COMMUNICATIONS AND PUBLIC AFFAIRS

.

The UMB Office of Communications and Public Affairs (CPA) is dedicated to promoting the
University of Maryland, Baltimore (UMB) and telling its remarkable stories. We provide media

relations, branding, design, strategic marketing, editing, writing, special event planning &
protocol, and web communications Universitywide.
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WHO WE ARE

JENNIFER LITCHMAN, MA

Chief Communications Officer and Senior Vice President

Special Assistant to the President

Our Team

LAURA KOZAK, MA

Associate Vice President,

Communications and Public Affairs

Digital and Social Media | Editorial | Graphic Design | Marketing | Media Relations| Photography and Videography | Web Design

EVA HANLEY
Office Manager

Digital And Social Media
KRISTI MCGUIRE

Assistant Director, Digital Media
Marketing Manager

EMMA JEKOWSKY
Social Media Specialist

Editorial
CHRIS ZANG
Director, Editorial Services

LOU CORTINA
Managing Editor

Graphic Design
JULIE BOWER
Assistant Director, Design Services

MICHELLE BAFFUTO
Senior Graphic Designer

ANANDA LA VITA
Graphic Designer

Marketing
LYNNE HENRY
Director of Marketing

DANA RAMPOLLA
Senior Marketing Specialist

HOPE WALLACE
Marketing Specialist

Media Relations
ALEX LIKOWSKI
Director, Media Relations

LAURA LEE
Senior Media Relations Specialist

PATRICIA FANNING
Senior Medlia Relations Specialist

MARY T. PHELAN
Senior Medlia Relations Specialist

JENA FRICK
Senior Medlia Relations Specialist

Photography/Videography
MATTHEW “DAG” D’AGOSTINO
Photographer

ERIK NEILSEN
Videographer

Web Design

AMIR CHAMSAZ

Managing Director, Web
Development and Interactive Medlia

MICAH MURPHY
Web Developer, Interactive Media

KRISTEN BOWES
Web Developer, Interactive Media

JONAH PENNE
Web Developer, Interactive Media

BRANDON DESIDERIO
Web Developer, Interactive Media
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PROJECT STATISTICS

Job Demand by Department FY19 Billable vs Non-Billable Projects FY19

B Schools
All Other m Office of the Billable
39% President 36% m Billable
Office of the Philanth Non-billabl|
Presit;lent m Philanthropy Non billable on-billable
g 64%
Philanthropy m All Other

14%

*Totals do not include the media team or all of
photography/videography/web support.
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UNIVERSITY INITIATIVES

OFFICE OF THE PRESIDENT

CPA works closely with the President’s Office, specifically the senior director of leadership
communications, to share news and accomplishments of the University. Communications such as
The President’s Message and website are spearheaded through CPA.

Monthly message

th
PRESIDENT’SMESSAGE

FEBRUARY 2019
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sdeninistestise since | serurned 1o UM in 2010
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do, But e had cedy vague aocican sbout what that impriss would
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 moce pefect wben b 4 grarsuit without end. aad we've 0ill got &
ot of work  do.
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Jay A. Perman, MD
Ot

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH

UMBrella Symposium and
Workshops:

Be a Catalyst for Change

in Your Life and Your Career

he y hoos:

npe v
ANP55E5, DIAMOUT SESSIONS. I a1 DALl WOrkshop (o

UMBReR3 events 300 o 10 8 UME a0ty Saft and studerts. =

| I gw‘VHYLS'T'ED Weekty. greater access 1o University news, and many other
R BAI?IRMI(:\RI part of the new Ein. See for yourself by wisiting this preview,

REGISTER TODAY. SPACE IS LIMITED.

www.umaryland.edu/whm

ilNl\lK&lT\dMARVIAND
BALTIMOR! 1o

WEDNESDAY, MARCH 13
SMC Campus Center
8am. -3 pm,

iz, eollaborative website the Office of Communications and Public
2013 t0 aliow the UMB community to intaract onkine, is getting even
the now Eim wili debut. offering tho following foaturoes:

os hos < » Voices & Opimon
or > pur

MOt UMB resources fast
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OFFICE OF THE PRESIDENT, CONTINUED

Postcard mailers Event signage

Please join UMB President Jay A. Perman, MD

for a conversation with best-selling author

THURSDAY, NOV. 29
6 P.M. PROGRAM
7 P.M. RECEPTION AND BOOK

TO A CONVERSATION WITH

THE WINSLOW

B
333 W. Ostend St. L~
”l UNIVERSITY

Baltimore, MD 21230

$20 per person
Space is limited

of MARYLAND
= BALTIMORE

www.umaryland.edu/mcdermott

Please join UMB President Jay A. Perman, MD

for a conversation with acclaimed journalist

WEDNESDAY, JUNE 12
6 P.M. PROGRAM
7 P.M. RECEPTION AND BOOK SIGNING
15 v v y of Ms. Norris i,

PARKER METAL BUILDING
333 W. Ostend St.
Baltimore, MD 21230

$20 per person
Space is limited

www.umaryland.edu/norris
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OFFICE OF THE

Printed booklet

=

"l UNIVERSITY

U} of MARYLAND
BALTIMORE

PRESIDENT, CONTINUED

Holiday Card and Video

UNIVERSITY of MARYLAND, BALTIMOR
f_/"/:"ur/'///‘\ e ///'u /(/1 A Lprrrecer
WISH YOU AND Y(

HAPPY HOLIDAY SL/\\ON

AND A

DAVIDGE HALL

17/(//}1 e ‘(’1(’ 7(’([?
e
N

BIOPARK
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CORE VALUES SPEAKER SERIES

UNIVERSITY INITIATIVES

CPA promotes and then covers events of speakers focusing on UMB’s seven core values.

Event e-boards EIm/Elm Weekly image

SAVE THE DATE

CO-AUTHOR OF TREATING PEOPLE WELL
AND FORMER WHITE HOUSE SOCIAL SECRETARY

speaker

ACCOUNTABILITY | CIVILITY | COLLABORATION | DIVERSITY | EXCELLENCE | KNOWLEDGE | LEADERSHIP

speaker

MONDAY, APRIL 8 | NOON

CO-AUTHOR OF TREATING PEOPLE WELL
SMC CAMPUS CENTER | 621 W. LOMBARD ST.

AND FORMER WHITE HOUSE SOCIAL SECRETARY
Registration coming soon.

MONDAY, APRIL 8, 2019

NOON | SMC CAMPUS CENTER N

Light lunch will be served
m UNIVERSITY :
BALTIMORE COREVALUES Speaker Series

COREVALUES Speaker Series

For more information and to register to attend, visit

UNIVERSITYof MARYLAND
BALTIMORE umaryland.edu/corevaluesspeaker

4

=
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COMMENCEMENT

UNIVERSITY INITIATIVES

Each year the graduating class at UMB promises to continue a proud tradition of excellence that
dates to UMB’s beginnings in 1807. Commencement and the events of that week celebrate the
successes of our students, our faculty, and our staff.

Printed program

JOIN US FOR UNIVERSITYWIDE COMMENCEMENT!

(

K’(/lul}/(’u(v’lu('u/v 2079

( ) UNIVERSITYof MARYLAND, BALTIMORE

)
ﬂfl//[//[('/[('(’//1('/{/ IHIIR.\_[)/\Y MAY 16 | 9AM
ROYAL FARMS ARENA
MAY 16, 2019

#2019UMB

CPA ANNUAL REPORT FY19



COMMENCEMENT, CONTINUED

UNIVERSITY OF MARYLAND Ba
£ LTIMO
? -

rakiy

THURSDAY, MAY 16, 2019

E-boards

11:30 A.M.
te1P.M.

PLAZA PARK

Rain or shine

{ ;°

COMPLIMENTARY FOOD

FOR UMB GRADUATES AND GUESTS

speciAL ApPEARANCES BY THE ORIOLE Bird
anomie RAVENS' Poe

PHOTO BOOTH DJ

Free National Museum of Dentistry Tours
11a.m. to1:30 p.m.

51.‘0/0 5y e new social meda bounge
#2019UMB

N
REGISTRATION IS REQUIRED AT "l UNIVERSITY

: of MARYLAND
umaryland.edu/partyinthepark = BALTIMORE

W
Deorrerrzerecerrzerel—

UNIVERSITY of MARYLAND, BALTIMORE

THURSDAY, MAY 16, 2019
ROYAL FARMS ARENA

All are welcome. No tickets required.

9 AM.

" UNIV
of My AND
BALTIMORE

£9

umaryland.edul/commencement #2019UMB

2019

MEDICINE LAW

DENTISTRY PHARMACY NURSING GRADUATE

SOCIAL WORK

74
* /t etyreole /,}/'(/ el
7

BARBARA PIERCE BUSH
Co-Founder and

Board Chair of Global Health Corps

S
| UNIVERSITY
of MARYLAND
BALTIMORE
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COMMENCEMENT, CONTINUED

Social Media Lounge sighage

Q ;
_')/La..t,& 54.044_"(/ conumencement
J

memendy u..,;1.41,y~

P Check out the
Commencement
social media feed

P Win Prizes
Get UMB Swag

© -rtromarsncianiners

P Photo Booth Fun
O & UMBaItimore.

P Find the UMB
Commencement
filter on Snapchat

P Recharge at the
UMB Charging Station

” @UMBaltimore

CPA ANNUAL REPORT FY19 10



FOUNDERS WEEK

UNIVERSITY INITIATIVES

Each year UMB celebrates the achievements and successes of our students, faculty, staff, alumni, and
philanthropic supporters and pays tribute to UMB’s 210-plus-year history with a series of Founders Week

events.

Events include the Founders Gala, award winner lectures, and student and staff recognition lunches.

Ads

UNIVERSITY OF MARYLAND, BALTIMORE

Fterecdors Wbk 2078

TAKING CARE OF MARYLAND

Each year the University of Maryland, Baltimore (UMB) celebrates the achievements and
successes of our students, faculty, staff, alumni, and philanthropic supporters and pays tribute
to UMB?s 210-plus-year history with a series of Founders Week cvents.

PO WL L o 95 Y,
— 2018 o Week . N
SATURDAY, OCT. 13 The following members of the UMB family will be honored at the
6:30 p.m. Founders Week Gala:

Hyats Regency Balsimare Inner Harbor
Black-tie optional dinner and program.
Tickets can be purchased for $200 by
contacting events@umaryland.ed.

ENTREPRENEURS OF THE YEAR
Thomas M. Scalea, MD, FACS, MCCM
Deborah M. Stein, MD, MPH, FACS, FCCM
Steven . Hanish, MD, FACS (Not picrured)
School of Medicine

R Adams Cowley Shock Trauma Center
University of Maryland Medical Center

STAFF LUNCHEON
MONDAY, OCT. 15
11:30am. 101210 pm.

or 1220101 pom.

Westminster Hall

Tickets reguived. Open to UMB.
staff only.

PUBLIC SERVANT OF THE YEAR

ENTREPRENEURS OF THE Valli Mecks, DDS, MS, RDH

YEAR PRESENTATION School of Dentistry

ENTREGEEIION Clinical Associate Profissor, Department

MONDAY, OCT. 15 Sy S

S of Oncology and Diagnostic Sciences

Shock Trauma Auditorium

RESEARCHER OF THE

JESKITEEIURE RESEARCHER OF THE YEAR

AND RECEPTION Koo 1. Kotloff, MD

TUESDAY, OCT. 16 n ot

41069 School of Medicine

HSRF Il Auditoriwm Professor, Department of Pediatrics
Asaciate Director, Clinical Studies, Center for

STUDENT COOKOUT

THURSDAY, OCT. 18 Vaccine Development and Global Health

Noon 10 1:30 pm.
School of Nursing Courtyard

Tickets required. Open to UMB. TEACHER OF THE YEAR
sudentsonly. Geoffrey L. Greif, PhD, MSW
School of Social Work
Profissor
; =
Visic umaryland.edu/founders o find UNIVERSITY

‘Week events and award winners,

= BALTIMORE

IMBFOUNDERS18

DENTISTRY | GRADUATE | LAW | MEDICINE | NURSING | PHARMACY | SOCIAL WORK | BIOPARK

UNIVERSITY
of MARYLAND
BALTIMORE

=
[

FOUNDERS WEEK 2018

RESEARCHER OF THE YEAR
Karen L Kotoff, HD
Schoolof Medicne

UNIVERSITY of MARYLAND, BALTIMORE

umaryland.edu

SPECIAL THANKS TO OUR 2018 FOUNDERS WEEK SPONSORS

PLATINUM LEVeL cowoLever suveR Lever
WT | wexroro | B
— SCIENCE+TECHNOLOGY EUREDCA

WHITING-TURNER

entRepReneuRs oF THe veAR TEAGHER oF The veAR e vear e e vea
EMIAYS ‘ STIFEL |BDO graphcom

HONOR ROLL BENEFACTORS

Ballard Spahy  BOLAND  PARAGON  fp[ mesners AU ™

ROLL ADVOCATES FRIENDS
AJ Stationers | The Daily Record Ayers/Saint/Gross

CPA ANNUAL REPORT FY19
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https://umaryland.edu/founders
mailto:events@umaryland.edu

FOUNDERS WEEK, CONTINUED

52;41/14%4 Yok

OCTOBER 1318, 2018

GALA EURS OF THE YEAR STUDENT COOKOUT

SATURDAY, OCT. 13 NTATION AND RECEPTION THURSDAY. OCT. 18

Sopm MONDAY, OCT. 15 N 0 130

Has Repracy Beahomaom Jawer Harios 20 IO Sdood of Nnrwng Conrpnind

Wbt ot v g o e R e Taen i, e LR i o

Tk o b potod fo .0 b o

i oy - CALNC firnt flaoe i
Sopperaing g Orpecs

STAFF LUNCHEON

MONDAY, OCT. 15 RESEARCHER OF THE YEAR

T i DA st TR o LECTURE AND RECEPTION

Wrtmmicn Jak TUESDAY, OCT. 16 -

T speired. (e o (SN e ol P ORIVERSITY
JEREN Aty . m o MARYLAND
Gl Hoaile Wheww Scirmer Mocts Humapwiry N BAlTIMORl

V -
>) é .
earlee wed O
2018 FOUNDERS WEEK AWARD WINNERS

@S ENTREPRENEURS OF THE YEAR TEACHER OF THE YEAR
Thaesas M. Scalen, MDD, FACS, MOCM Geolfiey L. Gaeif, PAD, MSW
£ Dborah M. Seeln, MD, MPH, FACS, FOCM ool of Swciod Work
Steven 1. Hanish, MD, FACS (3o ot 3 g
Sebens of Mo 2

B Ads Couby Shuck Toam

(e of Merydand Al

PUBLIC SERVANT OF THE YEAR RESEARCHER OF THE YEAR

Valli Mecks, DDS, MS, ROH Karem L. Kotholf, MD

Schod of Demtivary Mbvoed of M e

s sracnsm prot e [pavreees o Ohubgy P [N of i

d g N Tead, Dot of s (et sned Nt e

Ao I

ol N, Covmerfor Ve

Do ad Glibad Hinsbh

-
wmarylandocks/Younders m UNIVERSITY o MARYLAND
FUMB FOUMDERS!S Ul BAITIMORE

UNIVERSITY OF MARYLAND, BALTIMORE
FOUNDERS WEEK 2018

STUDENT COOKOUT

THURSDAY, OCT. 18

NOON TO 1:30 P.M. | SCHOOL OF NURSING COURTYARD

: [
Free to all UMB students, but tickets are required. oL
All tickets must be ordered by Oct. 11 BALTIMORE
Register at umaryland.edu/founders BUMBFOUNDERSIS

mm

(n([;/ Yiek 2078

STAFF LUNCHEON
Monday, Oct. 15

11:30 a.m. to 12:10 p.m. (/u swating
12:20 to 1 p.m. (2ud seuring)
Westminster Hall

Free to all UMB staff, bur tickets are required.
All tickets must be ordered by Ocr. 8.

s umaryland.edulfounders

. /llllﬁ/ Dkt 2078

RESEARCHER OF THE YEAR
LECTURE AND RECEPTION
Tuesday, Oct. 16 | 4 to 6 p.m.

HSRF Il Auditorimm

KAREN L. KOTLOFE, MD

School of Medicine

Probovce, Doparemens of Pediatricy

Howd. Division of Infections Disease and Tropscal Prditrics

Avociase Divector, Clinkal Seuedies, Cener for Vaceine Divelepaent and Ghobul Health
“Global Health: Where Science Meess Humanity™

P—s

WEXFORD L1 Masrtace
Waviierinocer. R EETIVNS Register ac umaryland.edu/founders

i

Toee n(ﬁ} Deek: 2018

ENTREPRENEURS OF THE YEAR
PRESENTATION AND RECEPTION
Monday, Oct. 15 | 4:30 p.m.

R Adums Cowdey Shock Trauma Center Auditociom, UMMC First Floor

Thomas M. Scalea, MD, FACS, MCCM

Deborah M. Stein, MD, MPH, FACS, FCCM
Steven 1. Hanish, MD, FACS i it

i Schoo of Medicine | R Adsns Cowley Shock Tramms Center

) \ ¢ \ “Supporting Fuiling Organs”

S HUMBFOUNDERS1S

w_r WEXFORD & - By

SCNGE +THCANGSOGY
S

y |

umaryland.edu/found.

CPA ANNUAL REPORT FY19
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FOUNDERS WEEK, CONTINUED

Evites

UNIVERSITY OF MARYLAND, BALTIMORE
FOUNDERS WEEK 2018

STUDENT COOKOUT

THURSDAY, OCT. 18

NOON TO 1:30 P.M. | SCHOOL OF NURSING COURTYARD

=

INIVERSITY

Free to all UMB students, but tickets are required. -« II ,L,\\”\)\Eﬁmn

All tickets must be ordered by Oct. 11. = BALTIMORE
at umar du/fe SUMBFOUNDERS1S

= ]
|| UNIVERSITY
of MARYLAND

= BALTIMORE %(m S %{/ 2078

ENTREPRENEURS OF THE YEAR
PRESENTATION AND RECEPTION
Monday, Oct. 15 | 4:30 p.m.

R Adams Cowley Shock Trauma Center Auditorium, UMMC First Floor

‘Thomas M. Scalea, MD, FACS, MCCM
Deborah M. Stein, MD, MPH, FACS, FCCM
Steven L. Hanish, MD, FACS (No: Pictured)

School of Medicine | R Adams Cowley Shock Trauma Center

“Supporting Failing Organs”

Sponsored by

WEXFORD Tinmmauees  EVIAYY #UMBFOUNDERS1S

sciencesTEcHnoLoGy | MEDICRISATEN

a umaryland. edu/founders

—
WHTNG-TURNER

Elm graphic

r e

UNIVERSITY OF MARYLAND, BALTIMORE

Fveredors Wbk 2078

STAFF LUNCHEON

MONDAY, OCT. 15

SCIENCE+TECHNOLODY

STAFF LUNCHEON
Monday, Oct. 15

11:30 a.m. to 12:10 p.m. (Ist seating)
12:20 to 1 p.m. (2nd seating)
Westminster Hall

Free to all UMB staff, but tickets are required.
All tickets must be ordered by Oct. 8.

— “.‘v.",‘\_‘.\.\\—;f:\; |

Fotandors Whek 2078

RESEARCHER OF THE YEAR
LECTURE AND RECEPTION

Tuesday, Oct. 16 | 4 to 6 p.m.

HSRE 11 Avditorium

Karen L. Kotloff, MD

School of Mediciae

Proéessar, Department of Pediarics

Eizad, Divisicn of Infectious Disease and Tropical Pediazrics

Assaciate Direczar, Clinical Studies, Cerser for Vaccine Developmens and Global Eealt

“Global Health: Where Science Meets Humanity”

m HUMBFOUNDERSI®

Register at umaryland.edu/founders

CPA ANNUAL REPORT FY19



FOUNDERS WEEK, CONTINUED

Entrepreneur and Researcher Programs and Entrepreneur program insert

E R

iﬁ UVNI\ ey -%{tdﬁ(é;‘f g%eé 2078
L3 y

BALTIMORE

ENTREPRENEURS OF THE YEAR

UNIVERSITY OF MARYLAND, BALTIMORE I . !

Gaverdors Wik 2078

FACULTY AWARDED PATENTS

Vincent C.0. Njae

u
Linds Fedekson

Meth

THOMAS M. SCALEA, MD, FACS, MCCM
DEBORAH M. STEIN, MD, MPH, FACS, FCCM
STEVEN 1. HANISH, MD, FA(

SCHOOL OF MEDICINE
R ADAMS COWLEY SHOCK TRAUMA CENTER

Sponsored by

WT

—
WHITING-TURNER

“Supporting Failing Organs”

EXFORD

ENCE+TECHNOLOGY

OCT. 15, 2018 | 4:30 PM.
R ADAMS COWLEY SHOCK TRAUMA CENTER AUDITORIUM

S
[l B s

=

(1] Uigessimy
of MARYLAND

= BALTIMORE

AV

[ 7 ordore L onsf
§ vy Taterecdors Week 2078
2 MARYLAND
= BALTIMORE
RESEARCHER OF THE YEAR
KAREN L. KOTLOFE MD
Sponsored by SCHOOL OF MEDICINE
cad, s
w-r A D el S e Do Gl e
WHITING-TURNER “Global Health: Where Science Meets Humanity”
OCT. 16,2018 | 4 PM.
WEXEORD L HSRE 11 AUDITORIUM

Metsgseee

|BDO =~

| INIVERSITY
=~

ur
o MARYLAND
BALTIMORE

Hoskus
Michae Weie
School of Dentisry

Richard B. Thompson

e Lengel
School of Medicine s As Andcancer Agens”
Mechods and Cor

=

l" UNIVERSITY
of MARYLAND

= BALTIMORE

| e
Fatenders Week 2078
ENTREPRENEURS OF THE YEA

Thomas M. Scalea, MD, FACS, MCCM
Deborah M. Stein, MD, MPH, FACS, FCCM
Steven I. Hanish, MD, FACS

“Supporting Failing Organs”

.%u/n({%/ 9 e(f/é 2078

RESEARCHER OF THE YEAR

Sponsored by

m WEXFORD

—
WHITING-TURNER

KAREN L. KOTLOFE, MD
“Global Health: Where Science Meets Humanity”

Sponsored by

WT WExForD - Quwsmawwe  |BDO

—
WHITING-TURNER

CPA ANNUAL REPORT FY19
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FOUNDERS WEEK, CONTINUED

Gala Save the date invitation Sponsorship package

GALA
SATURDAY, OCT. 15

STAFF LUNCHEON
MONDAY, OCT.

ENTREPRENEUR OF THE YEAR PRESENTATION & RECEPTION
T ocT.16

UNIVERSITY OF MARYLAND, BALTIMORE

%w ers WM?

OCTOBER 13-18, 2018

RESEARCHER OF THE YEAR PRESENTATION & RECEPTION
WEDNESDAY, OCT. 17

SAVE ~ DATE

TAKING CARE

MARYLAND
=
| | UNIVERSITY
of MARYLAND

= BALTIMORE

—

L~
UMB FOUNDERS WEEK 2018 GALA " megﬁlfm’b
= BALTIMORE

TAKING CARE
MARYLAND

2018 GALA PARTNERSHIP BENEFITS

SATURDAY, OCT. 13, 2018 | 6:30 P.M.

HYATT REGENCY BALTIMORE INNER HARBOR
300 LIGHT STREET | BALTIMORE, MD

Farmal invitatian 1o follow

CPA ANNUAL REPORT FY19 15



FOUNDERS WEEK, CONTINUED

Large posters of Founders Week winners

RE CHER OF THE YEAR

KAREN L. KOTLOFF, MD

Event signage

UNIVERSITY OF MARYLAND. BALTIMORE

Totarnders Week 2018

STUDENT COOKOUT

Fowendors Wiek
2%
ersee> Aoleatiores >
BBQ pulled pork sandwiches

Wg
BBQ chicken legs and thighs

/'
Grilled hor dogs lothe)

STAFF
LUNCHEON

indwich on kaiser roll

Napoleon vegetabl

PUBLIC SERVANT OF THE YEAR

VALLI MEEKS, DDS, MS, RDH

ENTREPRENEL
THOMAS M. SCALEA, MD, F/
DEBORAH M. STEIN, MD, MPH, FACS, FCCM

FACS

TE ER OF THE YE

GEOFFREY L. GREIF, PHD, MSW

OF MARYLAND. BALTIMORE

Fovirnders Week 2018

Q////z/ Tereee>

Avs

Focunders Wiel 2018 INIVERSITY OF MARYLAND. BALTIMOR
Toeencors Wiek 2018

ROAS UNIVERSIT

Faverddirs Wiek 2018

MARYLAND. BALTIMORE

ENTREPRENEURS of the YEAR
PRESENTATION & RECEPTION

RESEARCH LECTURE
AND RECEPTION

TUESDAY, OCT. 16 | 4TO 6 P.M.

HSRE 11 AUDITORIUM

(OVEN-ROASTED TURKEY ON FRENCH BREAD.

HERBED CHEESE & ROASTED VEGETABLES IN A TORTILLA ™
EGG SALAD PARTY SANDWICH

‘Thomas M. Scalea, MD, FAC

°D A // .
8(1{4‘(1{ ( Recepplior>
VBERRY FIELD GREENS Deborah M. Stein, MD, MPH, F

Z Steven I. Hanish, MD, FACS
7,'//0/;(///(/4 7{}(/11«101%@ . R
s _ Supporting Failing Organs
FRUITSALAD

UNIVERSITYof MARYLAND

m MEDICAL SYSTEM

HOUSE-MADE POTATO CHIPS

BALSAM
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FOUNDERS WEEK, CONTINUED

Gala printed invitation Gala seating chart event poster

UNIVERSITY OF MARYLAND, BALTIMORE
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Please respond by Sept. 24, 2018

ENTRANCE

Please reserve seats at $200 each
—_ Name(s)
"I UNIVERSITY of MARYLAND Address
BALTIMORE
S~ City/State/ZIP Code

University Events
620 West Lexington Street, Suite 5124
Baltimore, Maryland 21201

Day Phone Email

Q 1/we would like to have a special meal: Q Vegetarian O Kosher 1 Gluten-Free
4 1 am unable to attend.
Q 1/we would like to give to:

0 General Scholarship Fund at: School of

Q Community Engagement Initiatives
Q Unrestricted - Where Impact Will Be Greatest

Total Donation $ Total Payment $

ceredirs Mok ;;z/
17
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FOUNDERS WEEK, CONTINUED

Gala printed program

UNIVERSITY OF MARYLAND, BALTIMORE

FOUNDERS WEEK 2018

SATURDAY, OCT. 13 | 6:30 PM.
HYATT REGENCY BALTIMORE INNER HARBOR

)/

| UNIVERSITY of MARYLAND
BALTIMORE

/

TAKING CARE
77%
B
MARYLAND

UMB confers

of the

professional doctorate degrees
awarded each year in Maryland

UMB CREATES

18,000
J -

IN MARYLAND

Last year, UMB won

a record-breaking

$667.4 million in

research grants

and contracts,

fueling Maryland's B !_l

knowledge economy

Every year, UMB provides

care and 2 million hours in

l . ' $40 million in uncompensated

volunteer service to Marylanders

day, UMB loo

yland. And It

UMB returns $13
to Maryland for
every dollar of
state support

jent
sity of Maryland, Baltimore

L |

UMB has a $2.8 Ajr
billion economic q
impact on Maryland R % ’
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FOUNDERS WEEK, CONTINUED

Gala printed parking information sheet Gala event PowerPoint slideshow

B —

UNIVERSITY OF MARYLAND, BALTIMORE
Faconders Wiek 2078 %

SATURDAY, OCT. 13 | 6:30 PM.
HYATT REGENCY BALTIMORE INNER HARBOR

UNIVERSITY OF MARYLAND, BALTIMORE

FOUNDERS WEEK 2018

=

\

UNIVERSITY of MARYLAND
BALTIMORE

UMB CATALYST CAMPAIGN

UNIVERSITY o MARYLAND

u

GOAL: $750 MILLION

EIm/Elm Weekly image RAISED TO DATE: $424 MILLION

KR

UNIVERSITY OF MARYLAND, BALTIMORE

FOUNDERS WEEK 2018

STUDENT FACULTY CLINICAL COMMUNITY
SCHOLARSHIPS EXCELLENCE ENDEAVORS ENGAGEMENT

PAIN <— ADDICTION

SATURDAY, OCT. 13 | 6:30 PM.
HYATT REGENCY BALTIMORE INNER HARBOR

e ERER}RERE S ——.
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COUNCIL FOR THE ARTS & CULTURE

UNIVERSITY INITIATIVES

UMB’s Council for the Arts & Culture is a group of faculty, staff, students, and community members
appointed by the president whose mission is to enhance the quality of life on campus and in the larger
Baltimore community by promoting the use of the University’s public spaces for the visual and performing
arts, as well as providing opportunities for the UMB community to experience the arts at partner
institutions and organizations. In 2019, this included the launch of 1807, UMB’s first-ever arts and literary
journal.

