
 

  

              
 

           

COMMUNICATIONS AND PUBLIC AFFAIRS 

ANNUAL REPORT FY19 

The UMB Office of Communications and Public Affairs (CPA) is dedicated to promoting the 
University of Maryland, Baltimore (UMB) and telling its remarkable stories. We provide media 
relations, branding, design, strategic marketing, editing, writing, special event planning & 
protocol, and web communications Universitywide. 



  WHO WE ARE 
JENNIFER L ITCHMAN, M A   LAURA  KOZAK, MA 
Chief  Communications  Officer  and  Senior  Vice  President  Associate  Vice  President,  
Special  Assistant  to t he  President Communications  and  Public Affairs 

Our T eam 
Digital  and So cial  Media | Editorial | Graphic Design | Marketing | Media  Relations| Photography  and  Videography | Web  Design 

EVA  HANLEY Graphic  Design Media  Relations  Web Design 
Office  Manager JULIE BOWER ALEX  LIKOWSKI AMIR  CHAMSAZ 

Assistant  Director,  Design  Services  Director,  Media  Relations  Managing  Director,  Web  
Digital  And  Social  Media Development  and  Interactive  Media  
KRISTI  MCGUIRE MICHELLE  BAFFUTO LAURA  LEE 
Assistant  Director,  Digital  Media  Senior Graphic Designer Senior Media Relations Specialist MICAH  MURPHY 
Marketing  Manager Web Developer, Interactive  Media  

ANANDA LA VITA PATRICIA  FANNING 
EMMA  JEKOWSKY Graphic  Designer Senior Media Relations Specialist  KRISTEN  BOWES 
Social Media Specialist Web Developer, Interactive  Media  

Marketing  MARY  T.  PHELAN 
Editorial  LYNNE  HENRY Senior Media Relations Specialist JONAH PENNE 
CHRIS ZANG Director  of  Marketing   Web Developer, Interactive  Media   
Director,  Editorial  Services    JENA FRICK 

DANA  RAMPOLLA Senior Media Relations Specialist  BRANDON  DESIDERIO 
LOU  CORTINA Senior Marketing Specialist Web Developer, Interactive  Media   
Managing  Editor Photography/Videography 

HOPE  WALLACE MATTHEW “DAG”  D’AGOSTINO 
Marketing  Specialist Photographer 

ERIK  NEILSEN 
Videographer 
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PROJECT STATISTICS 

Job Demand by Department FY19 Billable vs Non-Billable Projects FY19 

Schools 
11% 

Office of the 
President 

36% 

Philanthropy 
14% 

All Other 
39% 

Schools 

Office of the 
President 

Philanthropy 

All Other 

  

 

Billable 
36% 

Non billable 
64% 

Billable 

Non-billable 

          

-

*Totals do not include the media team or all of
photography/videography/web support.
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Monthly message

OFFICE OF THE PRESIDENT 
UNIVERSITY INITIATIVES 

CPA works closely with the President’s Office, specifically the senior director of leadership 
communications, to share news and accomplishments of the University. Communications such as 
The President’s Message and website are spearheaded through CPA. 
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    OFFICE OF THE PRESIDENT, CONTINUED 

Postcard mailers Event signage 
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    OFFICE OF THE PRESIDENT, CONTINUED 

Printed booklet 
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Holiday Card and Video 
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CORE VALUES SPEAKER SERIES 
UNIVERSITY INITIATIVES 

CPA promotes and then covers events of speakers focusing on UMB’s seven core values. 

Event e-boards Elm/Elm Weekly image 
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COMMENCEMENT 
UNIVERSITY INITIATIVES 

Each year the graduating class at UMB promises to continue a proud tradition of excellence that 
dates to UMB’s beginnings in 1807. Commencement and the events of that week celebrate the 
successes of our students, our faculty, and our staff. 

Printed program 

              

                    
                

              
              

         
                 

               
               

            
                  

               
                

                      
               

                     
                 

                   

                     
                  
                   

                 
                        

                      
          

                         
                     

      

   

   

Commencement 
may 16, 2019 

I’m honored to welcome you to the 2019 commencement of the University of Maryland, Baltimore 
(UMB). 

The Class of 2019 continues a proud tradition of excellence that dates back to this University’s 
founding in 1807. The students graduating today will do the work for which we’ve prepared them — 
to secure the health, well-being, and just treatment of Maryland’s citizens, create the knowledge that 
cures disease and strengthens communities, and build a body of scholarship and service that improves 
the human condition here in Baltimore and around the world. 

Like UMB’s students, our keynote speaker today has made improving people’s lives her mission. 
Barbara Pierce Bush is co-founder and board chair of Global Health Corps (GHC), a nonprofit that 
mobilizes young leaders to promote health equity. GHC fellows are working in Africa and the United 
States to actualize our fundamental belief — that health is a human right. 

Started in 2009, GHC now boasts more than 1,000 alumni fellows who work collaboratively and 
interprofessionally. And thanks to Ms. Bush’s leadership, most of the fellows continue to work in the 
field of global health following their one-year tenure at GHC, making a measurable impact in the fight 
for health equity. 

JAY A. PERMAN, MD I’m so pleased Ms. Bush could be with us today. I’m also thrilled to be joined by two visionary 
researchers and scientists, Victoria G. Hale, BSP ’83, PhD, and Philip Needleman, PhD ’64, MS, both 

UMB alumni who will receive honorary Doctor of Science degrees. Dr. Hale is one of our School of Pharmacy’s founding pharmapreneurs and 
the architect of two pharmaceutical nonprofits that benefit women, children, and the underserved. Dr. Needleman has done groundbreaking 
work in pharmacology research and drug development, spanning academia and industry, and is a member of the School of Medicine’s 
distinguished Scientific Advisory Council. Please read their stories in the pages that follow. 

We also welcome three honorary marshals who have, combined, more than 90 years of service to UMB: Robert Beardsley, PhD, MS, 
professor and vice chair, Department of Pharmaceutical Health Services Research, School of Pharmacy; Jacquelyn L. Fried, RDH, MS, retired 
associate professor and director, Division of Dental Hygiene, School of Dentistry; and Jane Lipscomb, PhD, RN, MS, FAAN, retired professor, 
School of Nursing and School of Medicine, and former director of UMB’s Center for Community-Based Engagement and Learning. 

I thank the families, friends, faculty, and colleagues who are taking part in today’s celebration. And I remind our graduates to thank all those 
who gave you the confidence you needed to pursue this degree, who encouraged you when your enthusiasm waned, and who reassured you of 
your brilliance when you were the only one who doubted it. 

To the Class of 2019, I ask that you continue to be guided by the responsibilities your degree confers: to expand the boundaries of our 
understanding and achievement; to pursue truth in your research and compassion in your practice; and to live the mission that guides your 
proud alma mater: Serve the public good. 

Congratulations to the Class of 2019! 

Jay A. Perman, MD 

President 
University of Maryland, Baltimore 
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COMMENCEMENT, CONTINUED 

E-boards 
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Social Media Lounge signage 

 
@universityofmarylandbaltimore

@UMBaltimore

MEDIA 

Find the UMB Commencement 
filter on Snapchat 

Recharge at the 
UMB Charging Station 

#2019UMB 
@universityofmarylandbaltimore umbaltimore 

@UMBaltimore UMBaltimore 

Check out the Commencement 
social media feed 

Win Prizes 
Get UMB Swag 

Photo Booth Fun 

SOCIAL 

 
@universityofmarylandbaltimore

@UMBaltimore

COMMENCEMENT, CONTINUED 

RECHARGE 

@universityofmarylandbaltimore 

@UMBaltimore 

umbaltimore 

UMBaltimore 

#2019UMB 
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FOUNDERS WEEK 
UNIVERSITY INITIATIVES 

Each year UMB celebrates the achievements and successes of our students, faculty, staff, alumni, and 
philanthropic supporters and pays tribute to UMB’s 210-plus-year history with a series of Founders Week 
events. 