Elm/Elm Weekly images

UNIVERSITY of MARYLAND. BALTIMORE
Council for the Arts & Culture

UNIVERSITY of MARYLAND, BALTIMORE
CounCII for dle Arts & Culture PATIE“TS As ART Please join the University of Maryland, Baltimore

Forty hausand Yaars ot Madizal = shoey in -2 > b
n’_o.u‘;:‘r‘.‘ ings, o S0l e Council for the Arts & Culture at a

Stk o BOOK DISCUSSION WITH AUTHOR
PHILIP A. MACKOWIAK, MD "70, MBA

Tuesday, Dec. 4 | 4 p.m.
Davidge Hall

Author Philip A. Mackowiak, MD '70, MBA, 1s a professor
emeritus of medicine and Carolyn Frenkil and Selvin
Passen History of Medicine Scholar with the University
of Maryland School of Medicine.

| b= available for purchase and sianing
-
111 UNIVERSITYof MARYLAND Open to all UMB studants, facuty, and staft. Light refreshmants served
"\I BALTIMORE Sp?ce is limited, so,regist‘er toda‘y
umaryland.edu/arts/

CPA ANNUAL REPORT FY19 20



COUNCIL FOR THE ARTS & CULTURE, CONTINUED

E-boards

UMB Council for the Arts & Culture

HIPPODROME THEATRE BROADWAY 101:

Vocal Master Class - With Cast
Member(s) of The Book of Mormon
April 3 | Noon

Bring your best voice and join one or more cast members from
the Broadway hit musical The Book of Mormon. Learn some
basic singing techniques from the pros and join in the fun!

o 10 all UMB stucsents, faculty, and staff S

Space Is limited, so register today! I" BWXQ'#‘J,‘ID
umaryland.edu/arts/broadway-101 = BALTIMORE

UMB Council for the Arts & Culture

Westminster Hall Burying Ground
and Catacombs Walking Tour
April 9 | Noon

The UMB Council for the Arts & Culture invites members of the UMB community
10 8 special tour of the Westminster Hall Burying Ground and Catacombs, led
by experienced tour guide Lu Ann Marshall. Attendees wil be led through the
catacombs and, weather permitting. the outdoor graveyard.

MARYLAND

L
m UNIVERSITY
= BALTIMORE

Space is limited, so register today! umaryland.edu/arts

UMB Council for the Arts & Culture

Lunchtime Tour of Davidge Hall
April 17 | Noon

The UMB Councll for the Arts & Culture Is hosting a Lunchtime Tour
of Davidge Hall. Built in 1812, Davidge Hal is the founding buliding of
our campus and continues to function as America's oldest teaching
facility used continuously for medical Instruction.

Larry Pitrof. executive director of the University of Maryland School
of Medicine Alumni Association, will describe events leading to the
building’s construction and discuss restoration plans.

UNIVERSITY
A box lunch will be provided. o MARYLAND
Space is limited, so register today! umaryland.edu/arts = BALTIMORE

= f—is

UMB Council for the Arts & Culture

HAMILTON

Win Tickets to Hamilton!

Tell us how you are living UMB’s Core
Values for a chance to win two tickets
to see Hamilton at the Hippodrome
Tuesday, July 2, at 8 p.m.

Complements of the UMB Council for the Arts & Culture.

Contest deadline: June 26, 4 p.m.
For complete rules and online submission:

umaryland.edu/arts/hamilton

Only UMB faculty, staff, and students are eligible to participate.

4

" UNIVERSITY
Ul o MARYLAND
BALTIMORE

CPA ANNUAL REPORT FY19
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1807: LITERARY JOURNAL

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The Council for the Arts & Culture produced the inaugural edition of 1807, An Art and Literary Journal, in
May 2019. 1807 is an anthology curated, edited, and produced by members of the UMB community. UMB
faculty, staff, and students as well as UMMC employees and our West Baltimore neighbors submitted art

for review forpublication.

Cover Pages

CPA ANNUAL REPORT FY19
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1807 MISSION

1807 strives to encourage members of the UMB community to express themselves creatively through art and the written
word. The annual journal showcases the talents of our faculty, staff, students, and the broader UMB community and
neighbors in the visual arts (painting, drawing, illustration, digital art), photography, varied media (sculpture, clay, metal,
glass, textiles, jewelry, wood), and the written word (short story, essay, narrative, poetry). 1807 seeks high-caliber,
unpublished works that broadly and creatively relate to the council’s themes of social justice, healing, health, the mind,
and the body. The goal of the publication is to promote the artists in the UMB community, to create more engagement
between the UMB and Southwest Baltimore communities, and to serve as a recruitment tool.

Poster with Pocket Eboard

/(5)0,‘ AN ART AND LITERARY JOURNAL

SUBMISSIONS ARE OPEN

Share your favorite original creation:

Painting | Drawing | Photography | Sculpture | Clay | Metal
Glass | Wood | lllustration | Digital Art | Textiles | Jewelry
Narratives | Short Story | Essay | Poetry

UMB faculty. staff, and students as well as UMMC employees
and our West gl are to enter.”

Submissions accepted, online only, through Feb., 15, =
www.umaryland.edu/arts/journal ITI
Py

UNIVERSITY
o MARYLAND
BALTIMORE

AN ART AND LITERARY JOURNAL

UMB Council for the Arts & Culture

Digital Invitation

P— M Come o e Ars &

Please join University of Maryland, Baltimore
President Jay A. Perman, MD,
and Honorary Chair First Lady Yumi Hogan

SUBMISSIONS ARE OPEN Viopenig ]

UMB faculty, staff, and students
as well as UMMC employees and
our West Baltimore neighbors are
encouraged to enter.”

Share your f: il iginal cr
Painting | Drawing | Photography
Sculpture | Clay | Metal | Glass | Wood
Illustration | Digital Art | Textiles | Jewelry
Narratives | Short Story | Essay | Poetry

) |
78 07
KICKOFF

FRIDAY, MAY 10, 2019 | 10 TO 11 AM.
Health Sciences and Human Services Library
Gladhill Board Room, 5th Floor
601 West Lombard Street

www.umaryland.edu/arts/journal

=
does not " UNIVERSITY o MARYLAND
Ul BALTIMORE

=
(1] Yyemstmyo MARLAND
BALTIMORE

UMB Council for the Arts & Culture

Please RSVP by May 3 to:

events@umaryland.edu or 410-706-8035

CPA ANNUAL REPORT FY19
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1807, CONTINUED

1807

An Art and Literary Journal
Submissions Open for 2019 Edition

The University of Maryland, Baltimore’s (UMB’s) Council for the Arts & Culture (the “Council”) is
pleased to announce that the inaugural edition of “1807, An Art and Literary Journal,” will launch
in the spring of 2019. 1807 will be an anthology curated, edited, and produced by members of
the UMB community, and submissions will be free and made online only.

Our Mission

1807 strives to encourage members of the UMB community to express themselves creatively
through art and the written word. The annual journal will showcase the talents of our faculty,
staff, students, and the broader UMB community and neighbors in the visual arts (painting,
drawing, photography), other art mediums (sculpture, clay, metal, glass, textiles, jewelry, wood),
and the written word (short story, essay, poetry). 1807 seeks high-caliber, unpublished
works that broadly and creatively relate to the Council’s themes of social justice, health, healing,
the mind, and the body.

‘Who May Submit

« Submissions may be submitted by UMB faculty, staff, students, and the broader UMB
community and neighbors.

When to Submit
e The deadline to submit is 11:59 p.m. Jan. 31, 2019.

e Artists and authors are encouraged to submit early as the site may become overwhelmed
in the hour or two before the deadline.

What You May Submit
e We accept writing, photography, and photographs of artwork.
e We accept up to five submissions per person total (not per category).
e A maximum of one submission per person will be selected per category for publication.

* Within legal parameters, certain works deemed pornographic, violent, or otherwise
unacceptable for publication will not be considered for publication.

How to Submit and Submission Parameters
® Submissions will be accepted electronically via Submittable. (ADD URL)

e The journal will not accept submissions through postal services or email. If needed,
University computers will be available for submitting items for consideration. Please

1001026333}

Social Media

Social Media — runs during the month of open submissions

Facebook

Uty ot Macuns, utery | Wroerinko oo o)
840074 1.y by DRSS Counch Yr e AT & Oitrs, 1007
A AL I Uty S, W U 5

¥ Counch for the Al & Culioe s plessed 10 3vcunce
om of 18GIT An fet st Uterary Joumal, whl tmeh

Focuity, sha, shisbents,

- o ity B3 AAPENS 7 Tt Vi S, e W
UMB Comemurity a0 (8RO 81 encewaged 10 entert recusma, wnd the witten were
Sl your gl croation by Jan. 31 b oyl bt o e your originel work By 00 3130 urary e IO

i s o ot pubbcston

/.1’1/; o

SUBMISSIONS ARE OPEN

Twitter (with eboard image)

1. #UMBaltimore's Council for the Arts & Culture is pleased to announce that the inaugural edition
of 1807: An Art and Literary Journal, will launch in spring of 2019! Faculty, staff, students, &
broader UMB community: enter your original work by Jan. 31 to umaryland.edu/arts/journal.

2. #UMBaltimore's Council for the Arts & Culture is pleased to announce the inaugural edition of
1807: An Art and Literary Journal, launching spring of 2019! Faculty, staff, students, & the
broader UMB community are encouraged to enter: submit by Jan. 31 to
umaryland.edu/arts/journal.

3. Submissions are now open for the inaugural edition of 1807: An Art and Literary Journal. This
anthology curated, edited, and produced by members of the #UMBaltimore community will
launch in the spring of 2019. Submit your original creation by Jan. 31 to
umaryland.edu/arts/journal.

4. 1807 will be an anthology curated, edited, and produced by members of the #UMBaltimore
community. 1807 encourages members of the UMB community to express themselves
creatively through art and the written word. Submit your original work by Jan. 31 to
umaryland.edu/arts/journal.

CPA ANNUAL REPORT FY19 24



1807, CONTINUED

Submissions data

Submission Reviews Submissions By Status

Withdrawn: 5.6 %
Declined: 0.4 %

7451647

1096 of 1449 Reviews Completed

Submissions By Label

72 43 O/ W18 0 782/ O O T W i A e Y
|
e 34.54% Visual art (ex. painting,

\

IE— 2 3.29% Painting
]
16.06% Writing (ex. short story

In-Progress: 94.0 %

|
s 13.65% Other T :
Submissions Over Time

mmmm 4.82% People Click and drag in the plot area to zoom in

|

=== 3.61% Metal 80
|

== 2.41% Art

- 60

m 1.61% Digital art
-

1 0.8% Short story fiction or no

é’ 40
1 0.4% Narrative 2
1 E
0.4% Wood 2 a5 A hy
3 A\ \
0 10 20 30 40 50 60 70 8 " '
Percentage of Submissions with Label § _A*AH'” i TR e J ‘. 2 -, i
-20
7.Jan 14. Jan 21.Jan 28.Jan 4. Feb 11. Feb
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STATE OF THE UNIVERSITY ADDRESS

UNIVERSITY INITIATIVES

Accomplishments of the past year and future hopes of UMB are laid out in the State of the
University Address, which grew out of the transparency and accountability component of the
University’s 2011-2016 strategic plan. CPA provides support and communications.

E-boards

STATE of the
UNIVERSITY

ADDRESS 4,
JAY A. PERMAN, MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

L~

" U‘IRJ/I\VERSITY
THURSDAY | MAY 9, 2019 | 3 P.M. SLg AR D
SCHOOL OF MEDICINE, MSTF LEADERSHIP HALL
Refreshments for all employees immediately following at HSRF 111 REGISTER ONLINE AT umaryland.edu/sotu

CPA ANNUAL REPORT FY19
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STATE OF THE UNIVERSITY ADDRESS, CONTINUED

PowerPoint presentation

STATE o7 the
UNIVERSITY

ADDRESS »y
JAY A PERMAN, MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

Speech transcript

=
(TR
W] Raivisons

STATE of the
UNIVERSITY

ADDRESS 4y
JAY A. PERMAN; MD

PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

THURSDAY | MAY 9, 2019

SCHOOL OF MEDICINE, MSTF LEADERSHIP HALL

-
II UNIVERSITY o MARYLAND
dl BALTIMORE

MARYLAND
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UMBRELLA

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMBrella (UMB’s Roundtable on Empowerment in Leadership and Leveraging Aspirations) helps
women achieve their potential, find their voices, and feel empowered by engaging with a
community that supports the success of women, advancing women into leadership roles at UMB,

and championing women at all levels of the organization.

Digital Flyer Poster

Welcome Sign

THF;E.’T]EPF : #umbwhm

THE UMBRELLA GROUP

UM Rouncta

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH

| speaxer UMBrella Symposium and Workshops:

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

55 oo WOMEN'S HISTORY

for.
speakers, breakout sessions, and an experiential workshop to

SPEAKER
Duilia de Mello,
PhD, MS

Vice Provost

Women’s History Month
and Workshops: and’
Be a Catalyst for Change
in Your Life and Your Career

WEDNESDAY, MARCH 13 UMBrella Symposium

SMC Campus Center | 8 a.m. - 3 p.m.
UMBrella Symposium
and Workshops

Be a Catalyst for Change
in Your Life and Your Career

. WEDNESDAY, MARCH 13
A & SMC Campus Center | 8 am. - 3 p.m.

WORKSHO

)

(1] Unpyessiry
of MARYLAND
~ [~
BALTIMORE NN
UMBrella events are apen to all UMB faculty, staff, and students. [ of MARYLAND
s il

= BALTIMORE
UNpversiTy Join the conversation on social media using #umbwhm
www.umaryland.edu/whm "= RALTIMORE R RBRRSESSBBZBEBESSBRDRRR
Join the conversation on social media using #umbwhm

Event E-boards

THE UMBI

Bio Flyers

BREAKOUT SESSIONS.
Mo b Negotste
UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES @\l Sy s 0

WOMEN’S HISTORY MONTH
b UMBrella Symposium and
:a’a:‘-.‘” ‘Workshops:

Conte Be a Catalyst for Change

in Your Life and Your Career

TS ywr's vt fostunes  diyfon symposium and workshops:
Dumagoets,  Gsgred fo G IS 100l and O3 10 0.9 CHAYSL

Rawe
R EE.. e e
ek 3 otcrat he oy TG o e 0l RO
Gimes™  WEDNESDAY, MARCH 13

SMC Campus Center
" UNIVERSITY 8am.-3pm.

S MARYLAND oot ang ksch wi e s
= BAUTIMORE

BBJ BizWomen Mentoring Monday
Eboards
- —— ]

RAFFLE ENTRIES ARE OPEN FOR
BIZWOMEN MENTORING MONDAY

bizwomen
MENTORING

MONDAY

Static Sliders

DUILIA DE MELLO, PhD, MS
vice Provost, Dean of Assessment, and
Professor of Physics, Catholic University of America

MEI XU, MA

Founder and CEQ, Chesapeake Bay Candle

“A Conversation with Mei Xu
Hosted by President Perman”

UNIVERSITY
o MARYLAND.
RALTIMORE
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MPOWERING THE STATE

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The University of Maryland Strategic Partnership: MPowering the State is a collaborative endeavor
between UMB and the University of Maryland, College Park to share resources and increase the value
and impact of the state’s most powerful public research institutions. CPA provides editorial,
marketing, web, and branding services.

Strategic Partnership Booklet

% UNIVERSITY oF MARYLAND INCREASED EDUCATIONAL BENEFITS
STRATEGIC PARTNERSHIP
MPOWERING THE STATE 2019

Email header

% UNIVERSITY OF MARYLAND
STRATEGIC PARTNERSHIP
MPOWERING THE STATE

CPA ANNUAL REPORT FY19
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MPOWERING THE STATE, CONTINUED

Safe Center Case Statement

The public sector has voiced itsstrong support of the SAFE Center's mission and racognizes our
vita contibution in providing urgently neaded services 1o human tralficking survivors and making
animpact in our community. Private philanthropic support is essential o ensure that we can better
et e growing demands or o services Conductcricl resgarch, promotoprevanion and

prosecution of
We invite youto be part o our story.

W sk your el tc Mot ot safey an velbaing ofRacheland so many others e horwho

sutfer at the hands of traffckers. Please join us in making vitally important services availsble

Somiorsof human afTcking, Stengthonig i vace of 6oy for those who e ploed
nd combating the scourge of human trafficking

Your generous support will create a asting and profound impact on the lives of survivors by
eradicate the offects of Together, like
Rachel with timly and heal and rebuild their Ives
in safety and confidence.

Please join us with your gift today by visiting www.umdsafecenterorg and clicking "Donate.
To donate by check, please make the check payable to the University of Maryland altimore
Foundation Inc. and write SAFE Centr for Human Traficking Survivors on the eheck's Memo
(or “For") Ine. Please mail the chack t
UMD SAFE Canter
/o University of Maryland Baltimore Foundatic
50 o Lovington St 204 oo, Salmore, M 21201

John palinski

Ipalinski@umarylanded

Ambassador Susan Essorman, Esd.
Founder and Director

University of Maryland SAFE Center
for Human Trafficking Survivors

202-429-6753 UNIVERSITY OF MARYLAND

esserman@umdedy

ER

FOR HUMAN TRAFFICKING SURVIVORS

RING T

STATE

THE UNIVERSITY OF MARYLAND
SUPPORT, ADVOCACY, FREEDOM

AND EMPOWERMENT (SAFE) CENTER
FOR HUMAN TRAFFICKING SURVIVORS

ER

FOR HUMAN TRAFFICKING SURVIVORS
MPOWERING THE STATE

UNIVERSITY OF MARYLAND
AFE CENT

W% story

Raches story began ke so many.
others. She was lured from her

The University of Maryland SUPPORT, ADVOCACY, FREEDOM AND.

SURVIVORS provcossurvor centered an trouma-formed sorvices
that empower traffcking survivors to heal and reclaim ther ivs.

e st o proven afickng hroush ressarch scucation. and
advocar

The University of Maryland SAFE Center is the first university-based
program to combine comprehensive direct services to survivors,
prevention esearch, and advocacy o combat fficking, Throush

biingual social, leaal, and and
25 wall a5 cconormi empoverment resources. We ara the oty
orgaizaion n he Balimors-Wasington metrpelian egon hat

regardiessof gende nationaly ageor type o wafhcking. I feld
whar trafficking survivors often face fractured and inconsistent

Survivors i the Washington, B.C. metropolitan region and th entire
state of Maryland.

Founded and led by Ambassador Susan G. Esserman, JD, the SAFE

Gonter s an iainof th Unvrsty o Haryand Satmors ()
d the Uriversity of Marylan, College Park (UMCP) through their

Torma,collasorative anerprise fo research ond movaton the

support her young son i the USS.
But,

instead forced prostitution i Prince
George's County and Washington,
DC. Rachel was trafficked alon
the 1-95 corridor and plunged o &
e ot trums anc . She
worked

often forced to have sex as many
5 30 times a day. Her traffickers

tPowering the State
teowen,

Since itslaunch in May 2016, the SAFE Center has:

. of sex and labor

at kniFe-point to harm her family
n Mexico to ensure she did not
attempt to escape.

ik referred om lega orsaizations, sl socil services
at schools, and law enforcamen

Served in leadershin positions on Prince George's and Montgomery

Counties’ human trafficking task forces to form collaborative.

s known as human trafficking. This

o s s s of traffcking;

e srestest uman s lations

nine schools
mc\udwng (ihc schostsof soc work o anh g ot M5 andtne
public health, and business at UMCP, as well

of our tim
e s i
Maryland

H
3
H
o
S

integrated approach toward heaing.

e coleaen o acscaton. ks anc manen and Sonavirs and
Socia sciences

Delivered more than 30 presentations and trainings to increase
‘awareness of human trafficking n Prince George's and Montgomery.
counties and the metropoitan D.C.

ted an evidence-based tool to assess adult survivors of humr
trafcing o odaptingthe Al Needs and Srengtn Assessment o
Screen adull survivors of human traficking,

ccepted anniation o become o e ofthe recdor
Network USA.a highl regarded roup of senace provders and
advocates for uman traffcking Surivors.
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il nervanlon: I October 2017 tho SAFE Canter was awardod
federal grant from the U

o Sustice® Offce for vicime of Crne anor the En

Collaborative Modelto Combat Human Traficking Program. This

support llowd he SATE Centor to aun s arter-nours and

e racovered by o onresmment i Pnce Geergss County

Labor Trafficking: The SAFE Center is ane of the only anti-traffcking
orsanzations n Manand ha provices comprhensveservices
forlabor afficing as el s affcing suiors Wo sedkto

a ull-time staff member with a labor backar
onteaton. reporting and “rvestigation of aber waficking 1 tne
region, as wall s develop key policy recommendations to bring more
Tabor tafficking victms out of the shadows.

emponerment servicesfor human iaffcking survivors nth resion
are extremely limited. H ecause enhanced educat

F

comnecions ot Vocatona raning, and job placomant
and

front.line contact for many human trafficking victims. The SAT

omar’s geveping mesrata sunics aming. and partner s
We have plans to

amang health care providars and develop research on trafficking

Vitima’cetical naath naads and best rachces, ncuding substance

abuse treatment,

a1 and Policy Advocacy: The SAFE Center secks to augment
it legal services as well a5 it policy advocacy on local. state, and
federallevels.

: The SAFE Center
to identify and address criticalresearch and data gaps and to develop

‘Gemagraphics, trends, and neecis in our local region.

Yout Servics: Ot cbjcive s o retan dedicted st 10 provide
speciaiized treatment and programming for adolescent and you
adult survivors up 1o the age of

Prevention: The SAFE Cantr seeks to devote resources to

the root causes and factors that perpetuate human trafficking.

Logacy Surivor Advocates: The SAFE Conter s workig to
incorporate the insights and assistant ey liots who e
Inersted i ontibuing o our atreacn tforts and proarer
development o

The International,
Labor
Organiation
estimates

25 million
people
arecurrently

pped in human
alfcking around the worl

Experts estimate that several hundred
thousand eople re traficked i the
United Staes each

The Natonal Certer

et o e o o

I, Whrton .k et
o afmare ke

maian s i faman rafcng cases
o
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—|— E D X LOGO CREATION

TEDX TEDX

University University of Maryland,
of Maryland, Baltimore

Baltimore e

IMPROVING
THE HUMAN CONDITION

x=independently organized TED event

University of Maryland, University

A of eerylarid,
Baltimore

=independently organized TED event

University of Maryland,
Baltimore

=independently organized TED event

E-BOARD DESIGNS

IMPROVING
He HUMAN CONDITION

University of Maryland,
Baltimore

SAVE
University of Maryland, | pate
Baltimore

ety arpariaes TEO et

IMPROVING THE HUMAN CONDITION

FRIDAY, NOV. 9, 2018 Interested in being a spoaker?
w tedxumbaltimore.com
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TEDx, CONTINUED

SOCIAL MEDIA GRAPHICS

Social Media graphic template developed to promote each TEDx speaker on Facebook, Twitter,

and Instagram.

University of Maryland,
Balti

JENNY OWENS, SCD, MS

Hosts for Humanity: Tapping Into the
Collective Compassion of Volunteers
to House Patient-Families Traveling for Care

University of Maryland,
Baltimore

JENNY OWENS, ScD, MS

Hosts for Humanity: Tapping Into the
Collective Compassion of Volunteers
to House Patient-Families Traveling for Care

University of Maryland,
Baltimore

JENNY
OWENS,
SCD, MS

Hosts for Humanity:
Tapping Into the
Collective Compassion
of Volunteers to
House Patient-Families
Traveling for Care

ELM/ELM WEEKLY GRAPHIC

Graphics created to promote TEDx were created to appear in E/Im Weekly as well as The EIm.

The Elm Weekly - Week of November 5, 2018

© The Elm Weekly <elmweekly@umaryland.edu>
°
ovember 5, 2018 8t 509 AM

ompliance

n Tochnology Services.
nd Culture

Student Organizations
University of Maryland Medical Center

IMPROVING
e HUMAN CONDITION

y of Maryland,

Coming This Week: TEDx UMB

University President Jay A, Perman, MD, will be
among the speakers for TEDx UMB on Nov. 9 at the

IC Campus Center, where “the next big ideas” will
be discussed under the theme "Improving the Human
Condition.” Visit the TEDx UMB website to read about
the speakers, see the event schedule, and leam more
about the daylong event, which will be livestreamed on
UMB's homepage and other outlets

4
173 r"&'o‘,
e

UM Baltimore

P — -

IMPROVING THE
HUMAN CONDITION

FRIDAY, NOV. 9, 2018

UMB SMC CAMPUS CENTER

tedxumbaltimore.com

University of Maryland,
Baltimore

IMPROVING THE
HUMAN CONDITION

FRIDAY.

s

U sMC
CAMPUS CENTER

University of Maryland,
Baltimore

~dependanty orgaiced TED vent

IMPROVING THE HUMAN CONDITION

Lottery closes today.

Ticket winners will b chosen at 4 .

FRIDAY

) NoV.9,
18
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TEDx, CONTINUED

TEDX
University of Maryland,
Baltimore

RECEPTION

IMPROVING THE HUMAN CONDITION

36"x24”
Posters

EVENT SIGNAGE

Promotional and directional signage created for the event.

University of Maryland,

WELCOME

University of Maryland,
Baltimore

IMPROVING THE HUMAN CONDITION

Posters WELCOME

University of Maryland,
Baltimore

TEDX
University of Maryland,
Baltimore

IMPROVING THE HUMAN CONDITION

TEDX
University of Maryland,
Baltimore

MEDIA
SIGN-IN

4
| \

REGISTER

Tabletop signage

nnnnn

IMPROVING
7« HUMAN CONDITION

RESERVED

Reserved seat sign

CPA ANNUAL REPORT FY19 33
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TEDx, CONTINUED

EVENT PROGRAM

16-page printed program featuring speaker bios, event schedule, and general
information about the TEDx event.

IMPROVING
" HUMAN
CONDITION

University of Maryland,
B:

FRIDAY, NOV. 9, 2018
SMC CAMPUS CENTER

tedxumbaltimore.com

NAMETAGS

Speaker Staff
Name Name

Guest
Name

PROMOTIONAL EVENT SLIDE

Slide to be featured on the digital displays and overhead projector at the start and end of events.

IMPROVING
THE HUMAN CONDITION

University of Maryland,
Baltimore

=independently organized TED event
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STICKER DESIGN FOR GIFT BAGS & NAMETAGS

University of Maryland, e SPONSOR FLYER
Sl NOV. 9,

pportunities flyer desig

2018
IMPROVING THE T
HUMAN CONDITION

TEDx UNIVERSITY OF MARYLAND, BALTIMORE
SPONSORSHIP OPPORTUNITIES

-t Wi

atior TED:

TED*
University of Maryland,
Baltimore

Name here

GIFT FOR SPEAKERS, HOST, COMMITTEE MEMBERS
POWERPOINT PRESENTATION

werpoint presentation template creat

e
Unvvsrany of Masyland.
Batimore

University
of Maryland,

Baltimore SAMUEL A. TISHERMAN,
gty g ) e MD, FACS, FCCM

2018 Spewker
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DIVERSITY ADVISORY COUNCIL (DAC)

Affinity Groups
A DAC Affinity Group is an association of faculty and/or staff linked by a common purpose,

ideology, or interest related to diversity, equity, and inclusion. DAC Affinity Groups play a vital role
In ensuring an inclusive environment where all are valued, included, and empowered to succeed.

MYUMB  DIRECTORY EmerGency THeewm  catenoar  suackeoaro  sures  uvswurrie  (ESESIEEED

DIVERSITY
ADVISORY
COUNCIL

S
'" UNIVERSITY of MARYLAND

BALTIMORE

H ELP FOSTER I N c Lu sl o N About UMB Academics Admissions Research Services University Life Give to UMB
MB Home | About UMB - President’s Councils and Initiatives . Diversity Advisory Council © DAC Affinity Groups
ON CAMPUS z

As a member of a DAC Affinity Group, you can play a vital

role in ensuring an inclusive environment at UMB where all D | Vers | ty A d vV | SO ry C ounc | ]

are valued, included, and emp ed to d. Learn

more about the President’s Diversity Advisory Group at

www.umaryland.edu/diversity/dac-affinity-groups. Who We Are DAC Affinity Groups
Resources
DAC Affinity Groups
DAC Spotlight

Dr. Martin Luther King Jr. and
Black History Month

Diversity Speaker Series

N
e Please use our anchor links below to get to a section:

Why Should | Join | Current Affinity Groups | How Can | Create a DAC Affinity Group | What is the work of DAC
Affinity. Groups | What is the role of the President’s Diversity Advisory. Council

WANT TO HELP US ENHANCE

OUR SITE AND PROMOTE A DAC Affinity Group is an association of faculty and/or staff linked by a

DIVERSITY AND INCLUSION ¢ LAy +

AT UMB? common purpose, ideology. or interest related to diversity, equity, and
nclusion. DAC Affinity Groups play a vital role in ensuring an inclusive

Send us your comments and environment where all are valued, included, and empowered to succeed

suggestions or submit a quote.
There is strength in numbers. Groups working together, be it in individual UMB schools or the University as a

whole, accomplish more than singular voices or efforts. This is the beauty of affinity groups.
QUICK LINKS
Additionally, DAC Affinity Groups contribute to UMB's efforts to:

2019 MLK Diversity Award

Winners + Foster inclusion and community through a support network
UNIVERSITY « Educate the University community on a DAC Affinity Group's perspectives and concerns
MARYLA
BALTIMORE =_Advacate for nolicies and proorams that meet the neade of ite mombere
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COMMUNITY ENGAGEMENT

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The University, through the Office of Community Engagement, partners with local schools to
strive for improved outcomes for students and families. Each UMB school provides its own
complement of invaluable outreach services in communities across the state and beyond.

Save the Date Door Hangers Templates

ONNg Local Food Connection
SAVE THE DATE 4 R\ FOOD FAIR
N * JI »
GROUNDBREAKING \J Bl RIS come visiT us —

Thare's More Here Than Meets the Eye!

CEREMONY
%

[~
oAy | - I UNIVERSITY
OCT. 24 ettt AR
gl U (x e ALTIMOI

- + Sample free food

Engagement Ci - . + Learn about foca

+ Collect menus a

870 W. Baltimore Street | 410-706-

+ Support busines:

:::: community@umaryland. edu + All vendors acce

shouen vl it UMB Community ;o Y
e e Engagement Center ssoor ECONOMIC INCLUSION
riday 9am.
Free Bus 870 W. Baltimore Street | 410-706-8260 "
(Charm City Circulator - Orange | community@umaryland.edu . —

no Unl:’m land B, LOCAL VENDOR

Pbeton

FRESH FOOD M,

it deaply discounted

ARKETS
pricas!

W.B
CityLink Purple FREE PROGRAMS OPEN TO ALL:
W, Balth "

dPopply ¥oga, ine dancing, and Zumba

Locallink 78 * Workforce Wedmesdays: (b 5 h, résumié and
interview help
ki + Lagal savice (September to November and Jariary
UM shuttle % Aokl OFFICE OF COMMUNTY §
(BioPark,/Midtown Medical Canty nity ressurces avallable through Pauls Place o
UME Police /i

Stop14  Poppleton and Booth stri

o Spcial selt- g and sall-care workihops

events and prog 5
I 72 5 2 y :
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COMMUNITY ENGAGEMENT, CONTINUED

at the UMB Community
Engagement Center

FOOD FAIR
TOUR STARTS

Local Food Conr
FOOD FAIR

Early voting for the General Election for city
residents will take place at the UMB Community
Engagement Center. All UMB faculty, staff,
students, and affiliates who are city residents
are welcome to vote at the center.

OCT. 25 TO NOV. 1. /FRS s
10 AM.TOBPM. &}JNAAXEMIA—I-&D
THE CEC WILL BE CLOSED FOR REGULAR PUBLIC BALTIMORE

PROGRAMMING OCT. 24 TO NOV. 1 TO ACCOMMODATE
SET UP AND VOTING
OFFICE OF COMMUNITY ENGAGEMENT

)

[ Ynuyessiry
Ul o MARYLAND
BALTIMORE

University of Maryland, Baltimore

FOOD TOUR

Local Food Connection
FOOD FAIR

University of Maryland, Baltimore

FOOD TOUR

University of Maryland, Baltimore

FOOD TOUR

36th Annual SoWeBo
Arts & Music Festival
Sunday, May 26 | 12 - 8 p.m. WELCOME

UMB faculty, staff, and students are invited to attend the TO T H E
SoWeBo Arts and Music Festival at Hollins Market on Sunday,
May 26. From noon to 8 p.m. enjoy live music, crafts from local Foo D
Historic Hollins Market artists, and great food. Proclaimed Best Festival in Baltimore for
1100 Hollins St. many years, including 2015 and 2016, by The City Paper, this is
Baltimore, MD 21223 an event to put on your calendar.
L~
=
Learn more about this free event at S OFFICE OF COMMUNITY ENGAGEMENT m UNIVERSITY
i pum——e L EALTINORE
sowebofest.com OFFICE OF COMMUNITY ENGAGEMENT %
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UMB CURE SCHOLARS PROGRAM

UNIVERSITY INITIATIVES

MEMBERS OF CPA SERVE ON THIS INITIATIVE

This is a STEM program beginning in middle school aimed at strengthening the pipeline that leads
Baltimore’s children into well-paying, rewarding careers in cancer-related health care and research. CPA is
working with the CURE Scholars team on its branding, marketing, and other communications.

Magnets = E-boards Pull up banner

CURE Scholars Program y ARt V 4

EXP‘L‘QRE | EXCITE | INSPIRE

UMB CURE
Scholars Program

Watch UMB's CURE Scholars in a documentary
about growing up in West Baltimore.

“Nild is a

Schol - - scholar EIRPT“I"MV\[S%SE From West Baltimore and UMB CURE
| Support UMB : 1 Eighth Grade: From West Baltimore Scholars Program
CURE Scholars ¢ & ‘ A SUNDAY, OCT. 14 inpurern i
#UMBCUREScholars n / = 5 AND 6 P.M. + Franklin Square Elementary Middle School
5 p.m. - From West Baltimore + Green Street Academy

* Southwest Baltimore Charter School
* Western High School

6 p.m. - Eighth Grade: From West Baltimore

-
! Maryland Public Television (check your programming guide for channel)

Produced by MedSchool Maryland Produ

L~
l UNIVERSITY o MARYLAND
il BALTIMORE

Recruitment postcard

CURE Scholars Program

Become a

Families of Rising
Sixth-Graders:

¥ Mentor!

> ! = 4 |
. N N ¢ : \
N ,‘\ i »
==y \ﬂ " ~ The UMB CURE Scholars Program prepares | I llg?ll}’ll&\(l) TYof MARYLAND
> s
- |/ promising middle school students in West Baltimore
FOLLOW US ON TWITTER =UMB_CURE

for rewarding careers in health care and research.
FIND US ON FACEBOOK AT UMBCURESChokrs é

)

/

Franklin Square Middle

VIHAY ARE SOME BENEFITS OF BECOMING A CURE SCHOLAR?

+ Participate in shops,
field trips, al
* Get ongoing men

The scholars participate in hands-on workshops and
lab experiences and receive focused mentoring.

umaryland.edu/cure-scholars

=
For more information, contact Borndavid McCraw I" lémwmuw MARVLAND
~

at bmecraw@umaryland.edu ALTIMORE

umaryland.edu/cure-scholars
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UMB POLICE DEPARTMENT

UNIVERSITY INITIATIVES

Baltimore is a dynamic and vibrant city with a patchwork of neighborhoods that are as varied as
anywhere in the country. The safety of areas also can vary widely and change within a block or
two. The CPA team works with the UMB Police Department on all of its communications to the
UMB community including crisis communication planning, the Police Athletic/Activities League,
COASTAL outreach to the community, profiles of the police chief, Safe Walk/Safe Ride, brochures,
web work, and more.

Awards Program Report Flyer

Flyer Template

ANNUAL CLERY gen

Refreshments to Follow
ECURITY AND Skt
UMBPD VALUES rln! n EP“nT e sy R
2018 EEeas ,
A POLICE DEPARTMENT
Poster

copP

Enjoy a relaxing morning of

free coffee, pastries, and bagels TUESDAY, AUG. 7 | 5:30 TO 7:30 P.M.
with the UMB. Police Force. UMB Community Center 870 W. St

Join our new police chicf; Alice Cary, and ber team for National Night Ont,
WeanSday’ 9“3 ; “America’s Night Out Against Crime” picheg

Free hot dogs and hamburgers will be available.

Vinlt uemarytand echa/pedlictatety tor marw information.
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UMB POLICE DEPARTMENT, CONTINUED
Logo

Eboard

Join us for a fundraiser
to support UMB Police to
benefit the Special Olympics.

UNIVERSITY OF MARYLAND,
BALTIMORE

Tuesday, Oct. 30
5to9p.m.

MEXICAN SRILL

300 West Pratt St. | Baltimore

Forms Updates

Tell the cashier you're supporting the cause to
make sure that 33% of the proceeds will be donated
to UMB Police to benefit the Special Olympics.

UNIVERSITY of MARYLAND, BALTIMORE

POLICE FORCE S
Parking Citation

UNIVERSITY of MARYLAND, BALTIMORE

POLICE FORGE

UNIVERSITY)|
of MARYLAN
BALTIMORH

Police Vehicle Inspection Form

sweer

AT THE END OF HIS/HER TOUR OF DUTY. Voton e Te
Officer: Gas Gals. / /
1D #: oirats YOU MUST PAY THE BELOW  Month Day Year
Current Shift Mileage Ending: CHECKED VIOLATION BY /7
Post Mileage Starting SEE REVERSE AND ATTACHED SHEET FOR
Vehicle # Total Mileage: ADDITIONAL INSTRUCTIONS AND TRIAL REQUEST
1. Cleanliness 4. Radio Instr Panel I, the undersigned, attest and certify under penalty

Exterior Washed Transmitter Dome Outside of perjury that the above matters are true.

Interior Washed Receiver Hi& Lo Beams Nome Badge Number

Trunk Cleaned PA Outside Speaker License

Check for Leaks 5. Operating Performance 9. Other

Windows Clean Engine Shotun Location of Violation
2. Fluids - Levels Transmission ARTS

Gasoline Steering AED Make of Car License

Motor Oil A/C-Heater Def.

MK/OC Decontamination Spray SAPETY BEONS WITH YOU

Wt o ~*“UMB POLICE DEPARTMENT

Radiator Emergency Equip. Fire Extinguisher Number
Windshield Washer Horn Flight Vest . e 24 4 s g 0 S e e 10 Ly i, TSI 0 O B 1400 VO TR LPVeRTLRY
Auto Trans. 6. Brake Adjustment Access Card VIN: 3
3. Tires 7. Windshield Wipers and Washers In-Car Computer . SERERAL SAPETY
A Pressure 8. Lights In-Car Printer VIOLATION IS INDICATED BELOW PREPARE BEFORE YOU OEPART
General Condition Headlights In-Car Scanner . . s b e
Spare tire and tools Toil & Stop IeCar Comer NO STOPPING/PARKING HANDICAP ZONE .
Dorme (360) Tourniquets $50200 Arvves o s g o
ABANDONED VEHICLE $302.00
10. Indicate damage. Dents, broken glass, flat tires, etc. by marking an (X) on the drawing below.
(This does not include minor or superficial damage.) NO STOPPING OR STANDING/PARKING/ W VCTIMIZED
CRUISING $10200 Communty sarty Ties :
= = OBSTRUCTING OR IMPEDING FREE FLOW s . b irtehacioaudirioms
RIGHT = % — pmmps LEFT TRAFFIC/BUS LANE $250.00 . .
. . rre———
OBSTRUCTING OR IMPEDING MOVEMENT ot e e s e
Remerks: OF PEDESTRIAN TRAFFIC 57700
FIRE LANE/FIRE HYDRANT $77.00 WHEN WALKMG s o e s S ¥
) ’ NO STOPPING/STANDING/PARKING 5
Form 95/email sent to Shift Supervisor for corrective action TOW AWAY ZONE $5200 P =)
(if applicable) on o) by oo
The condition of the vehicle and accessories has been checked and found to be as stated above. PARKING PERMIT OR METER VIOLATION $5200 St o s
Officer’s Signature ALL OTHER STOPPING OR PARKING
Reviewed by: Shift Supervisor Date: VIOLATIONS SUCH AS RESERVED AREA $52.00
AND HINDERING ACCESS TO ADJACENT $27.00
S SPACE ARE SUBJECT TO A FINE OF:
(] yaRsmys MaRvLAND TOW AWAY ZONE
~ UMBPF Form 18-012 (R 08-18)

Wy

/

UNIVERSITY of MARYLAND
BALTIMORE

UMBPF FORM 18-038

POLICE DEPARTMENT
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PARKING & TRANSPORTATION

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA provides daily communications support to the Parking and Transportation Services (PTS)
team. A dedicated CPA team member attends its weekly 9 a.m. briefing meeting and coordinates
its communications regarding garage closings, construction, and services.

Eboards

m%\%‘m

PARKING AND TRANSPORTATION SERVICES

BGE to Upgrade Natural Gas Lines in the Area

On or about April 29, BGE will be upgrading the natural
gas lines in the area surrounding the University of
Maryland, Baltimore.

During installation, construction may affect
transportation, especially on and near Pratt and Penn
streets (including garages and parking lots in that area).

Detailed location information, maps, and updates are
available on the website below.

umar; g/prog

PARKING AND TRANSPORTATION SERVICES

Poster with Pocket

PARKING AND TRANSPORTATION SERVICES I

» H
DOS.IE.L.ECK E‘?d"blt kBI‘Zflf) the Box Compliments, Complaints,
= = VOl ocKIng the box In an )
= >< = intersection. Suggestions?
- -
= H Wait to enter an intersection until you are
LU sure you can make it all the way through MEET THE PARKING AND
THE Box the intersection. Wait behind the stop bar,
not in the crosswalk. (Offense incurs a TRANS PO RTATI O N
B driving fine and points.) SERVICES DIRECTOR
IT' UNIVERSITY o MARYLAND -
a BALTIMORE umaryland.edu/parking

Stickers for Parking Booths

UMB CIVILITY ZONE

CHOOSE civility.
ACT with kindness.
RESPECT others.
EXERCISE patience.

=

zZ

| INIVERSITY
o MARYLAND
ALTIMORE

/-
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UM shuttle

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA provides daily communications support to the UM shuttle program. A dedicated CPA team
member attends its weekly Manager’s Meeting and monthly briefing meeting, as well as
coordinates its communications regarding shuttle messaging, route cancellations or updates,
shuttle safety, and shuttle services.

Eboards

Don t be afraid to sign up for

gs:::.:m SWC AL this Fall! [%N}.tln
“_ The UM shuttle will be shuttle iz Mg‘mmf

We tweet and post about all things UM shuttle Follow ona or all

3 "
UM shattie o parking. sescuy sk minesss (8 of our social media changing Aug. 19. 701 Blopari/Midtown Medical Center Discontinuing Stop #24
UMB Parking and Ko CopE ' b2 > New shuttle hours are § Discontinuing Stop #6 In the coming weeks, the 702 Mount
followers will be Somton g
Transportation p.m.to Tl p.m. In the coming weeks, the 701 Biopark/ Vernon Shuttle will not service Stop #24
randomly chosen to Midtown Medical Center Shuttle will not e o e e
each win a basket service Stop #6 at Washington Bivd. and o g
of goadies on or Emory Street. Stop #24 is being discontinued due to a
about Oct. 31t Stop #6 is being discontinued due to mandate by the City.
safety concerns.
Stop #5 (Greene and Pratt streets) and Stap #23 (St. Paul and Mulberry streets)
Stop #7 (Washington and Martin Luther King and Stop #25 (St. Paul and Lexington
boulevards) will be alternative options. streets) will be alternative options.
L
= G UnversiTy ” -
NIVERSITY o MARYLAND
u ¢ MARYLAND umaryland.edu/shuttiebus = BAITIMORE umandsdofbutebus L KARRARE
ALTIMORE

BALTIMO

The UM shuttle will be changing Aug. 19.

» New shuttle hours are 6 am. to 11 a.m. and 3 p.m. to 11 p.m.

Route 701 is being discontinued effective Aug. 19

v

v

Ride System is the new shuttle tracking system -
download the app now
(NextBus will be discontinued on Aug. 19)

aa—laa-:- l‘l
ELEE EE B
Ha-:-:-a&-—:- o

isit umaryland.edu/shuttlebus for more details
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HUMAN RESOURCE SERVICES

UNIVERSITY INITIATIVES

CPA’s relationship with Human Resource Services (HRS) has been long-lasting. We provide
dedicated marketing resources to communicate time-sensitive information to UMB’s employees.

/ LAUNCH YOUR LIFE
Wellness At Work Award _— RESOURCES

UMB received the Healthiest Maryland Businesses’ Wellness
” at Work Gold Award, its top designation, recognizing the

university's commitment to workplace wellness initiatives.
HEALTHIEST

MARYLAND ) =
BUSINESS Wellness resources available to employees include: O N T H E N
+ Fitness classes \\
+ Financial wellness courses mw ?
* Nutrition demos @
+ Relaxation lunch and learns
+ Seated massage sessions
and more!
In an effort to reach more of our employees where they
work, Human Resources (HR) is launching an initiative called
N HR on the Move. HR staff will be available in the lobbies
UNIVERSITY o MARYLAND and meeting spaces of specific buildings twice a month
Learn more at umaryland.edu/launch-your-life Ul BALTIMORE starting in July to answer questions and share information

about programs that are available to UMB employees. We
encourage all faculty and staff to come meet your HR reps,
and have your questions answered.

Staff will be available from 10 a.m. to 2 p.m.

Z HUMAN July
RESOURCES School of Madicine - Hoalth Scionces Aug. 8
Research Facility | School of Dentistry
CAMPUS CLIMATE SURVEY prer i Ssow S B

{ 7 ' July 18 Sept. 5
/ School of Social Work School of Medicine - Health Sciences
a 525 W, Redwood St. Research Facility Il
20 Penn St.

Aug.1

School of Nursing Sept. 19

655 W. Lombard St SMC Campus Center
621 W. Lombard St

~ Your voice matters. Make UMB an even
/ better place to work and learn. A climate
/ survey will be delivered to you Feb. 18 via
/ email directly from Gallup so keep an eye
‘,

Learn more at

on your inbox and let your voice be heard.

nd.edu/hr-on-the-move
| GALLUP il
Questions? m .
Contact Lis Escobar at 410.706.7302 or " UNIVERSITY
c c of MARYLAND
sbet.escobar@umaryland.edu = BALTIMORE
| . T
UNIVERSITYof MARYLAND
TTRACT. ENGAGE. DEVELOP.
| l\l BALTIMORE RSy =l sboer
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LIVE NEAR YOUR WORK

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

After helping to kick off the improved Live Near Your
Work (LNYW) Program in 2018 with marketing efforts
that included website creation, an awareness campaign,
event promotions, and more for Human Resources’
Benefits Division, CPA provided updates on employees
utilizing the program in 2019, winning a national award
(PR News’ 2019 Nonprofit Award for Employee/Internal
Communications) in the process.

| Y/ 4
' LIVE BALTIMORE
TROLLEY TOUR:

FIND YOUR
NEXT HOME

MAY 1
8:30 A.M.
TO1PM.
SMC CAMPUS
CENTER

=

~~

LIVE NEAR YOUR WORK PROGRAM

HUMAN
RESOURCES

Join Live Baltimore for a narrated bus tour of more than 10 city
neighborhoods, including areas that qualify for UMB'’s Live Near Your
Work Program! Take the tour free with a UMB promo code.

GET THE PROMO CODE AND REGISTER AT
umaryland.edu/live-near-your-work/trolley-tour.

UNIVERSITY
of MARYLAND
BALTIMORE

HUMAN
RESOURCES

MAKE A SMART MOVE
WE'VE HELPED 20 UMB &
EMPLOYEES WITH MORE

THAN $320,000 IN HOME
BUYING ASSISTANCE.

Will you be next? You could qualify
for up to $18,500 in grants toward
your home purchase through UMB'’s
Live Near Your Work Program.

TO FIND OUT IF YOU ARE ELIGIBLE, VISIT
umaryland.edu/live-near-your-work.

D4

/A

| UNIVERSITY of MARYLAND
BALTIMORE
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- XTERNAL MARKETING & PR

ADVERTISING, SPONSORSHIPS, DIGITAL MARKETING, CONTENT MARKETING,
AND SOCIAL MEDIA

Promoting the University to external audiences through traditional and digital media channels
including display advertising, sponsorships, digital marketing, billbooards, online content
marketing, social media, TV and radio advertising, and more.
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ADVERTISING- Print/National

Amatrack/The National Magazine,

CHRONICLE OF HIGHER ED/Diversity Edition AMTRAK-The National

Dec/Feb Magazine

Baltimore Destinations
Feature Section
Ad Placement

DENTISTRY | GRADUATE | LAW | MEDICINE | NURSING | PHARMACY | SOCIAL WORK | BIOPARK

The University of Maryland, Baltimore lives its mission every day:

IMPROVE THE HUMAN CONDITION
AND SERVE THE PUBLIC GOOD.

UMB believes in education. We confer
most of the professional doctoral degrees
awarded in the state, training a local
workforce that takes care of Marylanders.

UMB believes in discovery. We won a
record-breaking $667 million in grant funding
last year, money that's put to work solving our
greatest challenges of health, science, and
social justice.

UMB believes in community. We just won
a landmark $30 million grant to serve children

and families in one of Wast Baltimore's 18,000 jobs here each year and fueling a s 2 S .\

S 2 3 K odess v and inclusive community. -
highest-need neighborhoods, and cultivate a $2.8 billion impact on the state we're proud UN IVERSITY
community of strength, resilience, and hope. to call home. As a fast-growing biomedical research institution with OfMARYLAND

=

|" UNIVERSITY
of MARYLAND
BALTIMORE

UMB believes in innovation. We move

our ideas out of the lab and into the
marketplace — breakthroughs like the
world’s first portable artificial lung and the
only FDA-approved cholera vaccine. Our
quest to transform human health and well-
being extends to our new Center for
Addiction Research and Service (CARES),
which is fighting the opioid crisis that claims
five Marylanders a day.

UMB believes in Maryland. UMB is an
economic engine for Maryland, generating

Changing the Future Today
umaryland.edu

Diversity in Academe

Location, Location, Location

CELEBRATING
DIVERSITY

AND INCLUSION

Dentistry | Law | Medicine | Nursing | Pharmacy | Social Work | Graduate | BioPark

The University of Maryland, Baltimore values a diverse

nationally ranked schools of dentistry, law, medicine, nursing,
pharmacy, social work, and an interdisciplinary graduate
school, we benefit from a multitude of unique perspectives
and we strengthen communities through education.

Diversity is one of our seven core values and we are
committed to fostering a welcoming University culture that
values and respects all members of our campus community.

Chronicle of Higher Ed
Fall 2018

Diversity in Academe
Special Issue

Ad Placement

= BALTIMORE

Changing the Future Today
umaryland.edu

CPA ANNUAL REPORT FY19
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ADVERTISING- Television-Regional

O’

2018 & 2019

WJZ.com Orioles Season Sponsor

2018 Ravens
Season CBS TV Sponsor

mp tQ NCAA College

Football
Maryland Terps State Circle Sponsorship & Basketball
& College Basketball
v FY 2019
: Baltimore DMA
= Weekly UMB sponsorship commercials Geo-Targeted TV

Ad C i
=MARCH & MPT online pre-roll video commercials ampaigns

~MADNESS, March & April
during legislative session

48
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ADVERTISING SPONSORSHIPS

Baltimore Business Journal -
2019 Book of Lists Sponsor, Part 1: Print Edition & Gala Event Sponsor

Il

UMB logo on cover

Full Page ad adjacent to
Professional Schools Listings
Page

UMB Bio/Davidge image in Intro

Banner ad on the bottom of
Professional Schools Listings
Page

DENTISTRY | GRADUATE | LAW | MEDICINE | NURSING | PHARMACY | SOCIAL WORK | BIOPARK

MARYLAND’S INNOVATION
ECONOMY IS IN OUR HANDS.

At the University of Maryland, Baltimore we’re pushing science
out of the lab and Into the everyday lives of Marylanders.

UMB Ideas bring in more than $500 million
in grant funding each year, creating jobs

in the health sciences and in construction
as we bulld more lab and innovation space

to fulfill our work

UMB discoveries lead to vaccines

UMB innovations like the first portable
artificial lung and a device for performing
minimally invasive heart surgery are
transforming Maryland into a leading
center of biotechnology business,
unching cutting-edge companies and
croating well-paying jobs.

and therapies to combat diseases,

broakthroughs in iMe-saving trauma care,
and new ways to bring high quality heaith

care to every part of the state.

JNIVERSI
BALTIMO!

UMB facuity, staff, and students ceiver
care and services that spur economic
growth, generating more than 18,000 jobs,
with an annual impact of $2.8 billion on the
Maryland economy.

IMPROVING THE HUMAN CONDITION

umaryland.odu

DENTISTRY | GRADUATE | LAW | MEDICINE
NURSING | PHARMACY | SOCIAL WORK | BIOPARK

The University of Maryland, Baltimore
(UMB) is Maryland’s public health, law,
and human services university. UMB is a
leading U.S. institution for graduate and
professional education and a prominent
academic health center combining cutting-
edge biomedical research and exceptional
clinical care.

UMB improves the human condition
through leadership in education, research,
clinical care, and public service. It trains
the professionals who work to secure the
health, well-being, and just treatment of

Maryland’s  citizens. It creates the
knowledge that cures disease and
strengthens communities locally and
globally.

The University enrolls 6,700 students in six
nationally ranked professional schools and
an interdisciplinary graduate school,
conferring most of the professional
practice doctoral degrees awarded in
Maryland each year.

UMB is a powerhouse economic engine
for Maryland, delivering care and services
that spur growth. With the University of
Maryland Medical Center and affiliated
physician practices, UMB stimulates $6
billion in economic activity each year. The
University alone generates 18,000 jobs
and returns $13 to Maryland for every
dollar of state support.

As one of Baltimore’s most powerful
anchor institutions, UMB uses its
influence, assets, and expertise to effect
real and lasting change in the city —
improving health, creating wealth, and
advancing social justice.

www.umaryland.edu

Baltimore Business Journal

2018-19 Book of Lists GALA
Thursday, January 24, 2019
5:30 PM to 8:00 PM
Four Seasons Baltimore
=
"l UNIVERSITY

Ul  MARYLAND
BALTIMORE

University of Maryland, Baltimore
Title Sponsor
&
University of Maryland Baltimore Foundation
Signature Cocktail/Bar Sponsor

f— k3
¢ g
UniveRsiTY
S MARYLAND
BALTIMORE

4

o

B e &
‘l

—_———
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ADVERTISING SPONSORSHIPS

EVENT SPONSORSHIP

: : izwomen
BIZWOmen Mentorlng Monday' QTIMORF BngFSS JO%NAI

Baltimore Business Journal MENTORING
A special women's event offering attendees the M 0 N DAY

opportunity to meet with some of the 40 mentors who
are the most influential women in the community for

one-on-one coaching sessions! #mentoringmonday FEATURED MENTOR
University of Maryland, Baltimore (UMB)
Monday, February 25, 2019 Cherita Fayton Adams

Career Development Manager

8:00 a.m. —10:30 a.m.
University of Maryland, Baltimore

Westminster Hall

VENUE SPONSOR TT* UNIVERSITY
The UMBrella Group S g MARYLAND

BBJ Website Sponsor Bio:

More about our Venue Sponsor:

The UMBrella Group: UMB Roundtable on Empowerment in
Leadership and Leveraging Aspirations. We work to support
the success of women at UMB, advancing them into
leadership roles and championing women at all levels of the
organization.

Find more info here: https://www.umaryland.edu/umbrella/
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ADVERTISING- LOCAL

Baltimore Times -Story Submissions & Ad Campaign: UMB Supports the West Baltimore Community

UM School of Dentistry
Mission of Mercy ad placement
Feb. 2019

Office of Community Engagement
Spring Festival Promotion, April 2019

UM School of Pharmacy
PATIENTS Day Ad & Story, July 2018

PATIENTS Day 2018

Health 360: Baltimore Authors

Discuss How to Create Health and
Wellness in Every Area of Your Life

UNIVERSITY of MARYLAND, BALTIMORE
cwth Annwal———

NEIGHBORHOOD
SPRING FESTIVAL

Students and faculty at the School of are
providing free dental care for vesldenls of Baltimore and Maryland.