Events include the Founders Gala, award winner lectures, and student and staff recognition lunches. 

Ads 
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Founder Week 2018U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R E  

T A K I N G  C A R E  O F  M A R Y L A N D  

Each year the University of Maryland, Baltimore (UMB) celebrates the achievements and 
successes of our students, faculty, staff, alumni, and philanthropic supporters and pays tribute 

to UMB’s 210-plus-year history with a series of Founders Week events. 

GALA 
SATURDAY, OCT. 13 
6:30 p.m. 
Hyatt Regency Baltimore Inner Harbor 
Black-tie optional dinner and program. 
Tickets can be purchased for $200 by 
contacting events@umaryland.edu. 

STAFF LUNCHEON 
MONDAY, OCT. 15 
11:30 a.m. to 12:10 p.m. 
or 12:20 to 1 p.m. 
Westminster Hall 
Tickets required. Open to UMB 
staf only. 

ENTREPRENEURS OF THE 
YEAR PRESENTATION 
AND RECEPTION 
MONDAY, OCT. 15 
4:30 to 6:30 p.m. 
Shock Trauma Auditorium 

RESEARCHER OF THE 
YEAR LECTURE 
AND RECEPTION 
TUESDAY, OCT. 16 
4 to 6 p.m. 
HSRF II Auditorium 

STUDENT COOKOUT 
THURSDAY, OCT. 18 
Noon to 1:30 p.m. 
School of Nursing Courtyard 
Tickets required. Open to UMB 
students only. 

Visit umaryland.edu/founders to find 
out more information about the Founders 
Week events and award winners. 

2018 Founder Week Award Winner 
The following members of the UMB family will be honored at the 
Founders Week Gala: 

ENTREPRENEURS OF THE YEAR 
Thomas M. Scalea, MD, FACS, MCCM 
Deborah M. Stein, MD, MPH, FACS, FCCM 
Steven I. Hanish, MD, FACS (Not pictured) 

School of Medicine 
R Adams Cowley Shock Trauma Center 
University of Maryland Medical Center 

PUBLIC SERVANT OF THE YEAR 
Valli Meeks, DDS, MS, RDH 
School of Dentistry 
Clinical Associate Professor, Department  
of Oncology and Diagnostic Sciences 

RESEARCHER OF THE YEAR 
Karen L. Kotloff, MD 
School of Medicine 
Professor, Department of Pediatrics 
Associate Director, Clinical Studies, Center for  
Vaccine Development and Global Health 

TEACHER OF THE YEAR 
Geoffrey L. Greif, PhD, MSW 
School of Social Work 
Professor 

#UMBFOUNDERS18 

Each fall the University of Maryland, Baltimore (UMB) remembers a past that 
dates to 1807 and honors present and future standouts.
 
This year’s Founders Week Gala focused on how UMB takes care of 
Maryland, creating 18,000 jobs, conferring 53 percent of Maryland’s 
professional doctorates, and providing $40 million in uncompensated care. 
The University has a $2.8 billion economic impact on the state.
 
In the midst of a multiyear, $750 million Catalyst fundraising campaign, UMB 
is a catalyst in its own right, advancing health, wellness, social justice, and 
economic opportunity in underserved communities like West Baltimore.
 
UMB is proud of its world-class faculty, staff, and students. We recognize the 
2018 award winners below and thank all our UMB friends, colleagues, and 
partners for their ongoing support.

TEACHER OF THE YEAR
Geoffrey L. Greif, PhD, MSW
School of Social Work

RESEARCHER OF THE YEAR
Karen L. Kotloff, MD
School of Medicine 

PUBLIC SERVANT OF THE YEAR
Valli Meeks, DDS, MS, RDH 
School of Dentistry

ENTREPRENEURS OF THE YEAR
Thomas M. Scalea, MD, FACS, MCCM
Deborah M. Stein, MD, MPH, FACS, FCCM
Steven I. Hanish, MD, FACS (Not pictured) 
School of Medicine

FOUNDERS WEEK 2018

SPECIAL THANKS TO OUR 2018 FOUNDERS WEEK SPONSORS

PLATINUM LEVEL

umaryland.edu

GOLD LEVEL SILVER LEVEL

ENTREPRENEURS OF THE YEAR RESEARCHER OF THE YEARTEACHER OF THE YEAR PUBLIC SERVANT OF THE YEAR

HONOR ROLL BENEFACTORS

HONOR ROLL ADVOCATES
AJ Stationers  |  The Daily Record

FRIENDS
Ayers/Saint/Gross

DENTISTRY  I   GRADUATE  I   LAW  I  MEDICINE  I   NURSING  I   PHARMACY  I  SOCIAL WORK  I  BIOPARK

https://umaryland.edu/founders
mailto:events@umaryland.edu


  FOUNDERS WEEK, CONTINUED 
E-boards
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Evites 

Founder Week 2018 
STAFF LUNCHEON 
Monday, Oct. 15 
11:30 a.m. to 12:10 p.m. (1st seating) 
12:20 to 1 p.m. (2nd seating) 

Westminster Hall 

Free to all UMB staff, but tickets are required.
All tickets must be ordered by Oct. 8.

#UMBFOUNDERS18 Register at umaryland.edu/founders

 
 

 

 
 

 

Register at umaryland.edu/founders 

Founder Week 2018 
ENTREPRENEURS OF THE YEAR 
PRESENTATION AND RECEPTION 
Monday, Oct. 15 | 4:30 p.m. 
R Adams Cowley Shock Trauma Center Auditorium, UMMC First Floor 

Tomas M. Scalea, MD, FACS, MCCM 
Deborah M. Stein, MD, MPH, FACS, FCCM 
Steven I. Hanish, MD, FACS (Not Pictured) 

School of Medicine | R Adams Cowley Shock Trauma Center 

“Supporting Failing Organs” 

Sponsored by 

    
  

 

#UMBFOUNDERS18 

 

FOUNDERS WEEK, CONTINUED   

Elm graphic 

Founder Week 2018UNIVERSITY OF MARYLAND,  BALTIMORE

STAFF LUNCHEON 
MONDAY, OCT. 15 
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FOUNDERS WEEK, CONTINUED 

Entrepreneur and Researcher Programs and Entrepreneur program insert 

Founder Week 2018 
Entrepreneurs of the Year 

THOMAS M. SCALEA, MD, FACS, MCCM 
DEBORAH M. STEIN, MD, MPH, FACS, FCCM 

STEVEN I. HANISH, MD, FACS 
SCHOOL OF MEDICINE 

R ADAMS COWLEY SHOCK TRAUMA CENTER 

“Supporting Failing Organs” 

OCT. 15, 2018 | 4:30 P.M. 
R ADAMS COWLEY SHOCK TRAUMA CENTER AUDITORIUM 

Sponsored by 
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Founder Week 2018 
Researcher of the Year 

KAREN L. KOTLOFF, MD 
SCHOOL OF MEDICINE 

Professor, Department of Pediatrics 
Head, Division of Infectious Disease and Tropical Pediatrics 

Associate Director, Clinical Studies, Center for Vaccine Development and Global Health 

“Global Health: Where Science Meets Humanity” 

OCT. 16, 2018 | 4 P.M. 
HSRF II AUDITORIUM 

Sponsored by 

Founder Week 2018university of maryland, baltimore

FACULTY AWARDED PATENTS 
Aiping Zhao 
Terez Shea-Donohue 
School of Medicine 
“IL-25 Treatment of Obesity and 
Metabolic Disorders” 

Aikaterini Kontrogianni-Konstantopoulos 
Nicole Perry 
Marey Shriver 
Konstantinos Konstantopoulos 
School of Medicine 
“Giant Obscurins and Uses Thereof in 
Cancer Prognosis and Therapy” 

Anindo Roy 
Richard Macko 
School of Medicine 
“Method and Apparatus for Providing 
Deficit-Adjusted Adaptive Assistance During 
Movement Phases of an Impaired Joint” 

Jeffrey S. Wolf 
Amal Isaiah 
School of Medicine 
“Ultrasound Localization of Obstruction 
for Obstructive Sleep Apnea” 

Richard B. Thompson 
Imre Lengyel 
School of Medicine 
“Methods and Compositions for 
Detecting Drusen and Predicting 
Age-Related Macular Degeneration” 

Joseph R. Lakowicz 
Ramachandram Badugu 
School of Medicine 
“Tamm Structures for Enhanced Fluorescence 
Based Sensing, Imaging and Assays” 

Wanli Smith 
Fengtian Xue 
Alexander MacKerell Jr. 
School of Pharmacy 
“LRRK2 GTP Binding Inhibitors for 
Treatment of Parkinson’s Disease and 
Neuroinflammatory Disorders” 

Hao Howard Zhang 
Warren D’Souza 
Nilesh Mistry 
Hamid Ghaffari 
School of Medicine 
“System and Method for Irradiation 
Therapy Using Voxel Based Functional 
Measurements of Organs at Risk” 

Vincent C.O. Njar 
Puranik Purushottamachar 
Lalji Gediya 
Abhijit Godbole 
Andrew Kwegyir-Afful 
Tadas Vasaitis 
School of Medicine 
“Androgen Receptor Down-Regulating Agents 
and Uses Thereof ” 

Vincent C.O. Njar 
Puranik Purushottamachar 
School of Medicine 
“Nonsteroidal and Steroidal Compounds with 
Potent Androgen Receptor Down-Regulation 
and Anti Prostate Cancer Activity” 

Lai-Xi Wang 
School of Medicine 
“Transglycosylation Activity of Glycosynthase 
Mutants of an Endo-B-N-Acetylglucosaminidase 
(ENDO-D) from Streptococcus Pneumoniae”  

Alexander MacKerell Jr. 
Fengtian Xue 
Ari Melnick 
Mariano Cardenas 
Leandro Cerchietti 
School of Pharmacy  
“Bcl-6 Inhibitors As Anticancer Agents” 

Alexander MacKerell Jr. 
Olgun Guvench 
School of Pharmacy 
“Method for Binding Site Identification by 
Molecular Dynamics Simulation (SILCS: Site 
Identification by Ligand Competitive Saturation)” 

Curt I. Civin 
Xiaochun Chen 
Jennifer Fox 
Michelle Rudek 
Gary Posner 
School of Medicine 
“Treatment of Leukemia With Artemisinin 
Derivatives And Combinations With Other 
Antineoplastic Agents” 

Lai-Xi Wang  
Wei Huang 
School of Medicine 
“Chemoenzymatic Glycoengineering of 
Antibodies and Fc Fragments Thereof ” 

Dudley Strickland 
Manuel Yepes 
Daniel Lawrence 
Enming Su 
Ulf Eriksson 
Linda Fredrikson 
School of Medicine 
“Methods and Compositions for 
Modulation of Blood-Neural Barrier” 

Byong Yong Yi 
Cedric Yu 
Nilesh Mistry 
Giovanni Lasio 
School of Medicine 
“Techniques for Suppression of Motion 
Artifacts in Medical Imaging” 

Huakun Xu 
Michael Weir 
School of Dentistry 
“Nanostructured Antibacterial and 
Remineralizing Dental Bonding Agents 
and Dental Bonding Systems” 

Raphael Simon 
Alan Cross 
Sharon Tennant 
School of Medicine 
“Broad Spectrum Conjugate Vaccine to 
Prevent Klebsiella pneumoniae and 
Pseudomonas aeruginosa Infections” 

Scott E. Strome 
Dan Schulze 
David Block 
Henrik Olsen 
School of Medicine 
“Immunoglobulin Constant Region Fc 
Receptor Binding Agents” 

  

 
 

  
  

  
  

   
       

          

NOV. 1  |  4 P.M.

BIOPARK LIFE SCIENCES CONFERENCE CENTER

NOV. 1  |  4 P.M.

BIOPARK LIFE SCIENCES CONFERENCE CENTER

Event slides 

Founder Week 2018 
Founder Week 2018 

 

 

ENTREPRENEURS OF THE YEAR 
Tomas M. Scalea, MD, FACS, MCCM 

Deborah M. Stein, MD, MPH, FACS, FCCM 
Steven I. Hanish, MD, FACS 

“Supporting Failing Organs” 

Sponsored by 

RESEARCHER OF THE YEAR 

KAREN L. KOTLOFF, MD 
“Global Health: Where Science Meets Humanity” 

Sponsored by 
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Gala Save the date invitation 

SAVE  the DATE

Sponsorship package 

    

 

 

 

 

 

  
 

 

 

    

    

OUNDERS WEEK 2018

UNIVERSITY OF MARYLAND, BALTIMORE           FOUNDERS WEEK 20

UNIVERSITY OF MARYLAND, BALTIMORE FOUNDERS WEEK 2018 

Schedule of Events 
Each year the University of Maryland, Baltimore (UMB) celebrates the achievements and successes of our students, faculty, staf, 
alumni, and philanthropic supporters and pays tribute to UMB’s 210-plus-year history with a series of Founders Week events. 
Founders Week is a wonderful opportunity to recognize both our historic achievements and our future possibilities, and the 
invaluable role of our community, government, and business partners like you. 

Your support as a Founders Week sponsor has made it possible for us to recognize and honor the achievements and teamwork of 
our world-class faculty, students, and staf. Thank you for being one of our indispensable partners. 

GALA 
SATURDAY, OCT. 13 

This year the Founders Week Gala celebrates our generous supporters and the 
University’s teamwork, accomplishments, and achievements of 2018. Invitations are 
sent to prominent business and community leaders and elected of cials, alumni, 
donors, and all faculty and staf. More than 500 guests will attend this event. 

STAFF LUNCHEON 
MONDAY, OCT. 15 

The Staf Luncheon at Westminster Hall is always a Founders Week highlight. More 
than 6,000 employees of the University are invited, including executives, managers, 
program directors, and staf. While waiting in line for the bufet, guests are greeted by 
President Perman and served hors d’oeuvres by the vice presidents. 

ENTREPRENEUR OF THE YEAR PRESENTATION & RECEPTION 
TUESDAY, OCT. 16 

Our Entrepreneur of the Year award winner is invited to host a presentation 
demonstrating the impact the entrepreneur’s research has on the community and 
UMB. Other leading UMB researchers also are recognized. Invited guests include 
Maryland-based CEOs of bioscience companies, leaders in the technology and 
economic development spheres, and the University’s outstanding faculty research 
community. The presentation is followed by a reception. 