Health Fair and Free Lunch Begin at 11:30

Baltimore Mission of Mercy
Dental Clinic & Resource Falr
Fobruney 20 and Fiday Merch

1,200
St Baltimore, MO 21230

TI00 Wicomico Buliding |
1 Gmnne&s Book of World Record IDigractional E"’febvreﬂeuf‘cn
et e s 1 L I SATURDAY, APRIL 27 | 11 A.M. TO 2P.M. e e S

* Aduits onlly (no children under 18 on site)
= Oniy the first 400 patients in kine each day
will be seen (Clinic &5 usually full by noon)

* Patients seen on firstcome, first-served
basis

* No roct canals, crowns, dentures, o partials

recelve x-rays in advance. and guaranteed
troatment on Thursday or Friday.
Thursday 2/28:

Doors open at 6:30 am for x-rays and
pre-screenings. Fillings and tooth
extractions ONLY.

Friday 3/1

Doors open at 630 am for x-rays and
pre-screenings. Fillings, tooth extractions
and cleanings.

- .
m UNIVERSITY ~ Thank you to the leading co-spomsors Un\lbed
United Way of Central Maryland,
dMAKYMND Saint ".\.KI“I-M and CareFint ay o

= SCHOOL OF DENTISTRY

Visit wwwuwem.org/
www.dental.umaryland.edu Call 410-895.1535

/bmom United Way
of Central Maryland

Community Engagement Center

Offers Youth & Adult Job Programs

March 2019

] Bl seenkelhl -
[ Iy —

UMB HELPS THE COMMUNITY GET JOBS

The Community Engagement Center (CEC) at the University of
Maryland, Baltimore (UMB) offers our neighbors in West Baltimore the
tools they need to get jobs — especially jobs at UMB and the University
of Maryland Medical Center. Those efforts include:

UMB Recrultment  Workforce

Open Houses Wednesdays
at the CEC One-on-one
Open houses with  job readiness
employers are counseling Is
held for specific offored every
Jobs such as Wednesday from

public safety and 2toSpm.
housekeeping.

umaryland.edu/oce

Career Training  YouthWorks

Programs UMB, through the
Tho CEC connects  Mayor's Office
aroa residents of Employment
to various job Development,
training programs  offers a five-
throughout the week summer
chty. empioyment
program for
youth

=
I UNIVERSITYo MARYLAND
BALTIMORE

UMB Community Engagement Center, 800 Block of W. Baltimore St.

JOIN US FOR UMB’S FOURTH ANNUAL NEIGHBORHOOD FESTIVAL
Connect with your neighbors while enjoying FREE events and food!

Sponsored by the UMB Council for the Arts & Culture
Maryland’s First Ladly Yumi Hogan, Honorary Chair

ENTERTAINMENT/ACTIVITIES
Dance troupes, bands, Zumba, tae kwon do
demonstrations, kids yoga, and local craft vendors

KIDS ACTIVITIES AND GAMES

Face painting, pony rides, Legos, robotics, McGruff the
Crime Dog, the Oriole Bird, Splash the Water Safety
Dog, and the Baltimore City mounted police

COMMUNITY RESOURCES

+ Health and wellness screenings

* UMMC on the Move mobile health van

+ Representatives from the State of Maryland’s
ethnic commissions

GREAT FOOD!
Ice cream, hot dogs, popcorn, fruit, and Korean food

=
" UNIVERSITY
Ul 7 MARYLAND
BALTIMORE

Contributions from Office of the First Lady of Maryland, Governor’s Office of

Community Initiatives. KAGRO of Maryland, Korean Society of Maryland. CulinArt

umaryland,edu/oce Catering, Linwood's Catering, Lexington Market, Putting on the Ritz Catering

how to achieve health anét
wellness in all areas of you! life:
physical, financial, spiritual, and
community engagement and
connections.
Free book give-aways dnd
signing for all attendebs
Where: University of Moryldnd,
Baltimore, BioPark Building,
801 W. Baltimore Street
When: Friday, July 20th
Panel discussion begins at
2:15 p.m., with Q&A and book
signing immediately folloving
All PATIENTS Day 2018 acfivities
are free and open to the public.
The health fair and free Ipnch
service for all attendeed wil
begin at 11:30 a.m.

Hosted by Technology and Social
Enirepreneur, Dr. Randal Pinkeft

Additional Panelists

reprencur an Pl Healh Bper ond
Ve AR Rt
Rely Compbel prt

rourdim feam CommeSiSE st
e, OlSinks Laden onawali Fide!
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ADVERTISING- LOCAL, CONTINUED

The Daily Record
Legislative Wrap-Up, MPower
April 2019

Annapolis Capital
End of Legislative, Session Feature
April 2019

Greater Baltimore Committee
Directory 2019

COLLABORATION
INNOVATION

////u// ‘{ﬁ/u Governor Hogan and the General Assembly

Larry Hogan, Senace Prosisent Mike Miser, and House

pharmacists and the majority of graduate murses
PPN for highar sducation helps tha Unhverity further its
#nd propel Batimore and Maryland's econ

VR UNTERTY OF MARTUAND §THATEGH PARTHERIAGP Mhvaaring i Slate

[ —

he Marphand Biunced Susiny Comter

The Conmar hor St Moaicins, Maslt 1nd moman Pectammaace ¥

- We are the University of Maryland, Baltimore. We are UME
UNIVERSITY

F MARYLAND JAY A PERMAN. MD, PRESIDE!

3 R UMB trains the professionals who work to secure the health,

well-being, and just treatment of Maryland's citizens.

UMB's 2016 Impact:

+ 32,8 billion to the Maryland economy

+ $40million of uncompenssted care
to Maryland residents

* 18,000 jobs
+ $500 million research funding

+ 2 million hours of volunteer service

Baltimore Magazine
Higher Ed Feature, January 2019

Baltimore Business Journal
UMB Salon Event, June 2019

l I UNIVERSITY
ARYLA b )

DENTISTRY | GRADUATE | LAW | MEDICINE MARYLANI

NURSING | PHARMACY | SOCIAL WORK | BIOPARK

70 Million to 100 Million Americans
Suffer from Chronic Pain

MESKCINE | LAW | DENTISTRY | PMABMACY | MUSIMO | ORADUATE | SOCIAL WORK | BIORARK

NTS CHRONIC PAIN

The University of Maryland,
Baltimore (UMB) is prowud to
share the impactful work

Wednesday, June 19 Billboards

5:30 - 7:30 p.m, UMB trains the professionals who work to improve

our top-tier scientists and
professionals from the schools
of dentistry, law, medicine,
nursing, pharmacy, and

social work conduct to better
understand, treat, and modify
the impact of chronic pain.
We invite you to join us at

our upcoming Community
Conversation on pain:

" UNIVERSITY« MARYLAND
BALTIMORE

The Radisson at Cross Keys
5100 Fals Road, Batimore, MD 21210

jod - The sessicn and includes hasvy hors d oeuvies and parking.

Please RSVP online by June 17: P

The millices of Americants who suller from pain experknce & broad range of sigaificant discomfcet
Inchuding om Back DA, Severs Paadachin or MIgranes. reck i, facial and w Dan, cancer-related
pan, pain of

UMB has been an epicenter of rabust chronk: pain resesrch for many years. n 2014, the Useversity of
Haryland Center to Advance Chronic Pain Research (CACPR) was establshed 1o buid on the decades
of multicscipinary pain research and expand innovative Collaborations across the Uskeruity

THE CATALYST CA

catalyst umaryland. edu

the health, well-being, and just treatment of
Maryland's cit 5. We create the knowledge
that strengthens communities and cures disease.
We develop the innovators who drive discovery

and fuel economic growth.

UMB's 2018 Impact:
* $2.82billion to the
Maryland economy
+ $40 million of
uncompensated care to
Maryland residents

* 18,000 jobs

* $667 million
research funding

* 2 million hours of
volunteos o

P

" UNIVERSITY
of MARYLAND -
BALTIMORE

Changing the Future Today

]

DENTISTRY | GRADUATE | LAW | MEDICINE | NURSING | PHARMACY | SOCIAL WORK | BIOPARK
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ADVERTISING - PRINT & DIGITAL MARKETING

JMORE Magazine Advertorial

Submitted Opioid CARES Article and Profiles of Jewish Leaders of Higher Education
UMB Print Ad 2019 Jan/Feb Edition, July 2018 Edition, President Jay A. Perman
Also an Online Story on Jmore website Featured In Print & Online

Spece Soctom Stapcations JMORE .. o e e
Ouick 5 Gets Kinky

Ammerica & The Car

Shopplng: Sungtasces

Jwws Who Packed & Pench

IMPROVE THE HUMAN CONDITION
AND SERVE THE PUBLIC GOOD.

ot et (—vvstive

UMB Community UMB Champions of Philanthropy
Initiatives Ad Excellence Ad Thank you ad
JMORE Magazine Advertorial Jul i o .
. y 2018 Edition Aug 2018 E
Print & Online Feature Story & "9 dition Sept 2018 Edition
Print Ad 2019 MarCh/Apr” N e UMB: Improving the Human
Ed|t|0n promoting 1807 o U Vot Y Condition Locally and Globally

YOU & UMB

Literary Journal SEa ¢ N2l Py it s

1 o L e
LIRS s scomc ovaosc s oo ot
UMB Council for the Arts &

o 5 Culture
ol ~
1y SPONSOR
PONSORED

{ED CONTENT | Mar 14,2019 | J8iz
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ADVERTISING - PRINT & DIGITAL MARKETING, CONTINUED

Baltimore Business Journal Special Publication- UMB supported this two-edition feature promoting Baltimore.

Four ads highlighting UMB’s commitment to Baltimore showcased the UMB Cure Scholars, UMB’s Live Near Your
Work Program, the UMB Community Engagement Center, and the Grid.

CURE

Seeking the next
generation of
change-makers.

Scholars Program

The Master of Science in Health and Social Innovation is
launching in fall 2019. It s the first of its kind and challenges
students to examine systems of inequality and develop
innovative initiatives that support the health of the region.
Courses for the degree will be a combination of in-person
and online, and students can select a concentration in:

UMB CURE IS RAISING
HOPES AND GRA

The UMB CURE Scholars Progifif:
groundbreaking pipeline progr,

Located in the University of Maryland u 5
BioPark, the Grid (Graduate Research prepares students in West Balt 4
User Experience Innovation District) is UMB's newest competitive and rewarding res,
innovation hub. The Grid is a space health care careers at UMB ar|
where students, entrepreneurs, . . = = =
Biomedical Entrepreneurship faculty, and staff connect to bring institutions in the region. Beg

innovative health and social impact school, scholars receive year-

Health Science ideas to lfe. academic enrichment including The University of Maryland, Balti 's Live Near Your Work (LNYW) Program
Saturday, and summer prograr encourages homeownership among University employees and supports community
CURE Scholars Program achie! revitalization and stabilization in targeted West Baltimore neighborhoods. By providing
For more information, visit graduate.umaryland.edu/innovation recognition from the Europear, 3 A :
or contact Jenny Owens, ScD, MS, faculty executive director of b 5 1 affordable, nearby housing and rejuvenating distressed neighborhoods, the LNYW
the Grid, at jowens@umaryland.edu or 410.706.4412. Exemplary BioScience true pip Program is good for UMB and good for West Baltimore.

advancing responsible researci

THE UNIVERSI
UMB CURE SCHOLARS PROGRA} — _
Changing the Future Today Southwest
Helps ident| -
umaryland.edu/cure-scholars properties
the Vacant
program ar|
housing fai

UMB GRID - GRADUATE RESEARCH INNOVATION DISTRICT S
Changing the Future Today i

UNIVERSITYof MARYLAND
BALTIMORE

FOLLOW US ON TWITTER @TheUMGrid §f  FIND US ON FACEBOOK @TheUMGrid (4] \l

Visit the UMB 1|
on the LNYW

This year’s Maryland / DC Press Association i mersan
LIVE NEAR YOUR W

recognized the BBJ with multiple awards for their Changing the Future. . . .
" .. . " . . The Communlt_y Engagement Cent_er (CEC) at the L of Mal_'yland, " ‘(UMB) works hard
Stop Apolog 1ZIN g’ Ba |t| more” summer series. umaryland.edu/live-neary  to offer our neighbors in West Baltimore the tools they need to get jobs — especially jobs at UMB and

the University of Maryland Medical Center. Those efforts include:

UMB HELPS THE COMMUNITY GET JOBS

UMB Recruitment ‘Workforce Career Training YouthWorks

Open Houses gl UMB, through the

at the CEC One-on-one job The CEC connects area Mayor’s Office

Open houses with readiness counseling residents to various of Employment
employers are held is offered every Job training programs Development, offers
for specific jobs such from the city. a five-week summer
as public safety and 2to6pm. employment program
housekeeping. for young people.

=

" UNIVERSITY

AU of MARYLAND
BALTIMORE

umaryland.edu/OCE &5 LIKE US ON FACEBOOK @UMBCommunityEngagement W FOLLOW US ON TWITTER @UMBCommunity

UMB COMMUNITY ENGAGEMENT CENTER
Changing the Future Today
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ADVERTISING - SPONSORSHIP ADS

United Way/Journey Home Greater Baltimore Urban League

MEDICINE | LAW | DENTISTRY | PHARMACY | NURSING | GRADUATE | SOCIAL WORK | BIOPARK

UNIVERSITY of MARYLAND, BALTID
/' 2{/11(//7 J{//J(//fﬁ
P

THE UNIVERSITY OF MARYLAND, BALTIMORE

A

The Journey Home sefofreds e
and the City of Baltimore and the Greater Baltimore Urban League
United Way of Central Maryland’s plan

§ and congiatelates
to make homelessness rare and brief. 7

~ g
wll e e o aneardy 7"(‘([’(}‘1{’(014/.

S
| | | UN IVERSITY umaryland.edu
of MARYLAND

BALTIMORE | UNIVERSITR]‘D JAY A. PERMAN, MD

U of President
A BALTIMORE land.
Jay A. Perman, MD, President b umaryland.edu

GBC website banner ads Greater Baltimore Committee
— Annual Meeting Sponsor
UMB's 2016 Impact: Print program ad

= —

* $40 million of uncompersated Care to
)
( /'//7 2((///4//”'//«1

UMB trains the professionals

RYLAND who work to secure the health, Marytand reskdents

A 10R 5 2 L g
BALTIMOR 8,000 jobs

+ $500 million revearch funding

+ 2 mitlion houts of vokbeer sarvice

/ERSITY

Ihe UNIVERSITY OF MARYLAND,
BALTIMORE

Downtown Partnership Print program ad congratulates and supports the
GREATER BALTIMORE

UNIVERSITY of MARYLAND, BALTIMORE COMMITTEE

g, f as thay continue to connect
"J/l{/ll(// J[//J{/’{ 2 ':w‘.amn':: clcr l:.:'at»‘; an ;

d civic

; lea Q improve the
the Downtown Partnership of Baltimore. region’s business climate.
We look forward to our continued partnership as we work together to enhance life,
work, and play in Baltimore for its residential and business community members.

VERSITY

N
m UNIVERSITY
Al

Jay A. Perman, MD, President

ARYLAND
of MARYLAND ITMORE
BALTIMORE

Changing the Future Today

umaryland.edu

Port Discovery

s By,
807/ <

UNIVERSITY of MARYLAND, BALTIMORE

congratulates and supports the

PORT DISCOVERY
CHILDREN’S MUSEUM

ranked among the top five children’s museums
in the U.S. for its commitment to
connecting purposeful play and learning to
children and their families.

‘li UNIVERSITY
of MARYLANT
BALTIMORE

umaryland.edu JAY A. PERMAN, MD, PRESIDENT

ING | GRADUATE | SOCIAL WOR)

Downtown Partnership website banner ad

~— |

=
I" UNIVERSITY of MARYLAND
BALTIMORE

DENTISTRY | GRADUATE | LAW | MEDICINE
NURSING | PHARMACY | SOCIAL WORK | BIOPARK

umaryland.edu Changing the Future Toda,
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SPONSORSHIP ADS, CONTINUED

Campus Compact
Mid-Atlantic

Presidents Round Table
PRT Black Entrepreneurs

Scholarship Award Winners

Boy Scouts of America
Baltimore Area Council

Bruce Jarrell, MD, FACS

and

James Ficke, MD, FACS

the Baltimore Area Council of the Boy Scouts of America
for its tireless work to support special needs
scouting in Central Maryland.

=
"l UNIVERSITYof MARYLAND
A BALTIMORE

JAY A.PERMAN, MD, PRESIDENT

Korean Society
Festival program

wmaryland.edu

-_—

Ronald McDonald House
Hamburg Gala

UNIVERSITY of MARYLAND, BALTIMORE
proudly supports the

RONALD MCDONALD
HOUSE
and its mission to create,
find and support programs
that directly improve the health
and well-being of children
and their families.

=
| UNIVERSITY
of MARYLAND umaryland.edu
= BALTIMORE

Jay A. Perman, MD, President

Live Baltimore
Event Sponsor

JAY A. PERMAN, MD II

wd e
UNIVERSITY OF MARYLAND, BALTIMORE

UNIVERSITY of MARYLAND, BALTIMORE

proudly supports the

e s

LIVE BALTIMORE

78 -
o I‘l‘%/)ll/(' ) Ballirnow s

NASAA National Assembly of
State Arts Agencies

UNIVERSITY OF
MARYLAND, BALTIMORE

Council for the Arts & Culture
PROUDLY SUPPORTS THE

National Assembly
of State Arts Agencies

AND WELCOMES THE
NASAA Assembly 2018
to Baltimore

UMB proudly sponsors the

“Out and About” excursions to
Baltimore’s Arts and Entertalnment
Districts.

We invite you to join us in the Bromo
Tower Arts & Entertalnment District
In Downtown Baltimore

Friday, Nov. 2 at 3 p.m.

University of Maryland, Baltimore’s Councll for the Arts and
Culture supports our mission to promote the rich history of our
institution and surrounding neighborhoods and to celebrate
the creative talents of the university community, thereby raising
awareness of the links between the arts and sciences.

Medicine | Law | Dentistry | Pharmacy | Nursing | Graduate | Social Work | Biopark

KOREAN SOCIETY

OF MARYLAND 2904 ‘49/1//,7/

and their mission to empower The Universiey of Maryland, Bultbssore (UMB) and cue
Korean-born individuals by providing focs 2
programs and direct services

that help them access community

I Scuebwest Baltimose. UMB's Live Newr Your Work

Mural at Frankiin Square Middle School

resources and opportunities, by peoviding financial d e —_ underwritten by UMB:
eanploveet to i i Bulimore
=
wumaryland.edu fi
| UNIVERSITY a0 Lhe

Future Today
umaryland.edu

of MARYLAND
BALTIMORE
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SPONSORSHIP ADS, CONTINUED
Sponsorship Ads - UMB Council for the Arts and Culture & UMBrella Group

Hippodrome, Hamilton Playbill
Program Ad, Arts Council Core Values Ticket Contest, & winner

Everyman Theatre

SWEAT Sponsorship Program insert

=

- v

IMPROVE THE HUMAN CON
AND SERVE THE PUBLIC GOOD. UMB Cou

bees M menien rvery say

DITION

ncil for the Arts & Culture

e e

Tell us how you are living UMB’s Core
Values for a chance to win two tickets
to see Hamiliton at the Hippodrome
Tuesday, July 2, at 8 p.m.

Compiements of the UM Councl for the Arts § Culture.

o MARYLAND

Everyman Theatre Salon Series Sponsorship

UNIVERSITY of MARYLAND, BALTIMORE
Council for the Arts & Culture

\//KM& d?b/bafﬂﬁ

EVERYMAN THEATRE
THE LONG DAY’S JOURNEY INTO THE NIGHT

and our joint commitment to arts & culture
n the Baltimore community.
E\ i { unity.
I" UNIVERSITY
4G4 of MARYLAND
BALTIMORE

UNIVERSITY of MARYLAND, BALTIMORE
UMBrella Group

UMB Roundtable on Empowerment in
Leadership and Leveraging Aspirations

J/Mu% o W{n«ﬁ

SALON SERIES: WOMEN’S VOICES

and the empowerment of women in the
workplace and in society.

Wy

l | UNIVERSITY
A of MARYLAND
BALTIMORE

Win Tickets to Hamilton!

HAMILTON

- Contest deadline: June 26, 4 p.m
il Uy For complate rles snd online submisson: umaryland.edu/arts

BALTIMORE Oy LD facasty, ArE st shadnts ane e 0 parrsaste

Worthy of an Encore

il

[
LMIVI!)(I\VA\-\IVIJ\H’)
ALTIMORE

UNIVERSITY of MARYLAND, BALTIMORE
UMBrella Group

UMB Roundtable on Empowerment in
Leadership and Leveraging Aspirations

J/u / dt}b/l)(ﬂfﬁ
SALON SERIES: WOMEN’S VOICES

and the empowerment of women in the
= workplace and in society.

|" UNIVERSITY
{4 of MARYLAND
BALTIMORE

MARYLAND'S INNOVATION
ECONOMY IS IN OUR HANDS.

Future Today!

UNIVERSITY of MARYLAND, BALTIMORE

UMBrella Group

UMB Roundtable on Empowerment in
Leadership and Leveraging Aspirations

J/WMJ// dt/b/{»«ﬁ

SALON SERIES: WOMEN’S VOICES

and the empowerment of women in the
= workplace and in society.

I UNIVERSITY
A o MARYLAND
BALTIMORE
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DIGITAL MARKETING - Content Marketing

Baltimore Business Journal - Sponsored Content Campaign

Campaign Execution:

. 2/24/2019-7/31/2019

. Native Content Hub, Big Ideas Change The
World, on the BBJ site

. Top banner advertisements in BBJ’'s morning
and afternoon edition newsletters

. Table of experts co-branded impressions
served on the BBJ site
*through 6/30

The next eight pages present this multi-channeled
Digital Marketing & Sponsored Content Marketing Campaign

b \
UNIVERSITY -

| | of MARYLAND
BALTIMORE

:

Making an impact in
education, research,
innovation, patient care,
and community outreach.

DENTISTRY * LAW + MEDICINE * NURSING
PHARMACY +« SOCIAL WORK * GRADUATE * BIOPARK

=
" UNIVERSITY
\

B —
Making an impact in education, research,
of MARYLAND Innovation, patient care, and community outreach.

g

BALTIMORE DENTISTRY . LAW . MEDICINE . NURSING - PHARMACY . SOCIAL WORK . GRADUATE . BIOPARK

<

I———

FEATURED Won't You Be Our Neighbor?
3's smpraved Live Near Your Wor

0oo000

UMB HOLDS INAUGURAL GLOBAL PROJECT SEARCH CEREMONY ON STUI PAL PROGRAM PUPPET SHOW
HEALTH SUMMIT FEATURES GRADS, GRATITUDE Al DRAWS FULL HOUSE
Jwne 6, 3009 1

June 6, 3009




DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign Part 1: UMB hub landing page on BBJ website
Feature Story Headlines - Links to story page

Banner Ads & Stories link to www.umaryland.edu

BALTIMORE YOUR ACCOUN
BUSINESS JOURNAL  C°ttlnow the B81's 2019 Leaders in Diversity honorees > Kb aebhiloars com
f o~ ——
= INDUSTRIES & TOPICS f  NEWS  LISTSRLEADS  PEOPLE&COMPANIES ~ EVENTS  MORE... Q ti' |
TS| o s
= UNIVERSITY Making an impact in education, research, = - Medical the fast track to
I I o MARYLAND [nnovation, patient care, and community outreach. [“‘ : Rt ) medicine
B IO e e e IS .o | commmes
i \" University of Maryland Center for Health and Homeland | &
i por e el o helps craft national . 3
50 1013 CHANGE THE WORLD
1 L L

University of Maryland School of Nursing partners with 1
college in dual-admission program

CEmseeoe -

o
Big Ideas Change The World
SPONSORED CONTENT  MAY 2, 2019, 12:51 M EDT S o ‘ .";
w Medical program puts Baltimore students on the fast track to llNlh T e S ot ar et
Making an impact in

of MARYLAND
" ¥ SPONSORED CONTENT  MAY 1, 2019, 3:31 PM EDT
‘,% education, research,

N

medicine |
= BALTIMORE
5 University of Maryland School of Nursing partners with 13th
¥ college in dual-admission program innovation, patient care,
I~ J - and community outreach.

SPONSORED CONTENT  MAY 1, 2019, 3:30 PM DT DENTIETRY. ¢ LAW 7 MEDICREL 3 NUREING
G PHARMACY + SOCIAL WORK » GRADUATE - BIOPARK

University of Maryland Center for Health and Homeland

Security helps craft national cybersecurity curriculum

BacktoTop «

Events Jobs Store

BALTIMORE BUSINESS JOURNAL Home News Lists&Awards People Companies
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign

Part 2: BBJ Homepage Promotion industry & Topics News Menu Placement Link to hub & story list, UMB hub title: Big
ldeas Change the World

Baltimore Business Journal Online: 5-24-2019 Home Page- UMB Sponsored Content- Digital Marketing Campaizn April -June 201
News Feed Placement, Rotating story headlines

from the hub, and Links to story
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign

Part 3: BBJ Paid Social Media Marketing UMB Sponsored Content Facebook & Twitter promotion
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign

Native Article Headline Performance Analysis

Headline Im:rreosr;‘;ns Promo Clicks
5/9/2019-7/31/2019 Medical program puts Baltimore students on the fast track to medicine 152,794 242 0.16%
5/1/2019-7/31/2019 University of Maryland School of Nursing partners with 13th college in dual-admission program 195,122 291 0.15%
5/1/2019-7/31/2019 |University of Maryland Center for Health and Homeland Security helps craft national cybersecurity curriculum 195,580 129 0.07%
5/1/2019-7/31/2019 University of Maryland Carey law professors contribute to NSA cybersecurity curriculum 194,566 104 0.05%
NATIVE HEADLINE PROMOTION TOTAL *as of 6/30 738,062 766 0.10%

. . BBJ CTR Average/Range: ROS Headline Promotional Unit: 0.08%
Native Content Performance Analysis

. . Active Page A Scroll
Dates Headline Page Views Dwell Time (s) Scroll % Depth
5/9/2019-7/31/2019 Medical program puts Baltimore students on the fast track to medicine 1,152 70.53 90.43% 69.90%
5/1/2019-7/31/2019 University of Maryland School of Nursn;ggo;;?;trr:]ers with 13th college in dual-admission 1,102 56.8 87.11% 75.98%
5/1/2019-7/31/2019 University of Maryland Center for Health gnd queland Security helps craft national 506 62.35 74.11% 65.91%
cybersecurity curriculum
NATIVE HEADLINE PROMOTION TOTAL *as of 6/30 2,760 63.23 83.88% 70.60%
» Active Page Dwell Time (s): Average length of time the user was on the BBJ Native Averages & Ranges:
page with the window in-focus Pageviews: 552
5 1% P ] i here th lled Active Page Dwell Time (s): 65.49
Scroll %: Percentage of page views where the user scrolle Scroll Rate: 77.97%
Scroll Depth: 67.6%

» Scroll Depth: Percentage of total page length to which the user scrolled
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Jour

nal - Email Campaign

BBJ newsletter banner sponsor - March/April 2019 - Daily Email News Sponsor

Morning Editions

[~
UNIVERSITY
i

BALTIMORE

Making an impact in education, reseN

of MARYLAND fnnovation, patient care, and the Baltimore community.

MEDICINE + DENTISTRY + LAW + PHARMACY + NURSING + GRADUATE +

SOCIAL WORK + BIOPARK

Apri 2, 2010

MORNING EDITION

BALTIMORE
BUSINESS JOURNAL

= UNIVERSITY Making an impact in education, re
P itness tech £ |" of MARYLAND fnnovation, patient care, and the |
ess te 1 ~

A Pikesville o= |
TECHNOLOGY

BALTIMORE

MEDICINE + DENTISTRY * LAW + PHARMACY + NUR!

Afternoon Editions

)

~

BALTIMORE  peoicine - oentistay « Law » swammacy «

Making an im), in fon, r rch, ‘
Univirsiry  Making an impact in educatio eser\

| of MARYLAND innovation, patient care, and the Baltimore community.

NURSING +

GRADUATE + SOCIAL WORK + BIOPARK

BALTIMORE
BUSINESS JOURNAL

AFTERNOON EDITION

April 18,2019

& Maryland p
GOVERNMENT &R

= ! Md. cannabis

i ==

=

R

Making an impact in education, research, <
UNIVERSITY . e

of MARYLAND ‘nnovation, patient care, and the Baltimore community.
BALTIMORE

MEDICINE + DENTISTRY * LAW + PHARMACY * NURSING + GRADUATE + SOCIAL WORK + BIl

BALTIMORE MORNING EDITIO o BALTIMORE MAﬁLE(BgNOON EDITION
= April 5, 2019 5 arcl , 201
8 things you nee| BUSINESS JOURNAL G = BUSINESS JOURNAL
. Baltimorebal
. industry o
Opuﬁon: W Lo FOOD & LIFESTYLE|
CAREER & WORKFLACE| 'The model became a dinosaur': Balt FAMILY- Family-Owned Business Awards 2019: Get to know all
B reckon with changing business lands s G our h
< AN FOOD & LIFESTYLE s — ¢ e 20 HNGBEES CAREER
| Associated Black
PHILANTHROPY & NONP = . ﬂ g::aﬂa‘klsp‘e]elkc.o Sceney
Sapperstein reveals plans for 12-acre 'Co il 8 Award
m COMMERCIAL REAL ESTATE - 4 CAREER
Topgolf Nationa] =
| sPoRrTs BUSINESS mas i“ess TEDC
Here's a first look at the Perkins Homes s o inve
RESIDENTIAL REAL ESTATE | maExpo p W= = TECHeI\:)tL
E Download Updated C-Level
Check out the lates — Soutl_l:ffﬁ has 'no plans't Formd
— 8 things you need to know this morning A ) #7, in fedd
i} SPORTS BUSINESS Elt:tn Musk's proposed D.( SSMl GOVERN
BUSINESS PULSE fam.:-:c:'/mor. :
— 25 Ms:u'yland cannabis businesses have until Sept. 30 to get up and » ‘(’;v::;':il_
Which of tha swonld von n:-flllil::ltl:lovn:iﬂnrn an vour next COMMER|
Dates Line Item Impressions| Clicks CTR
2/24/2019 - 3/2/2019 Afternoon Edition 728x90 22,668 39 0.17%
3/24/2019 - 3/30/2019 Afternoon Edition| 728x90 34,044 50 0.15%
4/14/2019 - 4/20/2019 Afternoon Edition|728x90 38,272 37 0.10%
3/31/2019 - 4/6/2019 Morning Edition 728x90 39,011 62 0.16%
NEWSLETTER ANALYTICS
133,995 188 0.14%
GRAND TOTAL ° CPA ANNUAL REPORT FY19
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign
Part 1: Panel/Print Story/Print ad

BBJ Par il Joyner participates, BBJ Workforce Panel supplement section published
in March 15th 2019 edition/UMB logo branded, UMB print dd insertion adjacent to story - Features CEC workforce
development programs.

20 MABCH a1 3008 ABYERILSING SePPLLMIN T BALTAMR BUBIERS OUTRAL

TABLE OF EXPERTS e e st ke

orgart st raphe s that e
ke et placom s -
cenntia and nchae®
Joos ussnss soutRAL AV SO | AN O (3PN Dbrumring whecm dudwih | 3 mTEGhd Wik e e
ha Sy et e

BUILDING A DIVERSE AND INCLUSIVE CULTURE ‘ bl unies

‘ i
SPONSORED BY

The Arc ‘

Astwow

L
cata RHASA  figumm,

R e g who soe seprical
[
N ]
e e IRy vk ot s

Dowdernd 1t b1 e @

e, 'y whew s

"= BALTIMORE (o com e ik | st There s | R r—rmate
pired gt | Sandedekotucs | pe Lol | ey mepnds w e dinmaram, | o L0 0T L |
" [ —— HALA Fchaded, whih wil wre ae | ks
e bbbty |2 o g ke N i . | - LPS THE COMMUNITY GET JOBS

o b bt sl g | % 5 WD M e B | teniagn The gt |

ARTILLN PUON | Exocuive Director, The Ase Baltimers. amsca ey proeercomamrontymron
i W ¢ G wexiks o aevre gy
Cd Py @ pwcaa? :::__ D_'_:'_‘_._‘ e e O i — e The Commur ity Engagement Center (CEC) at the University of
& Services DA, e Wb oxn be Itmilacing Cfien e | y ffi ighbors in West Baltimore the
b e i b e " [ T N R nira s puisier SN ——— :;_.:_w”:_u_n | Maryland, Baltimore Ma) offers o.ur mv:lg ors in ;
e e o o | tools they neid to get jobs — especially jobs at UMB and the University
e sy ey ot rocaoriwmsg of Maryland Medical Center. Those efforts include:
TOMRER | Chuet Product Offcar, Catalyte P ona
e bt S, S vt | g srvices st by | peried. g
'] e o e oo o3 ot e, ey oo b | Bestepe - Fp—— -
Q A ace Dot e e et A —
g . Ak 4 W Dees Y it ey e S
= ameae - :::::-‘:’»— _’:‘:‘_f"’“‘“::;‘_ UMB Recruitrient  Workforce Careor Training YouthWorks
- o e Opén Houses Wednesdays Programs UMB, through
JOTNER.LSH | Sarvior Soacialist s ey tasien 3
University of Marvtand, Beltimers o ravnseomrero Sl [retimsonsodrerpos-om at the CEC One-an-one The CEC comects  the Mayor’s Office
S R A, i Mt e workpace? '-h:-—-:-' Open houses with  job readiness area residents of Employment
ooy ant e e ephoms
o i TOM: Thewr's 4 rewd b St oy eMPIoyars are counseling is 1o vanious job Development,
- ‘ e ‘hrf;ma’"mm.u... ' e i ¢ & Do « o el pmh i haid for specific offared every training programs  offers a five-
bt
8 HELPS THE COMMUNITY GET JOBS prod Jobs such as Wednesday throvghout week summer
; RN STAUDER 740, CCCL | Exmentive Dirmcton/CLO, HASA public safety gnd  from 2 to Spm the city: employment
e
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign BBJ Print Feature Story & BBJ Online Content
Feature Part 2, Feature Story Inclusion, UMB Logo Branded, and Analytics

DIGITAL & PRINT

= INDUSTRSES & TOPICS. M NEWS  USTSALEADS  PEOPLEACOMPANES  EVENTS  MORE

Get Better Results
From PPC

Free Consult

or call

< TABLE OF EXPERTS

TABLE OF DXPERTS EREIENEETIN

Table of Experts Workforce

TABLE OF EXPERTS H

WORKFORCE

ING A DIVERSE AND INCLUSIVE CULTURE

ik BHAsSA ez
Q: Largy beginning to make i

iting and traint f differing abilities, creating
and inclusive How Pl to

make workplaces more accessible and inclusive?

Line Item

3/15/2019-4/15/2019

300x250 Table of Experts
Baltimore-Building a Diverse Workforce

EVOLVE
OR
SURRENDER.

Learn more

SOPHOS

Impressions

Table of Experts: Workforce

BALTIMORE
BUSINESS JOURNAL

= — TABLE OF EXPERTS

ORKFORCE

ING A DIVERSE AND INCLUSIVE CULTURE

SPONSORED BY

cata mHASA

The Arc.

Baltimore

L~
" UNIVERSITY
of MARYLAND
= BALTIMORE

On February 28, the Baltimore Business Journal hosted a panel discussion about

diversity in the workforce.

Clicks CTR

AanR

[
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DIGITAL MARKETING - CONTENT MARKETING, CONTINUED

Baltimore Business Journal - Sponsored Content Campaign
BBJ SPONSORED CONTENT DIGITAL CAMPAIGN SUMMARY

. Impressions Delivered: 960,996
Delivery | « Total Clicks: 1,077

. Overall CTR: 0.11%

*As of 6/30

Takeaways |, The University of Maryland, Baltimore’s Native Articles and Banner Ads have received almost 600 hours of

exposure, as of 6/30/19

. Best performing Native Article to date is “Medical program puts Baltimore students on the fast track to
medicine” with 1,152 pageviews as of 6/30/19 *more than double TBJ’s average pageviews (552)
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DIGITAL MARKETING - SOCIAL MEDIA

UMB Social Media Highlights for FY19

21,618 followers across main UMB Facebook, Twitter, Instagram, and LinkedIn channels

Gained 4,081 followers (23% increase) across those platforms in FY19

Completed more than 40 social media projects for clients, including HR, Academic Affairs, Admin & Finance, Council for the
Arts & Culture, Philanthropy, TEDx, Commencement, and more

Developed and executed social media campaigns to promote TEDx, UMB Global Health Summit, Commencement, Jazz in
the Streets, Philanthropy Day, CURE Scholars documentary, and more

Amplified UMB news stories, media coverage, and EIm stories across UMB social channels
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

UMB Social Media Highlights for FY19

. Reached 152,615 people with targeted paid FB posts to increase brand awareness
. Total # of engagements from paid posts: 8,499
. Total cost: $685.70
. Average cost per engagement: ~$0.08

. Nearly 700 Twitter followers for Dr. Perman in FY19

. Continued growth of University-wide Social Media Committee to 60 members

UMB Social Media Committee
. Grew UMB-wide Social Media Committee to 60 members from across schools & departments to encourage increased collaboration

and knowledge sharing

. Held six meetings in FY19 to discuss & share resources, best practices, etc.

. Led to new and/or increased collaboration with a variety of schools & departments
. Worked with Philanthropy on development of Philanthropy Day social campaign
. Met with Institute for Genome Sciences to advise on Twitter analytics

CPA Social Media Toolbox

Developed comprehensive suite of resources and tools for a CPA Social Media Toolbox

. Social Media Account Directory

. Social Media Tools and Resources
. Social Media Best Practices

. Social Media Guidelines

. University Hashtags
. UMB Social Media Committee Directory
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

UMB Social Media Followers (Total), as of June 30, 2019

Facebook: 9,831 followers
Twitter: 6,516 followers
Instagram: 1,155 followers
LinkedIn: 4,116 followers

UMB Social Media Followers Gained in FY19

Facebook: 1,898 followers gained
Twitter: 963 followers gained
Instagram: 600 followers gained
LinkedIn: 620 followers gained

UMB Social Media Followers Gained in FY19 - by Percentage

Facebook: 24% increase
Twitter: 17% increase
Instagram: 108% increase
LinkedIn: 18% increase

'f yll‘l
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Facebook Highlights

. The average engagement rate for a Facebook post in higher education is 0.19%, according to the 2018 benchmark report
from Rival IQ. The median across all industries is 0.16%.
. In FY19, UMB’s average Facebook engagement rate was well above that, with an average overall engagement rate of 8.3%

and a median engagement rate of 3.6%.
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

30,374 people reached

30,000 reached through paid promotion

1,005 engagements

86 reactions, comments, and shares (on original post + on
shared posts)

765 link clicks
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

13,094 people reached

2,600 reached through paid promotion

847 reactions, comments, and shares (on original post + on shared posts)
2,258 post clicks

50 shares (49 on post, 1 on shared post)
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

10,365 people reached

2,247 engagements

401 reactions, comments, and shares (on original post +
on shared posts)

1,069 link clicks

53 shares (on post & on shared posts)
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

3,482 people reached

2,300 reached through paid promotion

747 engagements

67 reactions, comments, and shares (on original post + on
shared posts)

681 post clicks

4 shares
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

3,279 people reached; 775 through paid
243 engagements

136 reactions, comments, & shares

107 post clicks & 16 shares

4,235 people reached

1,300 reached through paid promotion
1,400 engagements

595 reactions, comments, & shares
805 post clicks

17 shares

6,427 people reached

2,700 reached through paid promotion
732 engagements

454 reactions, comments, & shares
278 post clicks

38 shares
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

5,347 people reached
1,600 reached through paid promotion

256 engagements

139 reactions, comments, & shares

2,500 views & 15 shares

4,025 people reached

971 reached through paid promotion
628 engagements

165 reactions, comments, & shares
463 post clicks

14 shares

4,991 people reached

902 engagements

3,000 reached through paid promotion
12 reactions, comments, & shares

791 post clicks
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Facebook Posts

3,230 people reached 3,678 people reached 4,275 people reached
588 engagements 544 engagements 743 engagements
221 reactions, comments, & shares 228 reactions, comments, & shares 185 reactions, comments, & shares
367 post clicks 316 post clicks 2,100 views
13 shares 10 shares 558 post clicks
14 shares
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Twitter Highlights

. The average engagement rate for a tweet in the higher education industry is 0.062%, according to the latest benchmark report
from Rival I1Q. The median across all industries is 0.046%.

. Each month of FY19, UMB’s average Twitter engagement rate was well above that average, with an average monthly engagement
rate of 0.8 - 1.2%.

Top Tweets

. Top tweets are the tweets that performed best either in terms of delivering the most impressions (the # of times the tweet was
seen - awareness) or earning a high engagement rate (% of Twitter users who took an action on the tweet - liked, clicked,
retweeted, etc. - action).

. Engagement isn’t always reflected in the numbers displayed below the tweet - clicks on photos, the Twitter profile, or the hashtag
are not pictured, but serve as a strong indication of interest and participation.

. Some of the top tweets from FY19 are featured on the following slides.
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Tweets
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Tweets
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Tweets
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Tweets
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Selection of Top Twitter Mentions

Twitter mentions are tweets from other individuals or institutions that tag UMB’s Twitter account in the tweet(s). Mentions from
prominent & relevant users helps our target audiences find us on Twitter, which helps us grow our following and improve overall brand

awareness. A selection of some of the top mentions from FY19 is below.
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

DIGITAL MARKETING
Social Media: Dr. Perman’s Twitter

Twitter Highlights: @JayPerman

. First tweet: Aug. 9, 2018
. 639 tweets published in FY19
. 694 followers gained in FY19
. Followed by elected officials, city and community leaders, media, including:

. Congressman Dutch Ruppersberger

. Baltimore Mayor Jack C. Young
. GBC. Downtown Partnership & Kirby Fowler

. Baltimore City Council President Brandon M. Scott, Councilmen Eric Costello & John Bullock
. Washington Post reporter Michelle Singletary

. Maryland Department of Commerce

. State Delegate Brooke Lierman

. Wes Moore, CEO of Robin Hood

. Mark Belles, COO of Inside Higher Ed
. Pastor Alvin Hathaway Sr.

. USM and Chancellor Robert Caret
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DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

DIGITAL MARKETING
Social Media: Dr. Perman’s Twitter

Top Tweets: @JayPerman

VIRAL tweet: Feb. 14, 2019 - #HealthPolicyValentines

Impressions: 24,797
Total Engagements: 543
Profile Clicks: 129

Replies, retweets, & likes >

CPA ANNUAL REPORT FY19 85



DIGITAL MARKETING - SOCIAL MEDIA, CONTINUED

Social Media: Dr. Perman’s Twitter
Top Tweets: @JayPerman

May 4, 2019 #MarchForScience May 29, 2019 #UMBGIobalHealth Summit

& Retweets & likes 2
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Stories
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2017-18 Champices of Exzslinnce

UMB Champions of Excellence

A Man with a Mission

The Riev. Sheridlan Tockd Yeary. PAD, MOV | University of Maryland Froncis King Carey School o

View Full 2017-2018 Champions of Excellsnce Galery
Find Out More About the Champions of Excellence Campalon

nfusntial civil rights attorney Charies

ked to dismantle

Yoary's grandfather fled a laws
gistrict. The federal distrct court

orandiather's reinstatomont, calir
Giscrimination he endured. Yeary

court decision. Yeary v. Clazisville
B of Eckucation, et af, & famisel
anchor that grounds him in fesi g
olace at the right time.

"My grandfather had to fight for h
that didn't want to Give him a tair
carry with me & gecwrational bl
Fnt now bacause | naver know w
£ack after f'm gore at how | move
and justice”

Hamitzon Houston, wh
he Jim Crow laws and me:
Supreme Co T

The fiev. Snerichan Todd Yeary, PhD, MO, & third-year
ovening student at the University of Manytand Francis
King Caroy School of Law, wents 1o be the engincer.
Yeary Is Ihe senice pestor of Baltimore's Doug'as
Memorial Community Church and 3a aciunct profess
n the College of Public Affaies at the Usiversity of
Daitimore. He's a third-generstion pastor who hes
davoled the last 17 years of I fife 1o teeving the fath
community ard advocating for civil rights.

As & child, Yiary would nave told yeu he wasted 1o be o
Lawyer wher be grew up, Now In his 505, with both a
masters and doctoral degres under N bolt, ho's
making & hapoen.

“Whan people don't have a real advocate who
understonds the dynamics of the ruies of Lhe game,
they Kind themseives at 8 tremerdous Cisadvantoge.”
Voary says. “Law is not about rght and wrang. #'s

Today, Yeary continues to turn the
commitment to political and socit

After the 2015 death of Fredde G

Batimare burred

T mesrinis A loms b inswal Vinars and

ot pated in what he called o “ministry of prosence
where he and other religous leadors servad as a butfer
Between police And protesters whike sections of

About LVB Acodemics Admistions Rotearch Sarvices. Universt
Tive 19 UMl
VMl Home - About UME - Office  Comemunicetions snd Public Attas - UMELC
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e Revolutionizing the

UMB Champions of Excellence

Revolutionizing the Role of the Pharmacist

Cherckes Layson-Wolf, PhavmO ‘00, BCACR FAPRA | University of Mavyland School of Phae

View Full 2017-2018 Champions of Excallence Galiery

Fing Out More About the Crampions of Excellence Campaign

Som

times Iights go off In the strangest
places.

For Cherokse Layson-Wok. PharmD "CO, BEACP,
FAPRA, as10ciate professor and associate dean for
student atfairs at the University of Maryland School of
PRMmacy, it wos Gurng & Community Pharmacy
residency with Vieginia Commonwesith University end
Ukrop's Pharmacy in 2000 There, Layton-Woit waw
firstnand the practice barriers for phaemacists in hee
native Maryland compared to their poers in other states.
Take imerunizations. for examole.

According to the Maryland Pharmecists Association, the
single best way to Dravent the soread of 16 sericus
Hinasses, Inciuding the flu, is to get vaccinated
Unfortunately, thers are thousands cf pecpie across the
state of Maryland without Convenient access to trained
health care professionsis whe ean administar vaceines

At the time of Layson-Wolf's residency, only nine states
35owed pharmaciets to imvrusize — Maryland
‘ohacmacists were not allowec 10 vaccnate until 2006,
Virginia was 0ne of the fow states with access then, and
Layion-Welf cbierved community pharmacists doing
screenings and greing mmun zations, 8nd providing
important communty health outreach One resident
©van set up pationt eduCALioN Programs on tapics like
diabetes, right on-site.

1 explain o students that s
o in the field,” she says. Oppo
wicery ovailsble, she adds, Dut

con do now in Maryland wos th
bafore them fighting or legitia
Today, pharmacists can adminy
50 states, as wol as Washingto
years or 30, Layson-iolf sees ¢
fight to peovite mary patiart
recognized by st peoviders, suc
ranagement and reducing the
Today's pharmacists, ing

©7 both state and national love
Pharmacists are defined as hea
better sarve Ui patients and

primary cars and community pl
In 2012, the Scheol of Pharmac
nrational Seript Your Futura Mec

Chafienge for student pharmac.... -
teodership, students worked together with the Sor

About UMl Acsdemics  Admasions Research  Services Univen

G to UME

M8 Home - About UMB - OF

200738
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UMB Champions of Excellence

Advancing Positive Community Health Outcomes

Nicole Mattocks, MSW 10 | University of Meryland Scheo! of Social Work

View Full 2017-2018 Champlons of Excellence Caliery

Find Out More About the Chamolons of Excedlence Campalgn

n 2009, as a University of Mary'and Schoo! of
N V/ork studert. Nicole Mattocks interned
COMIMUNily o

Mattocks w
West Bal

mor
1 dida't take fong for her 10 realize how differa
two neighborhoods wers.

“The physical environment wes drastically citerent
8nd the reslly stark contrast struck me,” says Mattocks.
who row is purming hee PhD at the University of
Maryland, Baitimore (UME), “There was not nearly as
uch green 3pace in Harem Nark [West Baltimore]. 1
wasn't as woil-kept (a5 Northeast Baltimorel, with a lot
of broken Glass wnd trash. There wers al! (hese signs of
what's called physical dorder — orathit, itter, yacant
and abandoned buldings.”

Hor mind Burstieg wih knowledge from her
coursework, Mattocks woodered how living in these
conditions might affect & person's wet-being. Through
For yoars of studying at UMA., she hact gained a base
knowledge about how having access to green spaces
3nd healthy, 3afe environments leads to crerall Fositive
community health.

Your Future Baltimore conition to educate the publiz st
health fairs and other Jocal everts. Since the Chatenge
began in 20TL more than 12,000 future heslth care
professionals have directly counselec rearty 50,000

Patients and reached more then 23 mi

ion contumen

about tha impcstance of medication adhavence

anvirnamental chatanges we:
peopia in thet region. Burry &
For tao weeks, sha visitnd int
anc agencies, leaming about
beaingtorming ways to incorp
social work course ato the ¢

“The exparience was really in
never traveled ta a Cevelopin
say>. "Thare's not a lot of infr
manage the ervironment ther
traah pickup. There acert org
the way that we have, and tak
the United States].*

But Mattocks is ouick to add
eovironment i Incia kave not
commeanity's lack of caring

*I taiked to 50 many peopie w
anvironment. There are these
deveion nonaprofits end oroar
recycing end trash pickup,” 3
the governmant didn't pe ont

that thare weren't sncuah resources.

Give to UM

UME Home / ABout UMB  Offices
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Communications and Public Alfary

UMB Champicns of Exceliance

Poreerng Tarpeted Treatments to Fght Cancer

UMB Champions of Excellence

Pioneering Targeted Treatments to Fight Cancer

Witkam £ Regine. MD. FACR, FACRO | University of Moryland School of Medicine

View Full 3017-3018 Champions of Excellence Gallery

Find Out More About the Champions of Excellence Camoaign

liam F. Regine. MD. FACR, FACRO, is 3
ncer-fig n. A
a cente:
that would
POV A%
2 providers in
ame to

regional resout
the mo-Arlal

regioe

life in Fobruary 2016 when the $200 rillion

MPTC

Maryland Proton Treatmant Cent

openea s doors.

The proton tharapy at MPTC, of which Regne i
executive directcr, 15 dolivered 83 a pencil-thin team of
radiation that goes diroctly to the cancerous tumor with
00 extansion bayond the targeted site. The crecision of
the treatment aiows for a shorter duration of theray —
welcome news for patiests batiing cancer, it aleo
doosart affect the surrounding tiasue, something that
hapens od 100 often with traditions! radiation

The 110.000-square-foot faciity 's the first and most
scvanced of its kind in the Baltimare Waskington
region. Two years after opening, MPTC s celobrating
another Impressive miestone — 1t just tresied ity
1,000th patient.

“With our unique modet and vision, we set 0ut to maxe
the conter & regicnal resource for cancer treatment, Act
Just for University patients to have access,” says Regine.
“We've really done thot — made it a regions! canter”

Mattocks worked clotely wih prolessars Burry anc Tiee
to add her knowledge from Indla Into the course
curriculum, She hopes to see the fira! product of their

long-tarm joint eforts.” says Regne. “Many physicans
who have come to MPTC for this training heve sen: s
their most chaleanging ostents to care for while their
own conters are baing bult.”

METC has boon swarded more thar $3 milion in
research nding n adaition, in 2018, & 's planning A
rew dosimetry tralning program, proparing spocialists
who work with chyaiciens n develcoing the safest and
most accurate proton treatient plans for pat
Soon, MPTC also will offer deep-tissue external tharmal
therapy.

The ernal tharmal tharaoy, or hypertharmia — in the
rarge of 104 to N0 degrees Falvenneit — sensitizes
tumor colla to chemothorapy and racistion thecapy.
Studies show that adding thermal therapy 10 standard
trestments cen significantly shrnk tumors and improve
carvival for tame patients. In ancther pionestied
Intiative, MPTC is the only center in the worid to oft
both proton thersoy and external thermal therapy
treatmaents ot the same faciity

“Within the Departmant of Radlation Orcology and
EADUGHOUE Cur CANCRr conter, we strive to make evary
avallable too! I the cancer-fighting tooibox avatedie to
our petients,” Regine says. “By contiauing to devolon &
comarehensive therma! oncoiogy program. we are
giving patients more effective Lwatment options end
tharefore another reason to hope for Botter cuteomes.”

Not ane 1o rest on Hs laurels, Regine sirsady i looking
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CHAMPIONS OF EXCELLENCE

Revolutionizing Research on Male and Female
Brains

Margaret M. McCarthy, PhD, chair of the Department
of Pharmacology at the School of Medicine, is
revolutionizing the way research is conducted on
male and female brains - research that is poised to
shift our understanding of the brain as we know it.

Read more.

UMB

MARGARET M. McCARTHY, PhD

CHAMPIONS OF EXCELLENCE

Ensuring Prescription Drug Quality for All
Patients

Ensuring

As chair of Industrial Pharmacy and Pharmaceutics at st dIeltely]
the University of Maryland School of Pharmacy, Drug Quality
James Polli, PhD, has devoted his career to ensuring
the quality of the complex prescription drug products RISl
that billions of people rely on every day. Patients

Read more.

JAMES POLLI, PhD

elm weekly

CHAMPIONS OF EXCELLENCE

Value-Based Approach to Human Resources

Randi Barclay, SHRM-CP, PHR, brings passion and Value-Based
positive energy grounded in UMB's core values to her :

role as human resources manager in the School of
Nursing.

Read more.

Transforming the Future of Education at UMB

As assistant dean of academic programs in the Transforming
Graduate School, Mary Jo "M.J." Bondy, DHEd, MHS, the Futurd
PA-C, has been instrumental in championing
interprofessional education and expanding educational [Re}fl={e[¥lez1ale]la}
access to make a meaningful impact on our .
communities. at UMB

Read more.

UMB
M.J. BONDY
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Champions
Social Media

»  University of Maryland, Baltimore & UMDl » - Jun v
| Part scientist, part lawyer, and part poet: Margaret M. McCanhy PhD
~ @ edschool is not your average researcher. Learn more about Dr. McCarthy
and all of our 2018 #1 amplons of Excellence at urmaryiar
champions. #WeA
MARGARET M. McCARTHY, PhD
Revolutionizing
Research on Male
and Female Brains
». University of Maryland, Baltimore @UMBaltimore - Jun 12 v

/-

James Polli, PhD @ur
complex drug products that billions of people rely on every day. Learn more

p has devoted his career to ensuring the quality of the

about Dr. Polli and all of our 2018 #UMBChampions at umaryland.edu

champions. #WeAreUMB

UMB
JAMES POLLI, PHD

Ensuring Prescription
Drug Quality
for All Patien

E\
I NIVERSITY /MARTLAN
AMTIMOR

F University of Maryland, Baltimore
W July 9, 20188t 9:15AM - @

Dr. Nadine M. Finigan-Carr, PhD, MS, has devoted her career to
identifying youth at risk for violence & victimization and preventing them
from becoming victims. Director of the Prevention of Adolescent Risks
Initiative, assistant director of the Ruth H. Young Center for Families &
Children, and a research assistant professor at the University of
Maryland School of Social Work, Dr. Finigan-Carr is currently looking at
human trafficking within the child welfare system.

Learn more about Dr. Finigan-Carr and all of our 2018 #UMBChampions
at umaryland.edu/champions. #WeAreUMB

= University of Maryland, Baltimore
1 June 26 at 9:056 AM - Q

In her role as assistant dean of academic programs at the University of
Maryland, Baltimore - Graduate School, Mary Jo “M.J."” Bondy, DHEd,
MHS, PA-C has been instrumental in championing interprofessional
education and expanding educational access to make a meaningful
impact on our communities.

Just last year, she and faculty from across #UMBaltimore, in partnership
with the Baltimore Area Health Education Center, piloted a training
program that brought together faculty and students from all seven UMB
schools for training on Narcan, a revolutionary drug that can reverse the
effects of an opioid overdose.