RESEARCHER OF THE YEAR PRESENTATION & RECEPTION 
WEDNESDAY, OCT. 17 

The Researcher of the Year award highlights the work of a faculty member exhibiting 
excellence in truly innovative research.  Invitations are extended to University faculty 
and industry af liates for the lecture and the reception following. 

STUDENT COOKOUT 
THURSDAY, OCT. 18 

Invitations are extended for this popular event to nearly 6,500 students from our six 
professional schools and interdisciplinary Graduate School. Students are welcomed 
by the president, and served by deans and vice presidents. This festive event ofers 
partners a marvelous opportunity to extend their visibility and name recognition to 
the students and University leadership. 

UNIVERSITY OF MARYLAND, BALTIMORE FOUNDERS WEEK 2018 

2018 GALA PARTNERSHIP BENEFITS 

PLATINUM - $50,000 and UP 
• Corporate name and logo prominently displayed on all Founders Week event promotion (media releases,  

signage, advertisements, social media, and video presentation at Gala) 
• Ten tickets to Founders Week Gala 
• Full-page back cover recognition in Founders Week Gala program booklet 
• Recognition in the UMB Elm online publication with distribution over 17,000 
• Corporate logo on UMB Founders Week website linking to company home page 
• Recognition in The Daily Record (readership 30,000) 
• Founders Week event tickets (2) for: Researcher and Entrepreneur of the Year receptions and UMB staf and 

student luncheons with over 2,000 attendees 
• Sponsorship of four UMB students to attend Founders Week Gala October 2018 

Fair Market Value $2,300 

GOLD SPONSORSHIP - $25,000 
• Corporate name and logo prominently displayed on Founders Week event promotion (media releases,  

signage, advertisements, social media, and video presentation at Gala) 
• Ten tickets to Founders Week Gala 
• Half-page recognition in Founders Week Gala program booklet 
• Recognition in the UMB Elm online publication with distribution over 17,000 
• Corporate logo on UMB Founders Week website linking to company home page 
• Sponsorship of two UMB students to attend Gala 

Fair Market Value $2,000 

SILVER SPONSORSHIP - $15,000 
• Cocktail reception sponsor at Hyatt Regency (includes signage during cocktail reception and live 

acknowledgment by President Perman) 
• Recognition in Founders Week promotional materials and the UMB Elm online publication with distribution  

over 17,000 
• Quarter-page recognition in Founders Week Gala program booklet 
• Recognition as Founders Week sponsor on large welcome sign 
• Corporate logo on UMB Founders Week sponsor website linking to company home page 
• Ten tickets to Founders Week Gala 
• Sponsorship of two UMB students to attend Gala 

Fair Market Value $2,000 

  FOUNDERS WEEK, CONTINUED 
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Large posters of Founders Week winners 

RESEARCHER OF THE YEAR 

Karen L. Kotloff, MD 
PUBLIC SERVANT OF THE YEAR 

Valli Meeks, DDS, MS, RDH 

ENTREPRENEURS OF THE YEAR 

Thomas M. Scalea, MD, FACS, MCCM 
Deborah M. Stein, MD, MPH, FACS, FCCM 

Not pictured: Steven I. Hanish, MD, FACS 

TEACHER OF THE YEAR 

Geoffrey L. Greif, PhD, MSW 

FOUNDERS WEEK, CONTINUED 

Event signage 

UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 
UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 

STUDENT COOKOUTMenu Selections
Choice of two items: 

BBQ pulled pork sandwiches Welcome 
BBQ chicken legs and thighs 

Grilled hot dogs to the 
Napoleon vegetable sandwich on kaiser roll 

Potato salad STAFF 
Couscous vegetable salad 

Old Bay coleslaw LUNCHEON 
Sponsored by Sponsored by 

UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 Staff Luncheon Menu
Three sandwiches per person: 

ROAST BEEF & SWISS WRAPS 
sliced lean roast beef, lettuce, & tomatoes wrapped with Swiss cheese in colorful flour tortillas 

OVEN-ROASTED TURKEY ON FRENCH BREAD 
oven-roasted turkey, Swiss cheese, & cranberry mayo, topped with 

alfalfa sprouts, served on French bread 

HERBED CHEESE & ROASTED VEGETABLES IN A TORTILLA 

EGG SALAD PARTY SANDWICH 
traditional recipe on small rolls 

HOUSE-MADE POTATO CHIPS 

BALSAMIC & STRAWBERRY FIELD GREENS 
fresh mixed greens, sliced strawberries, sliced gouda, & candied walnuts 

nicely finished with a drizzle of balsamic vinaigrette 

PASTA SALAD 
rotini pasta with vegetables tossed in an Italian-style sauce 

FRUIT SALAD 

ASSORTED JUMBO COOKIES & BROWNIES 

Sponsored by 

UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 
  

  

  

UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 
UNIVERSIT Y  OF  M ARYL AND,  BALTIMOREFounder Week 2018 

ENTREPRENEURS of the YEAR 
PRESENTATION & RECEPTION RESEARCH LECTURE 

monday, oct. 15 | 4:30 p.m.  AND RECEPTION 
R Adams Cowley Shock Trauma Center Auditorium, UMMC First Floor 

tuesday, oct. 16 | 4 to 6 p.m. 
HSRF II AUDITORIUM Tomas M. Scalea, MD, FACS, MCCM Cocktail Reception

Deborah M. Stein, MD, MPH, FACS, FCCM 
Steven I. Hanish, MD, FACS is proudly sponsored by 
“Supporting Failing Organs” 

Sponsored by Sponsored by 

  

16 



Gala printed invitation 

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R EFounder Week Gala 

University Events 
620 West Lexington Street, Suite 5124 
Baltimore, Maryland 21201 

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R EFounder Week Gala 
Please respond by Sept. 24, 2018 
Please reserve _______ seats at $200 each  

Name(s) ___________________________________________________________________________ 

Address ____________________________________________________________________________ 

City/State/ZIP Code __________________________________________________________________ 

Day Phone __________________________ Email __________________________________________ 

❑ I/we would like to have a special meal: ❑ Vegetarian  ❑ Kosher ❑ Gluten-Free 

❑ I am unable to attend. 

❑ I/we would like to give to:

 ❑ General Scholarship Fund at: School of ___________________________________ 

 ❑ Community Engagement Initiatives 

 ❑ Unrestricted - Where Impact Will Be Greatest

Total Donation $ _____________                                   Total Payment $ ______________ 

Founder Week Gala 

Gala seating chart event poster 

university of maryland, baltimore Founder Week Gala 
seating chart

 47 32 31 16 15 1 

 46 33 30 17 14 2

 48 45 34 29 18 13 3

 49 44 35 28 19 12 4 

50 43 36 27 20 11 
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 51 42 37 26 21 10

 41 38 25 22 9 6

 40 39 24 23 8 7 
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Gala printed program

SATURDAY, OCT. 13  |  6:30 P.M.
HYATT REGENCY BALTIMORE INNER HARBOR

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R E GalaF O U N D E R S  W E E K  2 0 1 8

UMB has a $2.8 
billion economic 
impact on Maryland

J   BS
UMB CREATES

18,000
IN MARYLAND

Last year, UMB won 
a record-breaking 
$667.4 million in 
research grants 
and contracts, 
fueling Maryland’s 
knowledge economy

UMB returns $13 
to Maryland for 
every dollar of 
state support

Every year, UMB provides 
$40 million in uncompensated 
care and 2 million hours in 
volunteer service to Marylanders

77% 
of UMB’s students 
are Marylanders

UMB confers 53% of the 
professional doctorate degrees 
awarded each year in Maryland
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Gala printed parking information sheet

From North (I-83): 
Take I-83 South towards Baltimore. Exit I-83, via ramp at sign reading I-695 West / I-83 to Baltimore. (go .35 miles). 
Continue on I-83 S (go 9.73 miles). Take Exit 4 towards St. Paul Street. (go .12 miles). Turn Right on St. Paul Street (go .4 
miles). Continue on St. Paul Street as it becomes Light Street. (go .3 miles). Hyatt Regency Baltimore is on the right.