Learn more about M.J. Bondy and all of our 2018 #UMBChampions at
umaryland.edu/champions. #WeAreUMB

MB CHA
MARY JQ "MJ" BONDY, DHEd, MHS, PA-C

| ——Trafisform b the Future
aﬁ Education at UMB -,
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PUBLIC RELATIONS & MEDIA AWARDS

AWARD NOMINATIONS & RECOGNITIONS

PR News’ Nonprofit Awards 2019 The Daily Record Icon Awards Honoree,
Live Near Your Work Marketing Campaign Recognizing Maryland leadersDr. Jay Perman, MD

Special Publication Bio & Ad Placement

The University imore lives its mission overy day:

IMPROVE THE HUMAN CONDITION

AND SERVE THE PUBLIC GOOD.

education

communty

hicovery

Maryland
Innavation o i M

Congratulations to Dr. Jay Parman, The Dally
Record’s 2018 Icon Award Honoree.
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(Between MLK and S. Poppleton St.)
# h Brought to you by: " = B i .
g;n::;rnr:tolzs!reetsml 8 TFG \{E lﬂ:;:‘,'?_\,‘%b‘“l“‘xl“ ‘ngxlxmmﬂmum
Eblasts

APRIL SAMPE

Social Media promotion News media photo & video coverage

=

"l UNIVERSITYof MARYLAND
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BRAND STANDARDS

=

i

BRAND STYLE GUIDE

UNIVERSITY of MARYLAND
BALTIMORE

You are our brand.

Our brand is our culture, our principles, what people think
of us, and the stories we tell to influence their opinions.
We all deliver a brand experience to our community
through our interactions with others; through customer
service, advertising, marketing, public relations, and our
visual identity. By sharing our stories about the University
with our community, we encourage quick recognition and
build our reputation.

When our community hears or experiences great things
about us, they support us, want to work and go to school
here, seek care here, get advice from us, and see us as
experts. Most importantly, they help us raise our profile
on the indicators that matter most, and reinforce a brand
founded on excellence and service.

What is branding?

When you say “brand,” you most immediately
think about logos, colors, or fonts. But a brand of
auniversity is much more - it's an entire structure,
the images, messaging, and way of thinking of
the university community. It's about style and
consistency. Brand consistency among all schools
and teams at UMB ensures a solid image and
solidifies name recognition to our community.

UMB BRAND | 2

(=W
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STRATEGIC PLAN

2-Year Progress Report

The University of Maryland, Baltimore, in its
effort to fulfill its core value of accountability,
provides to the University community periodic
updates on the implementation status of the
2017-2021 Strategic Plan. These updates are
intended to keep the community informed of
the collective achievements, goals-in-progress,
and the challenges that may limit or delay

the University’s progress.

UNIVERSITYof MARYLAND
BALTIMO

T
[

About UMB Academics. Admissions. Research Services University Life Give to UMB

UMB Home < ADOULUMS - Siratecic Plan - Progress Report

Strategic Plan

Thaemes
News and Media

Steering Committee Roster PURSUING EXCELLENCE | MAXIMIZING IMPACT

Logistics Committee Roster
2011-20% Strategic Plan
Correspondence

Resources

DO YOU HAVE FEEDBACK
FOR THE STRATEGIC
PLANNING COMMITTEE?

We want to know what you think
Send us your comments and

swosestion. Two-Year Progress Report

The University of Maryland, Baitimore, in its effort to fulfill its core value of accountability, provides to

the University community periodic updates on the implementation status of the 2017-2021 Strategic Plan. Whilte
the report doos not descride o that has been undertaken to 3dvVance the University's prionities, progress updates
are Intended to keep the community informed of the coliective achievoments, goals-in-progress, and the
challenges that may limit or delay the University's progress.

Read the report smmary ko

(¥ 1]

11

WE HAVE SUCCESSFULLY LAUNCHED A 'CULTURAL' TRANSFORMATION OF THE SCHOOL

OF NURSING BY EMBRACING THE USE OF DATA ANALYTICS TO INFORM DECISION-MAKING
ACROSS ALL AREAS OF THE SCHOOL. Over the past year and a half, the emphasis on data-

based decisions has guided how we have approached the student achievement gap, how the
communications team evaluates the value of our marketing efforts, and our ongoing efforts to develop
our grants process so that it can feed our research enterprise with a steady infusion of financial
support. We continue to anticipate that our efforts to incorporate data analytics into our decision-
making also will improve outcomes.”

Jane M. Kirschiing, PhD, RN, FAAN, Dean, School of Nursing
Theme &: Efficlency, Effectiveness, and Assessment

More than 50 percent of goals in each theme are completed, nearing completion, or show significant progress.

0% 0% 20% 30% 40% 50% 60% 7O% BO% 90% 100%

Health, Justice, and Social Impact
Research and Scholarship
Student Success

Inclusive Excellence

Partnership and Collaboration

Efficiency, Effectiveness, and Assessment

B Completed M Nearing Completion [l Significant Progress [l Substantially Underway
Preliminarity Underway [l Not Yet Started Il Canceled
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EMERGENCY PREPAREDNESS

STRATEGIC MARKETING
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA works in tandem with UMB’s Emergency Management team
to inform the University community of weather, crime, traffic, and

other potential emergency situations.
Developed new look

* * EMERGENCY
MANAGEMENT

EBOARD HEADLINE
GOES HERE

I DATE | LOCATION SUBHEAD INFORMATION CAN GO HERE
Time Assress

More Information goes here

L

" UNIVERSITY o MARYLAND
BALTIMORE

-~

Eboards

umarylandedu/mergency

* * EMERGENCY
MANAGEMENT

STOP THE BLEED | Save a Life RUILILIG
COURSES ARE
? HELD MONTHLY

bleeding is the No. 1 cause
uma. As a

Osror
THE BLEED

Register for a Stop the Bleed training course today by visiting
umaryland.edu/emergency

* Second Wednesday
* Fourth Saturdays

* Ploase check the website as
some classes will not take plac
on and around holidays.

Forms

BOMB THREAT PROCEDURES

s designed

and decision-makers of commercial facilties, schools, efc.
resond to a bomb threat in an orderly and controlied

manner with the first responders and other stakeholders.

Most bomb threats are received by phone. Bomb threats are serious
Act quickdy, but
information with the checkist on the reverse of this card.

1 2 bomb threat i received by phone:

on the line for as long as possible.
en i the callr doss.

2. Listen carefully. Be polite and show interest,
3.Try to keep the callr taling to learn

Tablecloths

BOMB THREAT CHECKLIST

DATE: TiME:

TIME CALLER HUNG UP:
PHONE NUMBER WHERE CALL RECEIVED:

« Where is the bomb located?

7. Immediately Upon termination of call, DO NOT HANG UP, but from
a different phone, contact authorities immediately with information
and await nstructions.

12 bomb threat is recelved by handwritten note:
- cal

* Handle note as minimaly as possible
12 bomb threat i received by email:
- cal

* Do not delete the message.
Signs of a suspicious package:
« No return address

* Poorly handuwritten

* Unexpected delivery

* Refer to your local bomb threat emergency response
plan for evacuation criteria

CONTACT 911 FOR IMMEDIATE ASSISTANCE

For more information about this form, contact UMB Polica Force or
UMB Office of Emergency Managemont at umaryland.edu/emergency.

[
II UNIVERSITYof MARYLAND
Ul BALTIMORE 2018

 What'is your name?

Exact Words of Threat:

Information About Caller:

« Where i the caller located? (backgroundlevel of noise)

e

s voic 21F 50, who doss It sound like?

EMERGENCY
T 77 7 k| EEEEG

umaryland.edufemergency

awelspoken | |_sn s -

Other Information:
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STRATEGIC MARKETING

Achieve your goals with our comprehensive portfolio of marketing and communication services.

Your needs are unique. We focus on creating strategic, well-coordinated marketing plans and
materials tailored to you.

With your input, we’ll help you:

Identify your vision | Assess your needs & cut through the clutter | Create a plan | Leverage
your assets | Maximize your efforts

Our integrated marketing team has a wide range of expertise, including brand development,
design, editorial, event services, marketing, media relations, web development, and writing for
print and digital applications.
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SCHOOL OF DENTISTRY

STRATEGIC MARKETING

CPA’s collaboration with the School of Dentistry
includes Mdental magazine in addition to many
other marketing materials.

FALL 2018 Wednesday, November 7, 2018
4p.m.
School of Dentistry, Room G205

Reception to Follow

Save the Date

UNIVERSITY OF MARYLAND SCHOOQOL OF DENTISTRY

FIRST STEPS

=
UNIVERSITY )
- | of MARY Advancing Oral Health
to Dentist ry u s IMPROVING LIVES™

B0 Rownion

:
= - w
CLASS OF 1964
35" Rownion

CLASS OF 1989

Friday, April 12- Saturday, April 13, 2019
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SCHOOL OF NURSING

STRATEGIC MARKETING

CPA’s collaboration with the School of Nursing includes
projects for its nursing museum, strategic plan, speaker
series, and alumni communications.

L~
"l UNIVERSITYof MARYLAND

SCHOOL OF NURSING
Ul sc 0

DEBRA L. SPUNT
CLINICAL SIMULATION LABS

20 th ANNIVERSARY
CELEBRATION

THURSDAY, DEC. 6 | 3:30-4:30 P.M.
2nd Floor Museum Lobby

Reception and tours of the labs immediately following

Join us as we celebrate this important anniversary
and honor the legacy of all who have contributed

to the School of Nursing's leadership in using clinical
simulation in nursing education.

Hedllhy Turse, ap
HEALTHY
NATION

Celebrating
National Nurses Week

MAY 6-12, 2019

nursing.umaryland.edu/nursesweek

THE PURSUIT
OF JUSTICE:

Past, Present,
and Future

148

MALE

sl FACULTY MEMBERS

y i 130 il lime
trorm 28 statss end 18 purl Lime

- Vmsangtan, D.C

ard 20 {ous of 27)

Marylane countiss 48%
IIM;HI!V
T dents

: FACULTY MEMBERS
eno [ HOLD DOCTORAL
DEGREES
or ECN 31 77% of e totnl oz
MSN |t

AVERAGE
AGE

T 414 Certicates cumuﬁgunons
24,581 2,800+

ALUMNI IN 50 STATES, GOVERNOR'S WELLMOBILE 650"'

3U.S. TERRITORIES, VISITS ANNUALLY ACULTY ASS!
AND 27 COUNTRIES 4 : EACHLIY ASSOUATES
3 o k rovide primary ANI
2,248 slumn{ hava.came n CLINICAL PRECEPTORS
second dograe fro of wd ICH: « g sludent
156 alurri nave carncd C ylan ring as = Leriences
tarce cegrees from UMSON irterproessional clivcal educat'on sites.

FIRSTS v RESEARCH AND FUNDING v I

1st In tha state to offer: 4 g:g::l:(z;DCENTERS $8.2 M I LI.I o N

> anonling EN-1-35N » Biology and Behevor
ONLY in the state to offer: Actoss the Lifespan TOTAL EXTRAMURAL FUNDING

> a civiian Nurss Aneslizsia lealth Ouzcomes

$3.6M. extrarurcl reseeren funding

sociated with
nert rteventions

v
> a Cinical Nurse Leadar
masler's oplict

te Advance Areas of research include:
<hi Rescarch .
> choricpgin > mertal hezlth
> healthy aging. » opicids;
gth INRECEIPT 210 of I'%e, and substance
OF FUNDING pellstive care abuse
proess onel ceveloprien. Cor oubli * Aussing) From > genomics > and more
the Naricaa

1
nursing.umaryland.edy
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SCHOOL OF PHARMACY

STRATEGIC MARKETING

CPA has had a long-standing relationship with the School of Pharmacy and works closely with its
communications team on branding. One of the largest projects that CPA designs and edits is SOP’s award-
winning Capsule magazine.

PhD and MS Programs
Offer Something for

BY CHRISTIANNA MCCAUSLAND

Capsule

Usiversity of Maryland Scheol of Pharmacy
Magazie for Alsmni and Friends

Al aly (o1 4 .
N —
=
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SCHOOL OF PHARMACY, CONTINUED

REDUCE OPIOID RISK. GET A PharmAssist.

Drug overdose is the leading cause of adult accidental death in the country.

WHAT IS AN OPIOID?

WHO SHOULD GET NALOXONE?

opioids with or without a

Ask your pharmacist about naloxone,
treatment for opioid use disorder, and other
strategies to save a life TODAY!

Naloxone is covered by most insurances.

AARYLAND

REDUCE OPIOID RISK.
GET A PharmAssist.

Drug overdose is the leading cause of
adult accidental death in the country.

Naloxone is a life-saving medication for
patients on opioids.

Naloxone is available without a
prescription in the pharmacy.

Your insurance could pay for naloxone.

Ask your pharmacist about naloxone,
treatment for opioid use disorder, and
other strategies to save a life TODAY!

INIVERSITY of M
SCHOOL OF PHARN

11 you have questions, please contact

Xim Cal at Acal s amarytand.eche

Turn in your unused or expired

Turn in your unused or expired

medication for safe disposal

DEAWRU G AREISAGKS

WEDNESDAY, OCT. 24

SATURDAY, OCT. 27
10a.m.-2p.m.
SMC CAMPUS CENTER

DAY

621 W. Lombard St. | Baltimore, MD 21201

Generation Rx

prescription and OTC medications
for safe disposal

DRUG TA|

AY

WEDNESDAY, APRIL 24

SATURDAY, APRIL

10 AM.-2P.M.

If you have questions, pls

P
|

[

UNIVERSITY

of MARYLAND

BALTIMORE

Kim Cai at

-

%ké;a-

SMC CAMPUS CENTER
mw.u-nuusmuwmym

E
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SCHOOL OF PHARMACY, CONTINUED

UNIVERSITY
of MARYLAND

E MEMORIAL LECTURE

“The Pharmacist’s Role in Population Health Management.
How Do We Go Beyond the Buzzword?"

Meghan D. Swarthout, PharmD, MBA
Division Diroctor, Ambulatory and Cace Transitions
Department of Pharmacy

Johns opkns Heszh System

Director, Clinical Prarmacy Services

Johns Hophins Mome Care Group

WEDNESDAY, OCT. 3, 2018 | 1P.M.
Universit hool of Phar
m N103

1ing Ill, Room 2202

{of MARYLAND EXPERIENTIAL LEARNING PROGRAM

INIVERSIT
CHOOL OF PHARMACY FALL 2018 UPDATE

=
" UNIVERSITY of MARYLAND

» Approximately 258 sites > Approximately 709" preceptors GRADUATE SCHOOL

» More than 100 sites visited batween June 2017 - May 2018

» More than 0% active affiliation agreements

Online Master

SITE VISITS

2018-2019 CLINICAL TRACK

e oo (o | of Science
and Graduate

Medstar Georgetown Universty Hospital
Medstar Union Memorial Hosptal

Certificates in

TR ‘ Palliative Care
ik |‘ H, | ‘I \l ]._ [i. Fe

ady Grove Adventist Hosptal
Walgreens

i APPE ROTATION PLACEMENTS

May 2018 - April 2015,

~ Out-of-State: 26
~ Out-of-Country: 13

INTERNATIONAL

ROTATIONS -

& EXCHANGES

» Austalla - Royal Melbourne Hospital

» Eaypt - Childrens Cancer Hospital

Korea - Evha Woman's University
College of Pharmacy

» India - Sri Ramachandra University

» Italy - University of Camerino

WHAT IS PALLIATIVE CARE

€ Palliative care is an approach that

Thaland- S Unversy

+ Zambi-Untrsy osoiol improves the quality of life of patients
and their families facing problems
associated with life-threatening illness,
through the prevention and relicf of
suffering by means of carly identification

and impeccable assessment and

treatment of pain and other problems,

physical, psychosocial, and spiritual?

(WORLD HEALTH ORGANIZATION)

ABOUT THE PROGRAM

The online Master of Science in Palliative Care
degree has been designed to meet the educational
needs of individuals who are currently working

in hospice and palliative care and want o gain a
decper understanding of the physical, psychological.
spiritual, and social nceds of patients and families
affected by advanced illnss, or health care
professionals who wish to start working in this ficld.
As such, the program will be of interest to a wide
range of health care professionals, including

but not limited to:

« Physicians + Administrators
* Pharmacists * Social Workers
* Nurses + Chaphins

+ Advanced + Counsclors

Practice Nurses

+ Bercavement Specialists

Physician Assistants . Volunceer Coordinators
* Therapists * Thanatologist
« Psychologists

‘The online Master of Science and Graduate Certificates
in Palliative Care meets the needs of people working

in hospice and palliative care who want a decper
understanding of the physical, psychological, spiritual,
and social needs of those affected by advanced illness, or

professionals who wish to start working in this field.

« Completely online! Flexible learning!

« Affordable tuition - in-state and out-of-state
* 30 credits for the Master of Science degree
« 12 credits for each Graduate Certificate

* Multiple elective opportunities

* Interprofessional learners

« Faculty, practitioners, and graduate students
welcome to apply!

+ Application deadline for Fall is July 15

visit graduate.umaryland.edu/palliative
email palliative@umaryland.edu
or call 410-706-PALL (7255)

=
=
" UNIVERSITY of MARYLAND
GRADUATE SCHOOL
Master of S degree and
Graduate Certificates

Completely online - no need to travel
Affordable e AND out:
Nationally re | | . t A

Interprofessional Online
Master of Science in Palliative
Care & Graduate Certificates
in Palliative Care

Interprofessional learner

) credit (10 courses) for Master of
ience

or work at your own pace

Four elective pathways - you choo: you
ant to learn (clinical, psychosocial/spiritual,

administrative, thanatology

EXECUTIVE PROGRAM DIRECTOR

Mary Lynn McPherson, Pharmb, MA, MDE, BCPS, CPE
Professor of Pharmacy ice and Science
University of Maryland School of Pharmacy
o anced Postgradua
Education in Palliative Care
nlin

€€ Live as if you were to die tomorrow.
»

rtificates in Palliative Care

Learn as if you were to live forever:

vian

Mahatma Gandhi

INDIAN PHILOSOPHER, (1869-1948)

UMPaliCareMs

£
(i] LruyersiTye Mara

GRADUATE SCHOOL graduate.umaryland.edu/palliative
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SCHOOL OF PHARMACY, CONTINUED

S
”I UNIVERSITYof MARYLAND

SCHOOL OF PHARMACY

MASTER OF SCIENCE
IN PHARMACEUTICAL
SCIENCES

s EXPERTISE. INFLUENCE. INPA

HIGHLIGHTS
Fast rach to Employmant Lasen from Leaders in the Fiald

BEHAVIORAL HEALTH The M5 crogram orepares 0 Carvens . revearcn. Seveicoment sropect

ransgement s bt O N (O 7 QiverrTert pence

7 t3cuty are natcnaty 3nd

RESOURCES AND TECHNICAL
ASSISTANCE PROGRAM

stechroiogy comanes reesrch bt and feceesl

UNIVERSITY OF MARTLAND.
| scnooe or puammacy

Banmre ang Pocavide

COLLECT
48‘9 * Engage patient
6:9 « Subjective and objective data from patient,
Al chart, history and physical
 Current medication list (prescription and
OTC, herbals) and allergies

PATIENT-

CENTERED ASSESS

o * Develop problem list
f * Assess each problem (etiology, severity,
< why now)

« Identify drug related problems and assess
each medication for indication, appropriate-
ness, effectiveness, safety and adherence

* Assess immunization status and need
for preventative care

* Therapeutic objective(s)

L~ « |dentify treatment options and variables
| I UNIVERSITY of MARYLAND (agent, patient)

SCHOOL OF PHARMACY
~

W UP:
Qo\\::‘—gd Evaluate
"
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GRADUATE SCHOOL

STRATEGIC MARKETING

UNIVERSITY OF
MARYLAND, BALTIMORE

ADMISSIONS
CONTACTS

SCHOOL OF MEDICINE
Mickey Foxwell, MD;
Sandra Quezada, MD;
Raushanah Kareem
UNIVERSITY OF www.medschool.umaryland.edu/
MARYLAND, BALTIMORE admissions

ADM ISSIONS SCHOOL OF MEDICINE
CONTACTS T et

Ann Toma
SCHOOL OF DENTISTRY www.medschool.umaryland.edu/mgc
Judy Porter
www.dental.umaryland.edu/admissions SCHOOL OF MEDICINE
MEDICAL AND RESEARCH TECHNOLOGY
SCHOOL OF DENTISTRY (undergraduate and
DENTAL HYGIENE Master of Science)
(undergraduate) Joanne Manning

Lisa Bress; Deborah Cartee

www.medschool.umaryland.edu/dmrt
www.dental.umaryland.edu/dentalhygiene v /

SCHOOL OF LAW SCHOOL OF MEDICINE
Katrin Hussmann Schroll MASTER OF PUBLIC HEALTH
www.law.umaryland.edu/prospective Diane Marie St. George;
Andrea Manning
SCHOOL OF NURSING www.medschool.umaryland.edu/
(undergraduate &'graduate) epidemiology/mph
Kelley Taptich
www.nursing.umaryland.edu/admissions SCHOOL OF MEDICINE
SCHOOL OF PHARMACY DOCTOR OF PHYSICAL THERAPY
JuliAna Brammer; Patrice Sharp Nicole Willhide
www.pharmacy.umaryland.edu/admissions www.pt.umaryland.edu
SCHOOL OF SOCIAL WORK

Kimberly Saunders; Scott Stafford \
www.ssw.umaryland.edu/admissions ’\
GRADUATE SCHOOL | UNIVERSITY
Keith Brooks; Nyasha Williams; Ul of MARYLAND
Jade Grant
www.graduate.umaryland.edu BALT IMORE
I |
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SCHOOL OF SOCIAL WORK INSTITUTE

Effectively Integrating the CANS

into the Wraparound Process

A joint statement from: Chapin Hallat the University of Chicago, The National Wraparound initiative
john

NWi, The Nation W),

s

), and The Jc

INTRODUCTION

‘The Wraparound process is the most common practice
model focused on coordination of services and supports
for chdran and youth with complax behaviral heeith

is. Meanwhle, the Child and Adolescent Needs and
Strangths (CANS) is now the most widely Used assessment
tool in public systems serving children and families. Given
the increasing number of states and systems using both
approaches, it is increasingly common for the CANS to be.
mandated for use within Wraparound programs around the
country.

In states and systems that use both approaches, the
CANS is typically used system-wide to determine service
eligibility and monitor outcomes for a broad population
of youth presenting with behavioral health needs, while
Wraparound is reserved for youth with multi-system
involvement and/or the most serious and persistent needs.
e states, systems, and provider organizations have
determined how the Wraparound process and the CANS

assessment — and its Transformational Collaborative

Outcomes Management (TCOM) philosophy — can co-
ist and even enhance each

have struggled, undermining the positive impact of both

implementation efforts

Itis our perspective that these tensions arise mostly from
misunderstandings of how the two strategies should be
implemented, both individually and collectively. As such,
Chapin Hall and NWIC have teamed up to develop the
current joint statement, which aims to provide guidance on
ow to effectively coordinate the CANS assessment within
a well-implemented Wraparound process. The document
begins with a brief summary of how subtle differences
in the Wraparound and TCOM philosophies may raise
“operational frictions” and problems in practice. We go on
to dsscribe potartial ways to sffectivay coordinats the
.sment with Wraparound practice across the
o phases of Wraparound.

PERCEIVED PHILOSOPHICAL DIFFERENCES AND ‘OPERATIONAL FRICTIONS’

The CANS aims to be more than an assessment ool
Its underlying theory of Transformational Collaborative
Outcomes Management (TCOM) refers to continuously
aligning the work of all persons with the identifie

strengths and needs of children and families at all levels of
the system. In the TCOM philosophy, consensus ratings by
multiple informants across a consistent and comprehensive
set of items ("strengths” and “needs”) help achieve
consensus-based assessment — a common language
framework that aids system understanding of presenting
issues, impact, and effectiveness across multiple levels
(family, program, system).

Somewhat contrasting, Wraparound’s core values
include being family- and youth-driven, team-based, and
individualized.

These principles lead Wraparound practice to emphasize
“idiographic” (rather than standardized) assessment that

isindividuaiized
to the f:

Examples include a
recorded narrative

of the family story
(how,in its own

words, the family

1o the TCOM philosopky,

across: mn.\unle levels (family,
program, aystem). § 9

vision of the future that provides an often metaphorical
statement describing what positive transformation will
100k like for the family; and a manageable number of needs
statements (different from "needs items” on the CANS),
hich describe the longstanding underlying conditions
that have led to the problematic events or behaviors and
around which all planning and strategizing are focused.

Operationalizing and Funding
Youth and Parent Peer Support Rols
in Residential Treatment Settings

Peggy Nikkel, FREDLA | Johanna Bergan, Youth M.O.V.E. National | Dayana Simons, TA Network

Introduction
While many programs in both child and adult systems of care recognize the intrinsic value of
including broadly defined peer support services ( ncbi.nim.nih.

there is often an on-going challenge to adequately fund and operationalize these non-traditional
services in clinical settings. Full integration of peer voice and services at multiple levels in
residential treatment settings requires commitment from leadership. In addition to top-down

to youth and family it takes creative financing in order to
turn an innovative concept into reality.

Peer support roles exist on a continuum. This continuum extends from natural supports developed
through a shared relationship built on mutual experiences that may commonly occur in community,
to the formal service of peer support that has defined criteria and is delivered by trained
individuals with lived experience.

In residential treatment facilities (RTF's), there are a number of potential roles for youth and
families that extend beyond peer support. They include, for example, participation on advisory
boards, voting boards or councils; participation on management teams; social marketing;
involvement in quality review processes; co-facilitation of support groups; facilitation of staff hiring
and trainings; liaisons with families to assist with communication and connection with the RTF;
and collaborating with RTF staff to support successful admission and transition home. Potential
roles can also include the integration of youth or parent peers as staff. This brief focuses
principally on the operationalizing and funding of youth and parent peer support.

Q_ P T

~PRA @ Porddand Stare "‘_f"'f" '%

CHCS e T
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" SCHOOL OF SOCIAL WORK
S Tee msnitute ron iunaTION
AMD IMPLEMENTATI

I UNIVERSITYof MARYLANE

Telehealth and Mobile Technology
in Child, Youth, and Young Adult

Behavioral Health

By Melissa Schober, MPM and Shannon Robshaw, MSW, The Institute for Innov:
Implementation, School of Social Work, University of Maryland, Baltimore

Sheila Pires, MPA, Human Service Collaborative

‘This brief addresses policies and related issues regarding the use of communications technology such as.
telehealth and videoconferencing, and mobile technologies such as texting and mobile applications, to
provide access to health/behavioral health assessment, diagnoss, intervention, consultation, supervision,
‘education, care coordination, and peer support across distance for children, youth, and young adults with
behavioral health challenges and their families.

According to the Substance Abuse and Mental Health Services Administration (SAMHSA), in 2014,
‘approximately 43 million American aduts — one in every five — had a mental ilness; 50 percent begin by
‘age 14 and 75 percent before age 24. More than 40 percent of youth 13 to 17 experience a behavioral health
problem by the time they reach seventh grade.’

Despite the significant prevalence of behavioral heallh disorders, there is a significant shortage of mental
health professionals across the United States. A 2013 report to Congress found that 55 percent of U.S,
counties, all rural, have no practicing psychiatrists, psychologists, or social workers ... [and] that 77 percent
of counties had a severe shortage of mental health workers, both prescribers and non-prescribers, and 96
ercent of counties had some unmet need for mental health prescribers. ... The two characteristics most
‘associated with unmet need in counties were low per capita income and rural areas."” The shortages are
especially acute for children and youth enrolled in Medicaid and the State Children's Health Insurance.
Program (SCHIP) because many providers do not accept public insurance, and a recent U.S. Department
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SCHOOL OF SOCIAL WORK INSTITUTE

SAMHSA

‘Selbntance Abwie aeed Martal Health
Sevvicet Adwmaniration

Social Marketing for Sustainability Reflection

This worksheet is an optional tool for your own internal use and is intended to help you think through the
sustainability of your social marketing efforts.

Organization Name:

Social Marketing Staff Person(s):

Years Established and Funded:

Has social i your ization goal(s)? Describe how you have achieved these
goals.

Do you have a social marketing workgroup? (Check one)
Yes No
DEVELOPING ACCESSIBLE, EFFECTIVE, AND HIGH-QUALITY SERVICE SYSTEMS AND INTERVENTIONS

Are youth and family involved? Who is in your workgroup?

BUILDING A SKILLED, INFORMED, AND WELL-PREPARED WORKFORCE

EXPANDING AND SUSTAINING SYSTEMS OF CARE FOR AND WITH CHILDREN, YOUTH,
YOUNG ADULTS, AND THEIR FAMILIES

How often do they meet?

e Nfwoe bk i NQ

Will your social marketing workgroup continue to meet after your cooperative agreement has
ended? (Check one)

Yes No

e e fredla gpmaimise [

If not, how will you continue to plan and execute your social marketing efforts?

PR'A‘ﬂ’

CHCS

Discimer: The
views, apiicns

orthe U,

PIEC

PARENT INFANT EARLY CHILDHOOD TEAM

=
" UNIVERSIT MARYLAND
SCHOOL OF SOCIAL WORK

TH TE FOR INNOVATION
AND IMPLEMENTATION
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SCHOOL OF SOCIAL WORK INSTITUTE, CONTINUED

TA MONTHLY
Y MINUTE

Bite-sized knowledge from the TA Network

ISSUE BRIEF q R K
Relinquishing Custody for N ETW ‘,

Mental Health Services:
Progress and Challenges

By Beth A, Stroul, MEd

Custody Relinquishment Revisited

Custody relinquishment for mental health services refers to situations in which parents transfer legal and
physical custody of their child to the state in order to access services that the child could ot obtain
otherwise. In these cases, no maltreatment (abuse or neglect) is alleged; rather, parents agree to give up
custody of their children in order to receive mental health services, often residential interventions
(Cannon, 2012; Friesen, Gilibert, Katz-Leavy, Osher, and Pullman, 2003; Gillberti, 2005). In their
desperation, they are forced to “trade custody for care,” a practice that has been referred to as “tragic”
and *inhumane" (Bazelon Center for Mental Health Law [Bazelon Center], 2000; 2003; Gruttadero, 2005;
Maryland Coalition of Families, 2002; Mental Health America, 2015; NAMI Ohio, 2005)

In the majority of cases, the child welfare agency assumes custody, although the juvenile justice 2 A

systom may assume custody if the chid's behavioris defined as “delinquent.” Some familes reach a Rapid response to questions from the field
breaking point and, as a last resort, refuse to allow their children to come home from psychiatric

hospitals or similar locations, hoping that the state will then take custody and their child wil receive

addiionl treatment — a practice that has become known as “psychiatric lockous’ (The Famiy

1. Gustody relinquishment occurs for other reas
oiher reasons were ot the focus of this projec,

including the incarceralion of a parent. Although devastating as well those
which was Imitod to custody reinquishment for mental health services.

By . U e T
CHCS 55 st mi .‘ ) “PRA & Portland State W '«:wm
fh Soiiitms fredla

The latest news from the National TA Network for Children's Behavioral Health

Substance ental Health

B\
Servic ministration NETW‘ RK
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STAFF SENATE

STRATEGIC MARKETING

UMB STAFF SENATE

Community Outreach Committee

VETERANS COLLECTION
In honor of the upcoming Independence Day M EET GREET

Holiday, the UMB Staff Senate Community
Outreach Committee is holding a drive to Come celebrate the Staff Senate’s
benet the Balimore VA Hedical Cter 2564 Anniversary LET’S TAKE THE PLEDGE

with light refreshments at

i:':flrzz;r:f::::fss'“oINCLUDE: a meet and greet. A N D C H o OS E C I v I L I TY

UMB STAFF SENATE

APRIL 22 Let’s start the conversation.
Clothing (NEW - men’s or women’s lﬁ\}gfelgglgm Send us your thoughts and
in varlous sizes M - XXXL) Bl Ballroara B examples of what civility

Kid

means to you. By sharing, we
can commit to civility through
awareness and participation.
Let’s take the pledge and

V4
choose civility.
Go to our website and click on

Staff Senate Civility Campaign,

AV
share your thoughts, and take

***“““ hu ( , the pledge.
P R RS §R I|\| 1'}1{:\}{533 Sﬁ” www.umaryland.edu/ssenate
DALTIN c

lkt\‘a

LAST DAY TO DONATE
IS JULY 3

To donate, look fo
collection bins in yt

umaryland.edu/ssenate

V4

[

| UNIVERSITY
of MARYLAND
BALTIMORE
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FACULTY SENATE

STRATEGIC MARKETING AND LOOK CREATION

0 !

AGENDA

UMB FACULTY SENATE

The UMB Faculty
Senate is Interested
in your Input

FACULTY SENATE OPEN FORUM
TUESDAY, MAY 14 4:30 to 6 p.m.

School of Social Work Auditorium
525 W. Redwood St.

In an overall effort to advance faculty
engagement in shared governance the
Faculty Senate is having an Open Forum for
all faculty across campus to come and ask
a question, express a concern, or make a
suggestion and find out what your Faculty
Senate has been working on. President Jay
Perman, all the current and newly elected
Faculty Senate officers, and chairpersons of
Faculty Senate work groups will be there to
respond to your input. Reception to follow.

L~

l" UNIVERSITY
of MARYLAND

= BALTIMORE

UMB FACULTY SENATE

Your Faculty Senate
wants to hear from
YOU!

President Perman, Faculty Senate
officials, and work group leaders will
be on hand to respond to your input.

OPEN FORUM

Tuesday, May 14
4:30 to 6 p.m.

School of Social
Work Auditorium

Reception to follow

Please RSVP to:
academicaffairs@umaryland.edu

L~

| I UNIVERSITY
of MARYLAND

= BALTIMORE
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GOVERNMENT AFFAIRS

STRATEGIC MARKETING

PRESIDENT’S PANEL
on POLITICS AND POLICY

A Conversation with Retired U.S. Senator

BARBARA A. MIKULSKI, MSW ’65

TUESDAY, NOV. 27

SMC CAMPUS CENTER, ELM BALLROOMS

AF
8 to 8:30 a.m. — Breakfast  8:30 to 10 a.m. — Lecture BALTIMC

PRESIDENT’S PANEL
on POLITICS AND POLICY

SPEAKER SERIES

The President’s Panet oa Politics and Policy 15
speaker saries examining lssues Important o the UMB
cammanty At are Skely o Ba afected by the current

tion with
New York Times White House
Correspondent and
Pulitzer Prize Winner

MAGGIE HABERMAN
TUESDAY, MARCH 5

SMC CAMPUS CENTER, ELM BALLROOMS

810 8:30 a.m. — Breakfast
8:30 to 10 a.m. — Lecture

UNIVERSITY
o MARYLAND
BALTIMORE

REGISTER EARLY. SPACE IS LIMITED,
umaryland.edu/politics-panel/p4-registration

PRESIDENT’S PANEL
on POLITICS AND POLICY

SPEAKER SERIES

A Conversation with Ret

BARBARA A. MIKULS

=
M e
‘M

REGISTER EARLY. SPACE IS LIMITED.
umaryland.edu/politics-panel/p4-registration

PRESIDENT’S PANEL
on POLITICS AND POLICY

SPEAKER SERIES
The President’s Panel on Politics and Policy Is a speaker serles examining
to are likely to
current presidential ac
priorites,

A Conversation with Retired U.S. Senator

BARBARA A. MIKULSKI, MSW ’65

TUESDAY,

NOV. 27

SMC CAMPUS CENTER
ELM BALLROOMS

8108:30 a.m.
Breakfast

8:30t010a.m.
Lecture and questions

Yof MARYLAND REGISTER EARLY. SPACE IS LIMITED.
umaryland.edu/politics-panel/p4-registration

8 - [
PRESIDENT’S PANEL
on POLITICS AND POLICY

PR TIIRSRR
TUESDAY, NOV. 27

810 8:30 a.m. — Breakfast 8:30to )
SMC CAMPUS CENTER, EIlm Ballrooms

A conversation with New York Ti;
Correspondent and Pulitzer Prize Winner

MAGGIE HABERMAN
TUESDAY, MARCH 5

8to 8:30 a.m. — Breakfast 8:30 to 10 a.m. — Program
SMC CAMPUS CENTER, Elm Ballrooms

PRESIDENT’S PANEL
on POLITICS AND POLICY

SPEAKER SERIES

The presigent’s Panel on Politics and Policy Is a speaker serles examining
Isstues Important 1o the UMB community that are likely to be affected by the
current presidential 3aministration ana Congress, Including heaith and higher
‘education policy, federal budget priorites, and civilrights and socia Justice.

A conversation with New York Times White House
Correspondent and Pulitzer Prize Winner

MAGGIE HABERMAN

TUESDAY,
MARCH

BerIoam
Breantast

830t 10am
Lacture and quistions

=
|| I MARY ' REGISTER EARLY, SPACE IS LIMITED.
umaryland.edw/politics-panel/od-registration
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GOVERNMENT AFFAIRS, CONTINUED

UNIVERSITY OF MARYLAND, BALTIMORE | EXPERTS GUIDE

STUDENT DEMOGRAPHICS HISTORY

= -
| | UNIVERSITY
of MARYLAND

= BALTIMORE

Y OF MARYLAND, BALTIMORE | EXPERTS

27% MALE

UMB
EXPERTS
15 A5G BRUCE ANDERSON, PHARMD, DABAT (50

Director, Maryland Polson Center
Professor, Department of Pharmacy Practice and Science.

«!
L Or Andarson jomed the faculty ot the Schoo! of Pharmacy in 1993, folowing the
9 ‘complation of a fellowship in clinical toxicology at the University of California, San
EMPLOYN 3 ( Diego and San Diege Regional Poison Center. He is 8 member of the American
Fauly Ho 81z hat served 25 o member f the bosd for the Amarican Boxrd of Applied
ExecotvoPrg Toxicology. as well as 3 trustee for the American Academy of Clirical Toxicology.
Swpea i A contor within the School of Pharmacy's Department of Pharmacy Practice and
TotalRogul scionco, o
25 repionsl pison centa. It oparates 24 hours oy, avory dy of the yew,and s stafod by pharmacists and
Seudeae Exg) nurses. Though ty only
Total Whan st maved o the Schocl of Pharmacy 46 ywars 290, & has Ofown into 8 free puUblic service that now
ro3ponds to maro than 40,000 calsfrom Maryland residants each year MPC staf mormbors wark to prvent
poisonings through outresch and education, whie OpUMIZINgG care for ndiidusls whoso ca3es need to be
ANENTR mansged in a health care facility. Since its founding in 1972, the center has responded to More than 2 million.
FY2018- 54 erpediod
Revardh Cod Tylanol cysnido poisonings, Sunbht dsh dotergent masing. anthrax rolesse, Botmore's Howerd Street tuanet
FY 2020 Operating Budget Testimony Cloiol (P a0 chas T ks
to the Maryland General Assembly Reseurchag 410-563.5590 | Banderso@rxumarylendedy
Sume
Tuidon &
Asthuey e

PRESENTED BY
Jay A. Perman, MD
President

RICHARD P. BARTH, PHD, MSW (SSW)
Dean and Professcv, School of Soclal Work

EXPERTS GUIDE
2019

Tho author of 12 books and over 200 scholarly articles, Doan Barth Is recognized as
2 loading expert on several social topics including sodial work education, adoption,
foster care, e Acad

February 2019

10 umaydnded speaks scross

LETTER TO THE COMMITTEE

410-706-7794 | rbarth@sswumarylondiedu

The University of
Maryland, Baltimore umayndeds 13
(UMB) is committed to
improving the human
condition through
leadership in education,
research, clinical care,
and public service.

Wo train tho profossionals who socure the hosth
and well-bsing of Maryland's ciizons and who

1am grateful to Gov: Larry Hogan and tho
Marylond Goneal Assombly for thatr contiewed

of the ways In which UMB Is axpanding efforts to
train Maryland's worktorce, caro for ts people, and
Invigorato its

W remain eager to work with you 1n bukding
Marylond's future — 0n shapod by
Innovation, and, ahways, dodp compassion

LEGISLATIVE SESSION IMPACT REPOR
2079

Socae.
— g
Tog A o)
A
s
S i S

UNIVERSITY OF MARYLAND. GALTINORE 1

of MARYLAND

=
l" UNIVERSITY
= BALTIMORE
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PHILANTHROPY

COMMUNITY CAMPUS INITIATIVE

One Vision, One Community

The University of Maryland, Baltimore (UMB) Community Campus is the
centerpiece of UMB’s deep commitment to West Baltimore and to the
collaboration - undertaken with our neighbors - that will strengthen it.

THE POW

Pushing Transformation

INVESTING IN THE
YOUNG PEOPLE OF
RE

A PLACE TO PARTNER

the Grid)

ved outlook on their future because of the
oaram.

TO INNOVATE

BioPark

sovative approach to o only connect law
to the community, but also o stress the
fhigher education to these kids.%®

>
| executive Director

ruly a space where students, faculty, staff
d entrepreneurs - inside and outside the
- can work shoulder to shoulder on the ezt
{he ezt small hing that can make abig

& University

GROWING BALTIMORE’S ECONOMY

UMB has long been one of the state's most powerful ZRMAN, MO,
o

town campus
it initiatives.
Located just across Martin Luther King Jr. Boulevard,
the University of Maryland (UM) BioPark extends the
University’s economic development activities to West
Baltimore. Tenants provide strategic workforce training,
degree programs, and financial and business development
services to neighborhood residents.

Maryland, Balti
in 2018, up from 2.8 billion in 2016. A significant factor
in that growth s the UM BioPark, Baltimore's biggest

INITY CAMPUS

and new vaccine and drug development,

©€ The BioPark has been creating tangible benefits for the
University and the community for 5 years. The project s
where UMB’s discoverics come to market and where private

improve the human condition.”
- JAY A. PERMAN, MD, UNITY CAMPUS
oresident o the Universty o Maryland, Baftimore

=
"I UNIVERSITYof MARYLAND

COMMUNITY CAMPUS
BALTIMORE

Jore, the U
self on est
with and s
jwentown c|
ment initia

perties sy
< Building
s new Col

these site
jtreprened
hip, and ¢

COMMUNITY CAMPUS
PARTNERS

STRENGTHENING WEST BALTIMORE
THROUGH POWERFUL PARTNERSHIPS

The University of Maryland, Baltimore's (UMB) Community Campus wil touch

compelling vision for the Community Campus and its potential, along with a
genuine commitment to pursuing its aspirational vision.

UMB students, faculty, staff, and friends have long engaged meaningfully
with our neighbors, and the University has deployed its assets, expertise, and
influence to make a significant and sustained difference in West Baltimore.
We now seek philanthropic partners who share the desire to create a lasting

positive impact on our common community.

The Community Campus will benefit from substantial partners already
working — and investing — in this neighborhood:

Real Estato and
Community Developers

Cross Street Partners

Lacite

Ventas

War Horse Cities

Wexford

Major Employors

Hussman Institute for Autism
Maryland Proton Treatment Center
Paragon

Pharmaron

Workforce Training

Baltimore City Community College
BioTechnical Institute of Maryland

NPower

| I UNIVERSITY

BALTIMORE

Foundations and Government
Agencies

Abell Foundation
France-Merrick Foundation
Goldseker Foundation

Harry and Jeanette Weinberg
Foundation

U.S. Department of Housing and
Urban Development

U.S. Department of Justice
Others including: the city and state
housing departments

Coalitions

Southwest Partnership
Corporations

Under Armour

s of Apri 2019

CPA ANNUAL REPORT FY19

CHARITABLE INVESTMENT
DRIVES PROGRESS

As our Community Campus
continues to blossom, UMB invites
thoughtful philanthropy to support
the human capital, initiatives, and
facilities necessary to develop and
expand vital services. In addition

to generating gift support to help
fund programs and services, we aim
to sustain and undergird the UMB
Community Engagement Center

for the long-term. Additionally, we.
invite the collaboration of donors and
funders with an interest in supporting
UMB's partnership with the United
Way and other area nonprofits to
provide family-focused programs and
services on the Community Campus.
We earnestly encourage your
partnership in and commitment to
this meaningful venture, and sincerely
hope you will joir} the growing
number of UMB Community Campus
benefactors deeply committed to
transforming the lives of children and!
families in one of Baltimore's most
challenged, yet resilient communities.
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PHILANTHROPY

CASE STATEMENTS

Center for Addiction, Research, Education, and Service (CARES) and UMB Cure Scholars Program

CPA ANNUAL REPORT FY19 118



Philanthropy

STRATEGIC MARKETING

University of Maryland Center to Advance Chronic Pain Research (CACPR) Case Statement and UMB Confronts

Chronic Pain Baltimore Business Journal ad

70 Million to 100 Million Americans

Suffer from Chronic Pain

1B CONFRONTS CHR

The University of Maryland,
Baltimore (UMB) is proud to
share the impactful work

our top-tier scientists and
professionals from the schools
of dentistry, law. medicine,
nursing, pharmacy, and

social work conduct to better
understand, treat, and modify
the impact of chronic pain.
We invite you to join us at
our upcoming Community
Conversation on pain:

Wednesday, June 19
5:30 - 7:30 p.m.

The Radisson at Cross Keys

5100 Falls Road, Baltimore, MD 21210

Rezarvations required - The session is complimentary and includes heavy hors d'oeuvres and parking.

Please RSVP online by June 17: www.umar -pall g

The millions of Amaricans who suffer from pain experience a broad range of significant discomfort,
including low back pain, severe headaches or migraines, neck pamn, facial and jaw pain, cancer-related
pain, and localized or widespread bodily pain of unknown arigin.

UMB has been an epicenter of robust chronic pain research for many yaars, In 2014, the University of
Maryland Center to Advance Chronic Pain Research (CACPR) was established to bulld on the decades
of multidisciplinary paln resaarch and expand innovative collaborations across the University.

THE CATALYST C/

. umary

CPA ANNUAL REPORT FY19
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Philanthropy

PUBLICATIONS

UMB Spotlight Magazine
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Philanthropy
PUBLICATIONS
Campaign Newsletters: Spotlight and Catalyst

These newsletters illustrate the leadership and excellence that distinguishes UMB, and
demonstrates how these qualities benefit our 6,500 students and many more thousands of
people we serve each year in the state, in the region, and beyond.

SPOTLIGHT

A CAMPAIGN NEWSLETTER FROM UMB

Building a PAL
in West Baltimore

By Kate Tafelski

Two days a week, 39 boys and girls from West Baltimore
gather at the University of Maryland, Baltimore

(UMB) Community Engagement Center (CEC) to play
sports, complete art projects, embark on field trips, and
perform community service, all under the mentorship of
University police officers.

The UMB Police Athletic/Activities League (PAL), a
‘branch of the national program and only the second offered

friends, a spirit of teamwork, and unconditional love should
lead these young citizens to a greater level of hope, respect,
and trust of self and others.”

The results have thrilled Theo C. Rodgers, CEO of A&R
Development in Baltimore and benefactor of the UMB
PAL program.

When Ilearned that the children participating in PAL felt
safe in the program and are seeing improvements in school,
1felt so proud to have played a role in the funding of the
PAL program at UMB,” he said. “Fostering the relationship
between the neighborhood kids and the police officers who
work in their community is an investment in the child’s
future as well as the future of our communities. It is my
hope that in the new, permanent CEC building, the PAL
program can bring in more children and deepen these

ata ity, provides the ¥ for 3
and middle school students to improve their self-esteem.
academic performance, and social skills, while forming
arelationship with local police officers. Building this
foundation between West Baltimore children and police is
important to repairing a history of mistrust.

Since PALs inception in February 2018, almost all of
the young participants reported feeling more likely to
talk to an adult about a problem they cannot solve by
themselves, feeling more connected to the community,
and having an improved outlook for the future. One
student reported that he saw himself being better in
school, saying, “Last vear I was bad, but this year I
improved on what I am supposed to do.” Another noted
he “felt safe in the Community Engagement Center.”

Vernon Reid, a Baltimore-raised executive at T. Rowe
Price who was integral to bringing the PAL program to
UMB, was i by the app iti
for the youths’ growth and achievement.

‘Sports, arts and crafts, exciting trips, and the very
important homework sessions serve to elevate hope, self-
esteem, and confidence, which in turn raise their level of
participation and success in school.” he said. “Being privy
and exposed to a safe environment, excellent mentors, new

[FTe TS E—————

for many years to come.”

&

- Z
e

The new home of the CEC will be a 20,000-square-foot
historic building that stands on the edge of the Poppleton
and Hollins Market neighborhoods, just around the
corner from the current center, and is in need of major
renovations. Bringing this beautiful, distinctive property
back to a useful life will significantly increase the CEC’s
capacity, making possible the expansion of the PAL
program to serve more students as well as additional
youth i P support,
health education, and social work assistance services.

CATALYST

A CAMPAIGN NEWSLETTER FROM UMB

School of Dentistry
Receives $1 Million Gift

By Holly Selby

On any given day, Shashanlk Joshi, BDS, MBA, MS 18,
may design a treatment plan for a patient with multiple
failing implants, oversee predoctoral students in a clinic,
or work side-by-side with a senior faculty member highly
trained in both periodontics and prosthodontics.

‘Some days, I am completing straightforward surgeries.
Other days, I am teaching our predoctoral student
said Joshi, one of two 2018-2019 recipients of the Nobel
Biocare Periodontic/Prosthodontic Fellowship for Implant
Dentistry at the University of Maryland School of Dentistry
(UMSOD). “T've trained as a specialist in periodantics, and
now I can spend a year studying prosthodontics.”

The program. made possible by a recent $1 million

grant from Nobel Biocare, enables two rising oral health
fe xtend their th

training in periodontics and prosthodontics with an

additional year of interdisciplinary study during which

they will work with outstanding faculty mentors, teach,

and conduct research.

The grant also provides dental componentry for use
in the UMSOD clinics, which allows dental students a
chance to hone their skills, lowers costs, and expands
access to care for patients in need.

Nobel Biocare has long been committed to promoting
improved patient care and advancing dental treatment
through research, education, and training, and we are
pleased to be able to provide the School of Dentistry
this support,” said Dianne Cusati-DeMatto, key account
manager, specialty markets, at Nobel Biocare.

T ———

WINTER
2019

. e — A
(left) and Shashank Joshi are Nol o

currently tr. at the UniverZity,of Maryland School of
Dentistry. | PHOTO BY SCOTT HESEL

We also are very pleased that the grant will support
the study of leading-edge patient solutions involving
dental implants and prosthetics by postgraduate
specialty students,

Noting that the gift marks 13 consecutive years of support
for the School of Dentistry by Nobel Biocare, Mark A.
Reynolds, DDS '86, PhD, MA. dean and professor at
UMSOD, said, “Nobel Biocare has shown its understanding
of the importance of developing new oral health leaders.
With this year of cross-training, these fellows will gain

bl and of these highly
well-prepared to

inter-related specialties — and emery
resolve highly complex patient needs.”

Malek Alshehri, BDS, who also is a Nobel Fellow,
completed a prosthodontics residency at UMSOD and
chose to continue his training specifically to explore
the periodontics specialty. “Without the support of the
Nobel Fellowship, I would not have had the chance to
participate in the program,” he said.

Alshehri hopes one day to work in health administration in

his home country of Saudi Arabia, saying, “The training I
get here will prepare me for leading positions in hospitals.”

at emaryland.edu

catalystcampaign@uwmaryland.edu
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Philanthropy

PLANNED GIVING CAMPAIGN

IRA Charitable Distributions Postcard and The Savvy Donor Newsletter
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Philanthropy
THE UNIVERSITY OF MARYLAND BALTIMORE FOUNDATION, INC. (UMBF)

2019 Endowment Report

CPA ANNUAL REPORT FY19 123



Philanthropy

STRATEGIC EVENT MARKETING

UMBF Entrepreneurship and Business Forum UMB’s Golf at Caves Outing

UMB BUSINESS a4/
ENTREPRENEURSHIP FORUM
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Philanthropy

UNDER ARMOUR PROPOSAL
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GLOBAL HEALTH SUMMIT

STRATEGIC MARKETING

The Inaugural UMB Global Health Summit highlighted the University’s commitment to
improving the human condition through collaborative health and human services globally.

LS

" UNIVERSITY of MARYLAND
BALTIMORE
CENTER FOR GLOBAL EDUCATION
INITIATIVES

UMB Global H

Improving the Human Co

Lord Baltimore Hotel:
20 W. Baltimore St.
410-539-8400

General Summit Assistance:
Malinda Hughes
410-446-0433

UMB Global Health Summit

Improving the Human Condition Globally

In the event of a real
emergency, CALL 9-1-1

Please join President Jay A. Perman, MD, for
the inaugural UMB Global Health Summit.

This event will highlight the University’s commitment to improving
the human condition through collaborative health and human services
globally.

Meet researchers, practitioners, and interprofessional teams who

will share their work and engage in discussions about new potential
collaborations and project ideas.

Jody Olsen, PhD, MSW
Director of the Peace Corps

8:30.a.m. = 5 p.m. Samba O. Sow, MD, MS, FASTMH
Breakfast served at 7:30 a.m. Minister of Health, Mali
Lunch served at 12:15 p.m.

School of Medicine
MSTF Leadership Hall

Please RSVP at umaryland.edu/alobal/ahs by Monday, May 20.
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COMMEMORATIVE EVENTS

In January or February, the University celebrates Black History Month and the work of Dr.
Martin Luther King Jr. with an annual event that includes noteworthy speakers and MLK
Diversity Recognition Awards for faculty, students, and staff.

Each March, the University celebrates Women’s History Month with an event that
celebrates contributions made by women.

CPA also plans and promotes UMB Night/Day at Camden Yards for an Orioles game.

UNIVERSITY OF MARYLAND, BALTIMORE COMMEMORATES

Aovisony Dr. Martin Luther King Jr. i)
& Black History Month 2019 \ &)
NIGHT
ANGELA ALSOBROOKS, JD

KEYNOTE SPEAKER
» First woman elected as Prince George's County (Md.) Executive

» 1996 graduate of University of Maryland Francis King Carey School of Law
) Sarved two torms as state's attorney for Prince George’s County, l U @ﬁ]

the first woman and youngest ever elected to the post

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN'’S HISTORY MONTH

UMBrella Symposium

and Workshops:

Be a Catalyst for Change

in Your Life and Your Career

Orioles vs. Chicago White Sox
FEB. 6, 2019 | Noon to 1:30 p.m. Eriday, Septiid

MSTF Leadership Hall 3
Followed by light refreshments in the atrium 7:05 p.m. Lower Box
L~ Sections 6-14 § 60-64
" UNIVERSITY §34°
A of MARYLAND
BALTIMORE Upper Box

Sections 316-356

Event s free to UMD staft, facuty, and students, bet registration Is required by Jan, 30, recisTer oo ar Umaryland.edu/mik $22

UMB NIGHT
Ballparls

Upper Reserve
Sections 316-356
$1a°

Left Field
Upper Reserve

Sections 368-388
$9°

UNIVERSITY
WEDNESDAY, MARCH 13 — 3 o MARYLAND
SMC Campus Center " L}?\‘/{XE\}{K&D = w— - BALTIMORE
gam.-3pm. " BALTIMORE . :
Orioles vs. Chicago White Sox

orioles.com/tix/umbuniversityevents

Friday, Sept. 14 | 7:05 p.m.
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COMMEMORATIVE EVENTS, CONTINUED

T T 1™ ANNUAL

ot I%A\Y
Dm

Friday, Nov. 30, 2018
llam 1o 230 pm
SMC Campus Center, 621 W Lombsard St

L~

m UNIVERSITY
Foe more information contact of MARYLAND
University Evenss at 40-706-8035 S BALTIMORE

1™ ANNUAL

1™ ANNUAL

HOLI DAY OLI[%/?Y

SECOND FLOOR i
[~
[ | UNIVERSITY

of MARYLAND

?\\ = BALTIMORE

Friday, November 30, 208 | llam. - 2 pm.
SMC Campus Center, 621 W Lombard St
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MEDIA RELATIONS

The media relations team successfully brought the expertise and accomplishments of University
leaders into the public spotlight by generating earned media coverage, creating and promoting
UMB News coverage, providing coverage of Presidential Initiatives, and supporting major UMB
events.

Earned Media Coverage

The UMB Media Relations team works closely with local and national media, bringing University
programs and accomplishments to the attention of reporters, and helping them locate faculty
experts to include in their stories. Here are a few highlights from 2018-2019:

How A Free Public Library Is Becoming A Beacon Of Hope In

| Baltimore | ABC News Good Morning America, Oct. 9, 2018

This expanded look at the Enoch Pratt Free Library included the School of Social
Work’s Social Worker in the Library Program, which helps residents facing personal
and family challenges.

Mission Of Mercy Brings Free Dental Care To Baltimore | WBAL-TV,
| March 1, 2019

WBAL-TV provided morning and evening news coverage of the School of
Dentistry’s Mission of Mercy clinic in Pigtown, where hundreds received free care.

. 0

LOUIS DEPAUL
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MEDIA RELATIONS, CONT

B UMB Professor Working On Non-Addictive Painkiller | WMAR-TV,
Dec. 20, 2018

In this series of reports, School of Pharmacy Professor Andy Coop explains the
development of experimental drug UMB 425, a powerful painkiller that may be less
likely to lead to addiction.