From North (I-95): 
Take I-95 South towards Baltimore. Turn off onto ramp towards I-395 / Downtown. (go .3 miles). Merge onto I-395 North. 
(go 1.0 miles). Continue North on South Howard St. (go .2 miles). Turn Right (East) onto West Pratt Street (go .3 miles). 
Turn Right (South) onto Light Street (go .1 miles). Hyatt Regency Baltimore is on the right side.

From South (I-95): 
Take I-95 North towards Baltimore. Turn off onto ramp towards I-395 / Downtown. (go .3 miles). Merge onto I-395 North 
(go 1.0 miles). Continue North on South Howard Street (go .2 miles). Turn Right (East) onto W. Pratt St. (go .3 miles). 
Turn Right (South) onto Light Street (go .1 miles). Hyatt Regency Baltimore is on the right side.

From South (I-295):
Take MD-295 North towards Baltimore (all the way to downtown). Turn Right (East) onto West Pratt Street (go .3 miles). 
Turn Right (South) onto Light Street (go .1 miles). Hyatt Regency Baltimore is on the right side.

DIRECTIONS TO HYATT REGENCY BALTIMORE
300 Light Street, Baltimore, MD 21202

SATURDAY, OCT. 13  |  6:30 P.M.
HYATT REGENCY BALTIMORE INNER HARBOR

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R E Founders Week 2018 Gala
6:30 P.M. - Cocktails and Hors d’oeuvres

7:45 P.M. - Dinner, Awards Presentation and Program

9:15 P.M. - Dessert Reception and Music by the Sounds Good! Jazz Ensemble

Special thanks to our emcee Deborah Weiner, WBAL-TV anchor

PARKING: Complimentary self-parking in hotel garage.

Elm/Elm Weekly image

SATURDAY, OCT. 13  |  6:30 P.M.
HYATT REGENCY BALTIMORE INNER HARBOR

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R E

F O U N D E R S  W E E K  2 0 1 8 Gala

Gala event PowerPoint slideshow

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A L T I M O R E GalaF O U N D E R S  W E E K  2 0 1 8



COUNCIL FOR THE ARTS & CULTURE
UNIVERSITY INITIATIVES

UMB’s Council for the Arts & Culture is a group of faculty, staff, students, and community members 
appointed by the president whose mission is to enhance the quality of life on campus and in the larger 
Baltimore community by promoting the use of the University’s public spaces for the visual and performing 
arts, as well as providing opportunities for the UMB community to experience the arts at partner 
institutions and organizations. In 2019, this included the launch of 1807, UMB’s first-ever arts and literary 
journal.  

20CPA ANNUAL REPORT FY19

Elm/Elm Weekly images



COUNCIL FOR THE ARTS & CULTURE, CONTINUED

CPA ANNUAL REPORT FY19 21

E-boards



1807: LITERARY JOURNAL 
UNIVERSITY INITIATIVES 
MEMBERS OF CPA SERVE ON THIS INITIATIVE 

The Council for the Arts & Culture produced the inaugural edition of 1807, An Art and Literary Journal, in 
May 2019. 1807 is an anthology curated, edited, and produced by members of the UMB community. UMB 
faculty, staff, and students as well as UMMC employees and our West Baltimore neighbors submitted art 
for review for publication. 

 

Cover Pages 
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1807 MISSION
1807 strives to encourage members of the UMB community to express themselves creatively through art and the written 
word. The annual journal showcases the talents of our faculty, staff, students, and the broader UMB community and 
neighbors in the visual arts (painting, drawing, illustration, digital art), photography, varied media (sculpture, clay, metal, 
glass, textiles, jewelry, wood), and the written word (short story, essay, narrative, poetry). 1807 seeks high-caliber, 
unpublished works that broadly and creatively relate to the council’s themes of social justice, healing, health, the mind, 
and the body. The goal of the publication is to promote the artists in the UMB community, to create more engagement 
between the UMB and Southwest Baltimore communities, and to serve as a recruitment tool.

CPA ANNUAL REPORT FY19 23

Poster with Pocket Eboard

Digital Invitation

AN ART &
LITERARY JOURNAL

Please join University of Maryland, Baltimore 
President Jay A. Perman, MD, 

and Honorary Chair First Lady Yumi Hogan

FRIDAY, MAY 10, 2019  |  10 TO 11 A.M.

Please RSVP by May 3 to: 
events@umaryland.edu or 410-706-8035

KICKOFF
Health Sciences and Human Services Library

Gladhill Board Room, 5th Floor
601 West Lombard Street

UMB Council for the Arts & Culture
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{00102633-3}  

1807 
An Art and Literary Journal 
Submissions Open for 2019 Edition 

 
The University of Maryland, Baltimore’s (UMB’s) Council for the Arts & Culture (the “Council”) is 
pleased to announce that the inaugural edition of “1807, An Art and Literary Journal,” will launch 
in the spring of 2019.  1807 will be an anthology curated, edited, and produced by members of 
the UMB community, and submissions will be free and made online only. 
 
Our Mission 
 
1807 strives to encourage members of the UMB community to express themselves creatively 
through art and the written word. The annual journal will showcase the talents of our faculty, 
staff, students, and the broader UMB community and neighbors in the visual arts (painting, 
drawing, photography), other art mediums (sculpture, clay, metal, glass, textiles, jewelry, wood), 
and the written word (short story, essay, poetry). 1807 seeks high-caliber, unpublished 
works that broadly and creatively relate to the Council’s themes of social justice, health, healing, 
the mind, and the body.   
 
Who May Submit 

• Submissions may be submitted by UMB faculty, staff, students, and the broader UMB 
community and neighbors. 

When to Submit 

• The deadline to submit is 11:59 p.m. Jan. 31, 2019.   

• Artists and authors are encouraged to submit early as the site may become overwhelmed 
in the hour or two before the deadline.  

What You May Submit 

• We accept writing, photography, and photographs of artwork.  

• We accept up to five submissions per person total (not per category).  

• A maximum of one submission per person will be selected per category for publication. 

• Within legal parameters, certain works deemed pornographic, violent, or otherwise 
unacceptable for publication will not be considered for publication.  

How to Submit and Submission Parameters  

• Submissions will be accepted electronically via Submittable. (ADD URL) 

• The journal will not accept submissions through postal services or email. If needed, 
University computers will be available for submitting items for consideration. Please 

Social Media
Social Media – runs during the month of open submissions 
 
 
Facebook 

        
  
  
Twitter (with eboard image) 
  

1. #UMBaltimore's Council for the Arts & Culture is pleased to announce that the inaugural edition 
of 1807: An Art and Literary Journal, will launch in spring of 2019! Faculty, staff, students, & 
broader UMB community: enter your original work by Jan. 31 to umaryland.edu/arts/journal. 
  

2. #UMBaltimore's Council for the Arts & Culture is pleased to announce the inaugural edition of 
1807: An Art and Literary Journal, launching spring of 2019! Faculty, staff, students, & the 
broader UMB community are encouraged to enter: submit by Jan. 31 to 
umaryland.edu/arts/journal. 