OPIOID CRISIS SOLUTIONS
Ml| UMB WORKING ON NON-ADDICTIVE PAINKILLER

o T ol S ol

¢ CareFirst To Fund $2.1 Million Grant Program For Addiction Services In
Maryland | The Baltimore Sun, Oct. 24, 2018

Health insurer CareFirst provided grant support for the School of Medicine’s
telemedicine addition treatment program on the Eastern Shore.

Professor Argues ‘Originalism,” ‘Common Sense’ Can Butt Heads In
Court Of Law | WBAL Radio, July 10, 2018

In one of many interviews, Carey Law professor Mark Graber helped audiences
understand the legal issues surrounding the confirmation hearings of Supreme
Court Justice Brett Kavanaugh.

Baltimore Students To Put On Puppet Show With UMB Police,
« Nursing Students | WJZ-TV, May 1, 2019

UMB’s community engagement efforts were showcased in this coverage of UMB’s
PAL Program and its partnership with a local theater group.
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MEDIA RELATIONS, CONT

UMB Media Team News Coverage

The UMB Media Relations team seeks stories from across the University to share with internal and
external audiences, including policymakers, alumni, and journalists who may wish to cover the
stories themselves. During the 2018-2019 period, the media team produced 156 individual web
stories with accompanying photos and often, video segments. A few examples include:

Social Work’s Promise Heights Receives $30M Grant
This five-year grant enables the program to continue to improve the lives of children
and families in the West Baltimore neighborhood of Upton/Druid Heights.

UM Scholars Make Research A Team Sport

University of Maryland Scholars prove that collaboration is key to the future of
health science, after a summer of research comes to a culminating end with the
annual Student Research Forum.

New Support In Fight Against Human Trafficking
Maryland Governor Larry Hogan is joined by SAFE Center Director Susan Esserman
to announce new efforts to fight human trafficking in the state.
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MEDIA RELATIONS, CONT

I Seed Grant Kick-Starts Innovative Research

The University of Maryland, Baltimore (UMB) and the University of Maryland, College
Park (UMCP) showcase each other’s strengths at the 11th annual UMB-UMCP Seed
Grant Symposium.

UM Scholars Make Research A Team Sport

University of Maryland Scholars prove that collaboration is key to the future of
health science, after a summer of research comes to a culminating end with the
annual Student Research Forum.

New Support In Fight Against Human Trafficking
Maryland Gov. Larry Hogan is joined by SAFE Center Director Susan Esserman to
announce new efforts to fight human trafficking in the state.
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MEDIA RELATIONS, CONT

Students To Paint Their Own Futures

With the stroke of a dozen paintbrushes, students from Renaissance Academy High
School along with First Lady Yumi Hogan put the finishing touches on a brand new
mural.

Grid Pitch 19 Celebrates Student Entrepreneurs
Aspiring student entrepreneurs pitched their ideas to peers and industry leaders at
Grid Pitch ’19 at the Graduate Research Innovation District at the UM BioPark.

Support and Coverage of Presidential Initiatives
The media team supports the priorities and initiatives of the President’s Office in many ways:

. Creating web stories and videos promoting presidential initiatives, such as the President’s Symposium and
White Paper Project, the President’s Panel on Politics and Policy, UMBrella, and the Core Values Speaker series

. Highlighting leadership in economic development, as chair of the Downtown Partnership of Baltimore, as a
biotech industry thought leader, and as a global relationship builder

. Showcasing efforts to improve the quality of life of West Baltimore residents
. Sharing the fruits of the University of Maryland Strategic Partnership: MPowering the State

Here are some salient examples:

CPA ANNUAL REPORT FY19
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MEDIA RELATIONS, CONT

TELLE
SIERLE)

UMB Launches Community Campus Initiative

The University’s community engagement efforts leap forward with the
establishment of a Community Campus. The Media Relations team created a 13-
minute video to support fundraising.

Promoting the Promise Heights Initiative

The media team also supported efforts to broaden awareness of the Promise
Heights Initiative and to raise funds for continuing work to improve the lives of
Upton/Druid Heights residents.

Perman Touts UMB Innovation At Biotech Conference
UMB’s leadership in research and innovation is the subject of Dr. Perman’s
presentation at the Bio+Tech 18 Conference.

UMB Leaders' Asia Tour Yields New Opportunities

A UMB team led by President Perman traveled to China, South Korea, and Japan to
establish new educational, research, and economic development opportunities and
strengthen existing ties.
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MEDIA RELATIONS, CONT

Midday On Higher Education With Dr. Jay Perman

Host Tom Hall led an hour-long live discussion with Dr. Perman in which they talked
about the president’s goals for the University and efforts to work in partnership with
the West Baltimore community.

A White Coat Welcome For New UMB CURE Scholars The UMB CURE
Scholars Program welcomed its fourth cohort of sixth-graders with the traditional
White Coat Ceremony. CURE’s unique education and mentoring program provides a
pathway to STEM careers for West Baltimore youth.

Haberman Talks Trump, Tweets, Fake News

The 2018-2019 series of the President’s Panel On Politics And Policy kicked off with
New York Times White House correspondent Maggie Haberman. Topics included her
coverage of the presidential campaign, and the insights she gained in one-on-one
interviews.

Downtown Success Proves Baltimore's Potential

In his role as chair of the Downtown Partnership of Baltimore, President Perman asks
Baltimore business and civic leaders to apply the same effort used to transform
Baltimore's downtown to improving its Westside community.
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MEDIA RELATIONS, CONTINUED

President’s Symposium Takes On Gun Violence

An interprofessional group of students aims to tackle the pervasive and
controversial issue of gun violence through a yearlong conversation and the
ultimate completion of a white paper.

Ol CLiss = 'Jmore’ Profiles Perman, Peers In Issue On Leaders

ﬁ X gE President Perman was featured on the cover of this issue of Jmore magazine, and
= m : was among five Jewish university and college presidents who share lessons and life
l:?" | < stories with its readers.

Aq cL cLas ¢

\ o

i K

University Event Coverage
The Media Relations team provided support for numerous UMB events and initiatives, including:

Town Hall Discussions On The Opioid Crisis

as local stakeholders in Montgomery, Howard, and Baltimore counties.

CPA ANNUAL REPORT FY19

The Media Relations team provided multi-camera video production of a three-part
series of town hall discussions featuring UMB academic and clinical leaders, as well
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MEDIA RELATIONS, CONTINUED

TEDx Amplifies UMB’s Cutting-Edge Innovations

UMB’s inaugural TEDx event was spearheaded by CPA and the Media Relations
team. Speakers from the UMB community shared innovative ideas across a wide
scope of subjects surrounding the theme of Improving the Human Condition.

UMB Holds Inaugural Global Health Summit

The University of Maryland, Baltimore welcomes researchers, practitioners and
educators from nine nations to a summit sponsored by UMB’s Center for Global
Education Initiatives.

Collaboration Comes To Life At MPower Day In Annapolis

The Media Relations team promoted this celebration of the achievements of the
seven-year partnership, and provided web, social media, photographic, and video
support.

4th Annual Ag Law Conference Offers Service To Farmers

Farmers, landowners, environmentalists, and other agricultural stakeholders
benefited from the daylong Agricultural and Environmental Law Conference on Nov.
8, 2018. The Media Relations team promoted and publicized the event with web
stories and daylong photographic and video production support.
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MEDIA RELATIONS, CONTINUED

B PE Day Imparts Teamwork Across Disciplines

§

The Center for Interprofessional Education held the seventh annual IPE Day at the
University of Maryland, Baltimore, which provided training for students of all UMB
schools on how to effectively work with professionals from other disciplines.

At Commencement, UMB’s Mission Takes Center Stage

\ University of Maryland, Baltimore showcases its mission statement during the

Universitywide commencement ceremony, during which Barbara Pierce Bush gave
the keynote speech.

The University of Maryland, Baltimore holds its fourth annual neighborhood health
and arts festival for West Baltimore residents.

Alsobrooks Urges MLK Event Crowd: ‘Redeem the Dream’

Prince George's County Executive Angela Alsobrooks returned to her alma mater to
provide an inspirational keynote address at the University’s annual event celebrating
the legacy of Dr. Martin Luther King Jr.
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CRISIS COMMUNICATIONS / UMB ALERTS

The Media Relations team supported Public Safety, Environmental Health and Safety, and
Facilities and Operations by drafting and distributing emergency messages, participating in
training exercises, and improving the communications infrastructure.

Messaging: The Media Relations team provided critical messages creation and distribution support during:
. Inclement weather - 5 messages
. Responses to criminal activity - 10 messages
. Responses to severe traffic situations - 5 messages
. In support of other critical situations - 10 messages

Training Exercises: The Media Relations team participated in emergency management exercises involving:
. Response to an active shooter situation
. Issues surrounding storm water management and flooding
. Managing safety and communications following the release of a select agent

Infrastructure Improvements: The Media Relations team also helped improve communications capabilities by
playing a leading role in the transition from the Omnilert (E2Campus) emergency messaging system to Everbridge,
a newer system with upgraded messaging and monitoring capabilities.
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WEB COMMUNICATIONS

OVERVIEW AND WEB ACCESSIBILITY
CPA builds and engages community through a variety of UMB web communications services.

Our services include Web Design and Development, User Experience Design, Web Content
Strategy, Web Content Management, and Website Maintenance.

In addition, our web communications group manages umaryland.edu, The Elm, EIm Weekly, and
the University’s mobile app. Use these community-building tools to discover all the news, events,
resources UMB has to offer, and Website accessibility.

Website accessibility means that users with disabilities have equal access and equal opportunity
to browse the UMB website. The University web policy requires web pages and websites to be
accessible. CPA worked with CITS to establish a web accessibility policy for the University and
trained and assisted administrative units to address their website accessibility issues.

Accessibility Manual for Umaryland.edu

Website accessibility means that users with disabilities have equal
access and equal opportunity to browse all of the UMB websites.
University web policy requires web pages and websites to be accessible.

When creating or editing your website, keep the following in mind:
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WEB COMMUNICATIONS

MOBILE APP UPDATES

Incorporated new features such as a redesigned home screen, updated emergency module, integration
with Everbridge app, URecFit is changed to Fitness and directly integrates with fithess group exercises
schedule, Dining module incorporates CulinArt Cafe, Nook Cafe, and Crema Coffee Co. menus and a

map of campus dining locations, New volunteer module.

%
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WEB COMMUNICATIONS

UMBRELLA AND FOUNDERS WEEK 2019

The UMBrella website was redesigned to improve user experience and give it a more aesthetic
appeal. The Eounders Week 2019 website was redesigned to improve user experience and give

it a more aesthetic appeal.

UMBtrella

About UMBrets UMBrella

Women's Mistory Month

UMBPACE LAUREN LEVY,
HEALTH OFFICER

UMBrelia Coaching Program
UMBrelia Speaker Series
Scholarships

Addtonal Rescurces

CONTACT
& Sevasmeyeden

UPCOMING EVENTS

There are currently no events
for this period. MISSION STATEMENT GOALS

we

Women's History Month

THE
UMBRELL
GROUP

Past WHM Events

WHM 2019 WHM 2018 WHM 2017

Founders }Ie ol

Schedule of Events

Founders Woek Gala
Founders Week Award Criteria

Past Founders Week Award
Winners

FOUNDERS
WEEK

A OCT. 21-26, 2019

2018 Founders Gals Photo
Gallery

Catalyst:

You & UMB

"
:}/g NOW University of Maryland, Baltimore | Founders Week | October 21th - 26th, 2019

More Information
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WEB COMMUNICATIONS

COUNCIL ARTS AND CULTURE

The Council for the Arts and Culture website was redesigned to make more of an artsy statement. The user
experience was updated as well as vendors and making the website incorporate the look of 1807 as well as

what the community has created though UMB.

Council Initiatives

The UMB Council f

groups that promote the

effort:
West Baltimore. Come view our gallery here.

Featured Theater Events

BALTIMORE CENTER STAGE BROMO DISTRICT ¢¢

EVERYMAN THEATRE

!:' EVERYMAN

) THEATRE | GREAT STORIES
WELL TOLD
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WEB COMMUNICATIONS

COMMENCEMENT 2019

The Commencement website was redesigned for user experience and to improve the aesthetic to celebrate
students graduating. It needed to be more enticing and easy to navigate for upcoming graduating students,
parents of those students, and others joining in the celebration. It also needed to highlight the speaker that

year, who was Barbara Pierce Bush.

Keynote Speaker

Barbara Pierce Bush
Co-Founder and Board Chair of Global Health Corps

Barbara Pierce Bush believes in the
power of partnership and that
health is a human right. Ten years
ago, she combined those beliefs
into action as co-founder of Global
Health Corps (GHC), a nonprofit
committed to mobilizing young
professionals in an effort to boost
health equity around the world.
And as the keynote speaker at the University of

s (UMB) on May

yland,
16, she's eager and excited to tell the Class of 2019
about GHC, its fellows, and their inspirational work.

“Our fellows work every day to make a difference in the
world,” says Bush, chair of the nonprofit’s board of
directors and its former CEO. “Their stories are not
dissimilar to those of the UMB graduates — young
leaders who have the skills, drive, and passion to make a
positive impact on the world and serve others.”™

Bush, the daughter of former President George W. Bush
and First Lady Laura Bush, was first moved to action in
the area of global health equity in the summer of 2003,
when as a Yale student she accompanied her father on

a trip across eastern Africa as he

health.

the

Plan for AIDS Relief. Once thinking of a

s
career as an architect, she switched gears, graduated with a degree in humanities, and began to focus on global
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WEB COMMUNICATIONS

VISITOR SERVICES AND PHILANTHROPY

Visitor Services website was created as a central hub of resources for visitors coming outside of Baltimore through
UMB and serves as a resource for navigating the UMB community and beyond.

The Philanthropy website was updated to highlight the UMB Business and Entrepreneurship forum, revamp The

Proud To Work Here. Proud To Give Here. campaign, and create a Thank You Donors Page to thank all the donors
and campaign co-chairs.

Proud to Work Here. Proud to Give Here.

“Proud to Work Here. Pr(
Give Here." is a Universit
awareness and fundraisi
that invites faculty and s
show their pride with a g
recurring gift to the UMH
scholarship, program, fu
cause that matters most

86 a Catalyst. Give Today! I
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WEB COMMUNICATIONS

ELM AND ELM WEEKLY

The overhauled EIm website was rebuilt from the ground up to add new features to increase audience
engagement and address user needs. The new EIm Weekly template was engineered to greatly streamline
the weekly production process and to tie the newsletter more closely with the EIm website.

The £9m 13 8 puthcaton of the University of Marytand, Batimore

The EIm

=)

UMB NEWS ELM STORIES

TOPICS v SCHOOLS v CALENDAR

Fectured crcies bom UM News e Jotes? iores o mformOtona ot

Juy 29,2019 July 30,2019
Rural Residency Vaccines Tested in UM School of

EvoDmen v A Medicine’s Center for Vaccine
Eastern Shore

ACCOLADES

VOICES & OPINIONS

SEE MORE VOICES & OPINIONS

Accotsdes 1 nctewosThy peosR 0nd thes OccOmpATER

Feng Jiang. MO, PhO

$369.642 grant om the
Cancer Institute.

Erika Friedmann, Kristen
Rowdett, and Sue

Sarah Dababnah, PhO,
MPH, MSW
Associate professor and

Rosemarie DiMauro

Satyshur

Avsntact protessor provents st
‘Women's

Pecainc Vedcine’

Jodi Frey, PhD, MSW

Heat, Otstetric and Neonatal
Nurses annual conberence
UMB is proud of i its
accolade recipients!

Thomas cotaborates on Amencan Heart
Ass0ation Mertal Heath

Facuty resesnch putisded in READ TME FULL LIST

TPTIIR, e A

UMB RESOURCES

P ——

Development Protect Children Around

A ploce for the community 1 SHOre thew TRUDNTS AT K003

June 24,2019 Read More May 1, 2” _Read More
The Tangible Student Remarker Tells
Repercussions of Slavery UMB Class of 2019:
A peoven and profound argument for ‘Continue to Shape Our
reparations Society for the Better’
By Valerie Hughes Sarah Montague Shepson of the Carey
School of Law talks of public service and
atthe L
cecemony
May 13,2019 Read More By Sarah Montague Shepson
The Power of the State to
Vaccinate
As more states experience outbreaks of March 06, 2019 Read More
VICONE-Preventable diseases, states will A ¥
enact more forceful measures to encourage Combating Obesity
vaccination. Is that legal? Through Taxation and
oysaad Education
In many cities across the woeld, sugar taxes.
have proved to be an effective way to reduce

obesity rates. It's time we bring them 1o
Battimore.

the World

Noarty all Vaccines Used in Routine US. Poclatric Care
July 24, 2019 Tested Thvough Center For Vacone Development and
YouthWorks Interns  Global Health's Coliaboration with the Pediatric Center of
Get Simutation Frederick
Education Primer

By Saad Shamshair

Juty 23,2019
Webex is Here and in Use at UMB

Juy 17,2019
Meeting the Future  FocuRy. Stafl, and students can take advantage of new
of Higher video and sudio conferencing tool
Education
e o J—

School of Nursing's Zay Wins UMB
July 12, 2019 Employee of the Month

PATIENTS Day
Strengthens Ties to
Improve Research

Marketng and digital media 3peciaint makes measurable
Impact at school and across University,
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ELM AND ELM WEEKLY, CONTINUED

T The Eim is 8 pubicason of the University of Maryland, Baltimore

\I The Elm CALENDAR

TOPICS v SCHOOLS v CALENDAR

ICTR VOUCHER:
APPLICATION.
DEADUINE

30 PharmD Online Information Session

« Ly 201 > ‘ Noon | Online

Our online NfOrmMation session will Provice an overview of the PharmD experience at the
School of Pharmacy.

L EAE Ol (DT U
(T Yl R T D K (30 Piates
o e o ) et o | %% | Noon | SMC Campus Center, UrecFit, 415
" Learn to Pitates with Christine Barnabic! Al UMB empioyees are welcome 1o attend
n 13 4 3 w n B
I m B EIE 5 "7376 Managing Citations Using Mendeley
i | Noon | HS/HSL - Online

Mendeley is 8 citation manager that can save you time and ease your workioad.

‘ 30 Orthopaedic Research Seminar
o

Noon | Paca Pratt Building 110 S. Paca Street 6th Floor, Suite 300 Conference
room - Orthopaedics
30 Printing for Engineering Complex Orthopaedic Tissues

Go To:

Suty ¢ 20 [
NIH F series ORA Deadline
wu | 5 p.m. | Office of Research Affairs

NN £ series ORA Doadiine
Search events:

1BD Ground Rounds
m | 4:30 pm. | Borges Conference Room

Show catoperies TOPIC: 18D In the Elderly | Speaker: 5 Gaidos, MD, FACG, Virginia Commonwealth

$chool of Medicine University
0r3en Scrence Erents
oa
o ry

1 Reminder: ICTR Voucher Application Deadline

The £ 15 8 puticaton of the University of Maryland, Baltimoee

i -5 The Elm DENTISTRY

SCHOOLS A CALEND,

Graduste Law  Medicine Nursing  Pharmacy  Socisl Work

ORTHODONTICS RESIDENT
TESTIFIES REFORE CONGRESS ON
STUDENT DEST

M

SCHOOL OF DENTISTRY  ([IEEEIED
NEWS

Feotured ortcles fom Schodl of Denatry News

July 26,2019
Local Middile
School Students
Get Hands-On
Experience in
Dentistry

July 3, 2019
Forum on Pain
Shares
Researchers
Expertiso

HEAD AT SCHOOL OF
DENTISTRY NEWS.

June 18, 2019
~ Orthodontics
-

Resident Testifies
Before Congress
on Student Debt

ELM STORIES

The lotest stones ond informeasional orticles

June 18, 2019
Orthodontics Resident Testifies Before
Congress on Student Debt

Lauren Wiese, DMD, tolls hor story and discusses possible
solutions to refieve hoavy dedt faced by health care
peofessionals.

June 04, 2019
Pediatrics Professor Recognized for
Leadership in Volunteer Service

Norman Tinanoft, DDS ‘71, MS, is the 2019 recipient of the
Amorican Academy of Pediatric Dantistry's Mere C. Hunter
Leadership Award

April 20, 2019
UMB Commencement 2019: Honorary
University Marshal Robert Beardsley,
PhD, MS

Longtime School of Pharmacy professor relishes chance to

uma Iom a new vantace

Keep Reading

The EIm

STUDENTS, FACULTY, AND STAFF, LET YOUR TOPICS SCHOOLS
VOICE BE HEARD! Elm Stories Dentistry
If you're interested in seeing your writing on The Announcements  Graduate
Elm, please submit your story using the link Voices & Law
below. Opinions Medicine
Accolades Nursing
News Hub Pharmacy

SUBSCRIBE TO ELM WEEKLY

© 2019 UNIVERSITY OF MARYLAND, BALTIMORE Privacy

LOOKING FOR OLD ELM
ARTICLES?

The Eim was overhauled and

relaunched in February 2019.
Articles from before that time can
still be accessed at The £Eim Archive.
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ELM AND ELM WEEKLY, CONTINUED

¥ TWITTER @ INSTAGRAM f FACEBOOK

¥ UMBALTIMORE

f UNIVERSITY OF MARYLAND SCHOOL OF NURSING

f UNIVERSITY OF MARYLAND, BALTIMORE - GRADUATE SCHOOL

) @UMBALTIMORE

f UNIVERSITY OF MARYLAND, BALTIMORE
S @MARYLANDNURSING

¥ UMBGRADSCHOOL

f umsor @

¥ MARYLANDNURSING TI

¥ UMDLAW TWE

aUMSOP

MELINE

ETS S BMARYLANDCAREYLAW

¥ UNIVERSITY OF MARYLAND SCHOOL OF PHARMACY

© @MDSOCIALWORK

_—
= TUESDAY, AUG.6 | 6 TOBPM.
1098 Comeasaty ipagemert Conti, 410 W, Butnse &
e 0 6990 Pt st e Commemenity Brprgment Covt
eyl e e e e

University of Maryland, Baltimore

Preventing crime is a
community effort. Join
@PoliceUmb and the
@UMBCommunity Engagement
Center on Tuesday, August 6
for #UMBNightOut! Enjoy free
food, fun activities, & a visit
from @Ravens mascot Poe as
we build a stronger, safer
community together!
#NationalNightOut
https://t.co/HKFICPemxG

fw

=

University of Maryland School of ...

& Congrats to our own Libby

Zay, MFA, who was named
University of Maryland,

Baltimore's Employee of the

Month!

v

University of Maryland, Baltimore

RT @UMDLaw We love our
#Baltimore community and are
proud to be preparing the next
generation of lawyers who will
provide leadership for our city,
state, and nation. Also proud of

our current alumni who are

already doing this important
work. #WeAreBaltimore

i HOURS A fw

L 4

University of Maryland, Baltimore

RT @anniemilli It was an honor
to share these special
moments with a true Baltimore
hero, Dr. @JayPerman. Through
his leadership on Live Near
Your Work, 29 @UMBaltimore
employees have become West
and Southwest Baltimore
homeowners in the past 18
months. Amazing!
https://t.co/dJ6KaMQBQn

fw

)

v

University of Maryland, Baltimore

RT @JayPerman | choose 2
celebrate everything that
makes Baltimore special. Proud
to chair @LiveBaltimore Bday
Bash last night. Joined by old
friends you know & love:
1Orioles Bird, Mr. Boh,
QOLDBAYSeasoning,
Baltimore hons & our
1BLSYWairls. Thanks
@anniemilli 4 a great party!
#lheartcitylife

https://t.co/TGFVnizClg

i fw

RT @UMB

Police

reat meeting

Lexi K-9 Comfort Dog and
Officer Kelli Blackwell. Find out
more about UMB's new

Comfort K-9 a
visit at: hiip

nd schedule a

yvK7
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ELM AND ELM WEEKLY, CONTINUED

T h e E | I I . Topics Schooks Submit Your Content

Elm Stories Dentistry
/ ¢
WEEKLY Voices & Opinions Graduate Resubscribe
Announcements Law
UNIVERSITY OF MARYLAND, BALTIMORE

Accolades Medicine

Week OfJUIy 8’ 2019 News Hub Nursing
Calendar Pharmacy

4 UMB Social Social Work

Twice a month starting

in July, Human 3 y
Resources will be
traveling to campus Vi /
buildings to share

/ /
information about / O N T H E
programs available to f 4
UMB employees with / A
its new initiative, HR / Wy@

on the Move /

of MARYLAND

I UNIVERSITY
BALTIMORE

NIVERSITYWI

AT WORK

u*. % Maryland Higher Education Commission - Student
Loan Debt Relief Tax Credit Application

Secretary James D. Fielder, PhD, announced the application for the Student
Loan Debt Relief Tax Credit is now available

DEADLINES

The Grid Is Hiring Innovation Fellows

We are seeking federal work study students who can work 10-20 hours a week
for the Grid and Graduate School

PROPOSALS / APPLICATIONS

Accellion Provides Secure File Transfer

Need a secure way to send large files to recipients inside and outside UMB?
Don't use your email account — use Accellion, which makes it easy to upload
your files and send a link o the files.
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WEB COMMUNICATIONS

MISCELLANEOUS

CMS trainings

Our trainings empower website owners from other schools and departments to make updates to their own web content in the CMS.

ICTR newsletter
Developed a newsletter for the Institute for Clinical & Translational Research (ICTR).

CURE quarterly newsletter
Developed a quarterly newsletter for UMB CURE.

CACPR website and newsletter

Redesigned the UM Center to Advance Chronic Pain Research (CACPR) website and created a newsletter.
Implementation of new UMB Alerts web system with Everbridge

When Emergency Management switched to a different alert management system, we worked to seamlessly integrate it with our
existing web templates.
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WEB COMMUNICATIONS

SSW Institute

UPCOMING EVENTS

9:00am
g Wr Practice: Super and ging to Quality (2-day for
supervisors and Local Coaches only) Provided for sup...

@ Tennessee Advanced Wraparound Training

Indiana Intermediate Wraparound Training

9:00am

Wrap 9 Practice (2-day) Third training in
the series for frontline wraparound practitioners...

©0000

TRAINING INSTITUTES Choices Indiana Intermediate Wraparound Training

9:00am

Wrap g Wrap d Practice (2-day) Third training in
the series for frontline wraparound practitioners...

PRESENT

Cal for Proposals Now Open

ssoehes m

Tweets v aunsmvussw °

(0] The Institute for & w!
Qin ISSW

TOMORROW: Learn how care integration needs of
children & youth with #mentalhealth challenges differ
from adult populations. This live webinar is the first of
a three-part series of panel experts sharing best
practices in the field. Register today:
ow.ly/UFWn50v3fw9

TA NETWORK QIC-LGBTQ2S MARYLAND CENTER
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WEB COMMUNICATIONS

UMB HOLIDAY CARD 2018
We developed an animated video card with a friendly paper-cut-out style
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WEB COMMUNICATIONS

18607 WEBSITE AND ONLINE SUBMISSIONS

The web team managed the online submissions to the new arts journal as well as the review
process, and also built and maintained its website.

1807: An Art and Literary Journal e St Yo o comsied S sn Pt e

Submittable foms % o °

1807 Publication Team [ Ve vor see |

B I T [+ e | 5 o | © oo
e ~ SUBMITTIR v ATE STA AsS o
The Pier s Art10 1807 An At and
= a - -
+ ®Bisswu @ [ ]
when we were closest : Submt You At 1 1807, An At and
The University of Maryland, Baltimore's (UMB'’s) Council for the Arts & el | -- -
Culture (the "Council”) is pleased to announce that the inaugural edition
of 1807, An Art and Literary Journal, launched in May 2019. (Read about Seagulls Lunch Sutmt Yous At 12807 An At and
the journal's launch here) ey Jouns!
@ e - - - -
A subset of the art published in this inaugural issue is on display in the Welse Gallery at the HS/HSL between
July 15 and October 15, 2019.
Solitude x Suoma Your At 10 1807: An At and

Download WPOF 6

” =% . -
Print copies of 1807 may be purchased for $18.07 each. Please make checks payable to UMBF, Inc. and note 1807 in . - -

the memo line. Checks should be sent to:

I} Blood Moon Bridge 807 An A
jruss prysoss
 of the President
220 N. Arch Street. 14th Floor @ ©@ - -
Baltimore. MD 21201
Please indicate if you would like to pick up the journal from her at that address, or request that Paulette mail you Hope for Baltimore - St Your At 30 WO An At and

your copy/copies.
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