  
3. Submissions are now open for the inaugural edition of 1807: An Art and Literary Journal. This 

anthology curated, edited, and produced by members of the #UMBaltimore community will 
launch in the spring of 2019. Submit your original creation by Jan. 31 to 
umaryland.edu/arts/journal. 

  
4. 1807 will be an anthology curated, edited, and produced by members of the #UMBaltimore 

community. 1807 encourages members of the UMB community to express themselves 
creatively through art and the written word. Submit your original work by Jan. 31 to 
umaryland.edu/arts/journal. 
  

 

1807, CONTINUED



Submissions data
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1096 of 1449 Reviews Completed

Submission Reviews

75.64%75.64%

Percentage of Submissions with Label

Submissions By Label

74.3% 1807 2019 winners74.3% 1807 2019 winners

34.54% Visual art (ex. painting,34.54% Visual art (ex. painting,

23.29% Painting23.29% Painting

16.06% Writing (ex. short story 16.06% Writing (ex. short story

13.65% Other13.65% Other

4.82% People4.82% People

3.61% Metal3.61% Metal

2.41% Art2.41% Art

1.61% Digital art1.61% Digital art

0.8% Short story fiction or no0.8% Short story fiction or no

0.4% Narrative0.4% Narrative

0.4% Wood0.4% Wood

0 10 20 30 40 50 60 70

Submissions By Status

In-Progress: 94.0 %In-Progress: 94.0 %

Declined: 0.4 %Declined: 0.4 %

Withdrawn: 5.6 %Withdrawn: 5.6 %

1807, CONTINUED



STATE OF THE UNIVERSITY ADDRESS
UNIVERSITY INITIATIVES

Accomplishments of the past year and future hopes of UMB are laid out in the State of the 
University Address, which grew out of the transparency and accountability component of the 
University’s 2011-2016 strategic plan. CPA provides support and communications.

26CPA ANNUAL REPORT FY19
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STATE OF THE UNIVERSITY ADDRESS, CONTINUED
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PowerPoint presentation

STATE of the
UNIVERSITY
ADDRESS by
JAY A PERMAN, MD
PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

Speech transcript



UMBRELLA
UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMBrella (UMB’s Roundtable on Empowerment in Leadership and Leveraging Aspirations) helps 
women achieve their potential, find their voices, and feel empowered by engaging with a 
community that supports the success of women, advancing women into leadership roles at UMB, 
and championing women at all levels of the organization. 

Digital Flyer

Empowering Women to Succeed

#umbwhmTHE UMBRELLA GROUP
UMB Roundtable on Empowerment in Leadership 

and Leveraging Aspirations

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH
UMBrella Symposium and Workshops:
Be a Catalyst for Change  
in Your Life and Your Career
This year’s event features a daylong symposium and workshops  
designed to give participants tools and strategies to be a catalyst  
for change in their lives and careers. The day will include two guest 
speakers, breakout sessions, and an experiential workshop to  
integrate the day’s learnings into simple mind-body practices.

WEDNESDAY, MARCH 13
SMC Campus Center | 8 a.m. - 3 p.m.

MORNING 
SPEAKER
Mei Xu, MA 
CEO, Founder
Chesapeake Bay 
Candle  

KEYNOTE  
SPEAKER
Duilia de Mello,  
PhD, MS
Vice Provost, Dean 
of Assessment, and 
Professor of Physics  
Catholic University  
of America

BREAKOUT SESSIONS
How to Negotiate  
Stacy Smith, JD  
Director, Special Projects 
Center for Dispute 
Resolution
Carey School of Law 

How to Recognize  
Implicit Bias  
Kristin Reavis, MD ’09, 
MBS
Assistant Professor
School of Medicine

How to Craft Your 
Narrative  
Laura Wexler
Co-founder
The Stoop  
Storytelling Series

How to be Authentic 
F. Emelia Sam, DDS 
Associate Professor 
Howard University  
College of Dentistry

How to Recognize and 
Respond to Gender-
Based Violence 
Leigh Goodmark, JD
Professor
Carey School of Law  

WORKSHOP
Taking Care of  
YOU: Self-Care  
Strategies for  
Mind-Body & Heart  
Kathy Flaminio, LGSW, 
MSW
Founder and President 
1000 Petals

UMBrella events are open to all UMB faculty, staff, and students.

LEARN MORE AT!
www.umaryland.edu/whm

UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP

Empowering Women to Succeed

Join the conversation on social media using #umbwhm

Welcome
Be a Catalyst for Change  

in Your Life and Your Career

Women’s History Month 

UMBrella Symposium 
and Workshops

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY 
MONTH 2019

UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP

Empowering Women to Succeed

UMBrella Symposium 
and Workshops: 

Be a Catalyst for Change  
in Your Life and Your Career

WEDNESDAY, MARCH 13
SMC Campus Center | 8 a.m. - 3 p.m.

Join the conversation on social media using #umbwhm

Poster
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Welcome Sign

Event E-boards Bio Flyers

UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH 2019
UMBrella Symposium and Workshops: 

Be a Catalyst for Change in Your Life and Your Career

Duilia de Mello is an astronomer and the founder of Mulher das Estrelas (Women of 
the Stars), an association that works to popularize science and encourage young 
female students to follow careers in the STEM (science, technology, engineering, and 
mathematics) fields. She is vice provost and dean of assessment of Catholic University 
of America in Washington, D.C., where she is a professor of physics and teaches a 
popular astronomy course.

A native of Brazil, she came to the United States as a postdoctoral fellow at the Space 
Telescope Science Institute in 1997. De Mello went to Sweden in a gender balance 
program to encourage students in engineering and science at Chalmers University of 
Technology. She returned to work at NASA Goddard Space Flight Center in Greenbelt, 
Md., and was recruited by Catholic University’s Department of Physics. Her PhD is from 
the University of Sao Paulo (Brazil), her MS degrees are from the Brazilian Institute of 
Space Research and the University of Alabama, and her BS degree in astronomy is from 
Federal University of Rio de Janeiro. Her first postdoctoral position was at Cerro Tololo 
Inter-American Observatory in Chile. 

De Mello’s area of research is extragalactic astrophysics. Among her discoveries are: (1) 
the supernova 1997D in a galaxy 58 million light years away, (2) stellar nurseries outside 
colliding galaxies, known as blue blobs, and (3) the largest spiral galaxy in the universe. 
She also was on the team that assembled the deepest ultraviolet image of the universe 
with the Hubble Space Telescope. She has published more than 100 articles, has more 
than 10,000 citations, and has written two books to motivate students to study science, 
Living with the Stars and The Adventures of Pedro, A Space Rock.

De Mello travels often as a keynote speaker and is a frequent guest on television and 
radio news. She gave a talk in Brazil recently that was attended by more than 6,000 
high school students, and an astronomy club in the city of Campo Grande has named 
itself after her. 

DUILIA DE MELLO, PhD, MS
Vice provost, dean of assessment, and professor of physics, 
Catholic University of America

“Is the Sky the Limit?”
SMC Campus Center, Elm Ballrooms, 12:30 p.m.

KEYNOTE SPEAKER

Join the conversation on social media using #umbwhm

Empowering Women to Succeed

Mei Xu is the founder and CEO of Pacific Trade International and its subsidiary, 
Chesapeake Bay Candle, a wellness-driven, multimillion-dollar home fragrance 
brand and home decor company, available through America’s biggest retailers. 
Born in Hangzhou, China, Xu was selected at age 12 to attend one of the first 
foreign language immersion schools to be trained as a future diplomat. After 
graduation, she attended Beijing Foreign Studies University, graduating in 1989 
with a bachelor’s degree in American Studies. After moving to the United States, 
she earned a master’s degree in journalism from the University of Maryland, 
College Park.  

In 1994, Xu and then-husband David Wang founded Chesapeake Bay Candle in 
the basement of their home in Annapolis, Md. The business continued to grow, 
and in 2015, Xu created a wellness lifestyle brand under the Chesapeake Bay 
Candle umbrella. The Chesapeake Bay Mind and Body collection was designed 
to help people achieve a more balanced lifestyle with home fragrances infused 
with all-natural essential oils. Chesapeake Bay Mind and Body was an overnight 
success that continues to grow in the United States and globally. In 2017, New 
Jersey company Newell Brands acquired Chesapeake Bay Candle for $75 million.

As an active member of her community, Xu serves on the boards of many 
organizations and is a contributing affiliate of the Committee of 200, World 
Affairs Council, Aspen Institute, US China Business Council, Fortune’s Most 
Powerful Women Summit, and the Global Women’s Mentoring Partnership. She 
also is a founding international ambassador of WEConnect International, a global 
network that connects women-owned businesses to qualified buyers.

UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP
Empowering Women to Succeed

Join the conversation on social media using #umbwhm

Mei Xu, MA
Founder and CEO, Chesapeake Bay Candle

“A Conversation with Mei Xu Hosted by President Perman”
SMC Campus Center, Elm Ballrooms, 8:30 a.m.

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH 2019
UMBrella Symposium and Workshops: 

Be a Catalyst for Change in Your Life and Your Career

MORNING SPEAKER

BBJ BizWomen Mentoring Monday 
Eboards

Static Sliders



MPOWERING THE STATE
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

The University of Maryland Strategic Partnership: MPowering the State is a collaborative endeavor 
between UMB and the University of Maryland, College Park to share resources and increase the value 
and impact of the state’s most powerful public research institutions. CPA provides editorial, 
marketing, web, and branding services.

Strategic Partnership Booklet

Email header

INCREASED EDUCATIONAL BENEFITS  

Joint educational offerings fuse the strengths and complementary 
missions of UMB and UMCP to meet workforce demands and students’ 
needs for flexible, in-person, and online training. 

• 600 UMCP students have been positively impacted by innovative 
undergraduate training in law.

• 500 UMCP bioengineering students have partnered with UMB 
medical faculty to explore engineering solutions to health  
care challenges.

• 100 UMB and UMCP students have engaged in mentored faculty 
research in health science, law, and social work through MPower’s 
UM Scholars program. 

• 80 Master of Science in Law degrees have been conferred with 
specialties that include cybersecurity law and health care law. 

RESEARCH AND INNOVATION POWERHOUSE

UMB and UMCP now function under one administration for research 
operations, led by a single vice president for research (VPR).

Jointly appointed by the two institutions’ presidents, the VPR facilitates  
and develops broader, deeper, and mutually beneficial connections  
among researchers at UMB and UMCP to cultivate and build strategic 
research programs and initiatives. 

Capitalizing on the strengths, capabilities, and facilities at UMB and 
UMCP, this move streamlines common research administrative functions 
to grow research funding and create sustained economic impact through 
company formation, job creation, and private investment.

LAURIE E. LOCASCIO, PHD  |  VICE PRESIDENT 
FOR RESEARCH, UNIVERSITY OF MARYLAND

Laurie E. Locascio, PhD, 
was named vice president 
for research by presidents 
Jay A. Perman, MD, and 
Wallace D. Loh, PhD, 
JD, in July 2018. Before 
her appointment to this 
new and expanded role, 
Locascio had been vice 
president for research at 
College Park since 2017. 
For three decades, she 
worked at the National 
Institute of Standards 
and Technology in 
Gaithersburg, Md., rising 
from research biomedical 
engineer to senior 
leadership positions. U
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MPOWERING THE STATE, CONTINUED
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FOR MORE INFORMATION
John Palinski
Philanthropy Officer
410-706-0183
jpalinski@umaryland.edu 

Ambassador Susan Esserman, Esq.
Founder and Director
University of Maryland SAFE Center 
for Human Trafficking Survivors
202-429-6753
esserman@umd.edu

THE UNIVERSITY OF MARYLAND 
SUPPORT, ADVOCACY, FREEDOM 
AND EMPOWERMENT (SAFE) CENTER 
FOR HUMAN TRAFFICKING SURVIVORS

YOUR SUPPORT
The public sector has voiced its strong support of the SAFE Center’s mission and recognizes our 
vital contribution in providing urgently needed services to human trafficking survivors and making 
an impact in our community. Private philanthropic support is essential to ensure that we can better 
meet the growing demands for our services, conduct critical research, promote prevention and 
prosecution of traffickers, and provide effective and holistic services for survivors. 

We invite you to be part of our story. 

We seek your help to fight for the safety and well-being of Rachel and so many others like her who 
suffer at the hands of traffickers. Please join us in making vitally important services available to 
survivors of human trafficking, strengthening the voice of advocacy for those who are exploited, 
and combating the scourge of human trafficking.

Your generous support will create a lasting and profound impact on the lives of survivors by 
funding a multitude of direct services while enhancing research, advocacy, and training efforts to 
eradicate the effects of human trafficking. Together, we can collaborate to provide survivors like 
Rachel with the comprehensive, timely, and holistic support they need to heal and rebuild their lives 
in safety and confidence.

Please join us with your gift today by visiting www.umdsafecenter.org and clicking “Donate.” 

To donate by check, please make the check payable to the University of Maryland Baltimore 
Foundation, Inc. and write SAFE Center for Human Trafficking Survivors on the check’s Memo  
(or “For”) line. Please mail the check to:

 UMD SAFE Center
 c/o University of Maryland Baltimore Foundation, Inc.
 620 West Lexington Street, 2nd floor, Baltimore, MD 21201

The images used in this publication do not depict SAFE Center 
clients and are not images of actual human trafficking survivors. 

Photo Credit: Front Cover: ljubaphoto, dmbaker, PattieS
Inside: OcusFocus | Back Cover: Montes-Bradley, adamkaz

Safe Center Case Statement

Rachel’s story began like so many 
others. She was lured from her 
home in Mexico with the promise 
of the American dream — a job, 
a better life, and the ability to 
support her young son in the U.S. 
But the job that awaited her was 
instead forced prostitution in Prince 
George’s County and Washington, 
D.C. Rachel was trafficked along 
the I-95 corridor and plunged into a 
life of fear, trauma, and cruelty. She 
worked seven days a week and was 
often forced to have sex as many 
as 30 times a day. Her traffickers 
frequently beat her and threatened 
at knife-point to harm her family 
in Mexico to ensure she did not 
attempt to escape. 

The exploitation Rachel experienced 
is known as human trafficking. This 
form of modern-day slavery is one of 
the greatest human rights violations 
of our time. It occurs in communities 
across America — including the 
Washington, D.C. and Maryland 
region. Survivors face serious and 
complex challenges that require 
understanding, support, and an 
integrated approach toward healing. 

OUR BACKGROUND
The University of Maryland SUPPORT, ADVOCACY, FREEDOM AND 
EMPOWERMENT (SAFE) CENTER FOR HUMAN TRAFFICKING 
SURVIVORS provides survivor-centered and trauma-informed services 
that empower trafficking survivors to heal and reclaim their lives. 
We strive to prevent trafficking through research, education, and 
advocacy.

The University of Maryland SAFE Center is the first university-based 
program to combine comprehensive direct services to survivors, 
prevention research, and advocacy to combat trafficking. Through 
in-house support and collaborative partnerships, the center provides 
bilingual social, legal, and primary medical and mental health care, 
as well as economic empowerment resources. We are the only 
organization in the Baltimore-Washington metropolitan region that 
provides comprehensive services to human trafficking survivors 
regardless of gender, nationality, age, or type of trafficking. In a field 
where trafficking survivors often face fractured and inconsistent 
sources of support, we provide a comprehensive and holistic response 
to help survivors move from crisis to wellness. We currently focus 
on Prince George’s and Montgomery counties, with a goal to serve 
survivors in the Washington, D.C., metropolitan region and the entire 
state of Maryland. 

Founded and led by Ambassador Susan G. Esserman, JD, the SAFE 
Center is an initiative of the University of Maryland, Baltimore (UMB) 
and the University of Maryland, College Park (UMCP) through their 
formal, collaborative enterprise for research and innovation, the 
University of Maryland Strategic Partnership: MPowering the State 
(MPower).

OUR IMPACT
Since its launch in May 2016, the SAFE Center has: 
 

• Provided direct services to more than 65 victims of sex and labor 
trafficking referred from legal organizations, hospitals, social services 
at schools, and law enforcement; 

• Served in leadership positions on Prince George’s and Montgomery 
counties’ human trafficking task forces to form collaborative 
partnerships among community organizations, law enforcement, and 
government agencies serving survivors of trafficking; 

• Leveraged the research and program expertise of nine schools  
including the schools of social work, law, and nursing at UMB and the 
schools of public policy, public health, and business at UMCP, as well 
as the colleges of education, arts and humanities, and behavioral and 
social sciences; 

• Delivered more than 30 presentations and trainings to increase 
awareness of human trafficking in Prince George’s and Montgomery 
counties and the metropolitan D.C. area; 

• Created an evidence-based tool to assess adult survivors of human 
trafficking by adapting the Adult Needs and Strength Assessment to 
screen adult survivors of human trafficking; and

• Accepted an invitation to become a member of the Freedom 
Network USA, a highly regarded group of service providers and 
advocates for human trafficking survivors.

Crisis Intervention: In October 2017, the SAFE Center was awarded 
a significant three-year federal grant from the U.S. Department 
of Justice’s Office for Victims of Crime under the Enhanced 
Collaborative Model to Combat Human Trafficking Program. This 
support allowed the SAFE Center to launch its after-hours and 
weekend crisis intervention program for trafficking victims who have 
been recovered by law enforcement in Prince George’s County.

Labor Trafficking: The SAFE Center is one of the only anti-trafficking 
organizations in Maryland that provides comprehensive services 
for labor trafficking as well as sex trafficking survivors. We seek to 
retain a full-time staff member with a labor background to increase 
identification, reporting, and investigation of labor trafficking in the 
region, as well as develop key policy recommendations to bring more 
labor trafficking victims out of the shadows. 

Economic Empowerment: Specialized, comprehensive economic 
empowerment services for human trafficking survivors in the region 
are extremely limited. However, because enhanced education and 
meaningful employment opportunities are vital to restoring our 
clients’ independence, this is a signature program that is critical to 
our vision. The SAFE Center is building in-house programs involving 
English for Speakers of Other Languages (ESOL) and literacy 
education, job readiness training, professional mentoring, and 
connections to internships, vocational training, and job placement 
and support. 

Comprehensive Health Planning: The health care community is a 
front-line contact for many human trafficking victims. The SAFE 
Center is developing integrated services, training, and partnerships 
with health care institutions. We have plans to increase awareness 
among health care providers and develop research on trafficking 
victims’ critical health needs and best practices, including substance 
abuse treatment. 

Legal and Policy Advocacy: The SAFE Center seeks to augment 
its legal services as well as its policy advocacy on local, state, and 
federal levels. 

Research and Data: The SAFE Center draws upon university expertise 
to identify and address critical research and data gaps and to develop 
a methodology to capture accurate statistics on human trafficking 
demographics, trends, and needs in our local region. 

Youth Services: Our objective is to retain dedicated staff to provide 
specialized treatment and programming for adolescent and young 
adult survivors up to the age of 24. 

Prevention: The SAFE Center seeks to devote resources to 
prevention, integrating its direct knowledge (from working with 
survivors, law enforcement, and other stakeholders) with research on 
the root causes and factors that perpetuate human trafficking. 

Legacy Survivor Advocates: The SAFE Center is working to 
incorporate the insights and assistance of legacy clients who are 
interested in contributing to our outreach efforts and program 
development process. 

OUR GOALS AND FUNDING NEEDS

Rachel’s story

In 2016, Washington, D.C., ranked first 
and Baltimore ranked 14th among 
American cities in human trafficking cases 
per capita. 

The International 
Labor 
Organization 
estimates 
25 million 
people 
are currently 
trapped in human 
trafficking around the world. 

The National Center 
for Missing and 
Exploited Children 
reported an over 
800% increase 

from 2010 to 
2015 in reports of 

suspected child sex trafficking and found 
that the exponential increase is “directly 
correlated to the increased use of the 
internet to sell children for sex.”

According to the 
Department of Justice, 

human trafficking is the 
world’s fastest-growing criminal 

enterprise and the second-most 
profitable.

Experts estimate that several hundred 
thousand people are trafficked in the 
United States each year.

BALTIMORE

D.C.
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ELM/ELM WEEKLY GRAPHIC
Graphics created to promote TEDx were created to appear in Elm Weekly as well as The Elm.

tedxumbaltimore.com

UMB SMC 
CAMPUS CENTER

FRIDAY
NOV. 9,
2018

IMPROVING THE 
HUMAN CONDITION

Speakers
Announced!

SOCIAL MEDIA GRAPHICS
Social Media graphic template developed to promote each TEDx speaker on Facebook, Twitter, 
and Instagram.

JENNY OWENS, SCD, MS
Hosts for Humanity: Tapping Into the 
Collective Compassion of  Volunteers 
to House Patient-Families Traveling for Care

JENNY 
OWENS, 
SCD, MS
Hosts for Humanity: 
Tapping Into the 
Collective Compassion 
of  Volunteers to 
House Patient-Families 
Traveling for Care

TEDx, CONTINUED
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EVENT SIGNAGE
Promotional and directional signage created for the event.

TEDx UNIVERSITY OF MARYLAND, BALTIMORE 6

DESIGN/MARKETING

36”x24”
Posters

EVENT SIGNAGE, continued
Promotional and directional signage created for the event.

TEDx UNIVERSITY OF MARYLAND, BALTIMORE 7

DESIGN/MARKETING

MEDIA
SIGN-IN

IMPROVING THE HUMAN CONDITION

REGISTER
HERE

IMPROVING THE HUMAN CONDITION

RECEPTION
IMPROVING THE HUMAN CONDITION

Tabletop signage36”x24”
Posters

Reserved seat sign

Reception tabletop signage

TEDx, CONTINUED
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EVENT PROGRAM
16-page printed program featuring speaker bios, event schedule, and general
information about the TEDx event.

THE

FRIDAY, NOV. 9, 2018
SMC CAMPUS CENTER

tedxumbaltimore.com

TEDx UNIVERSITY OF MARYLAND, BALTIMORE2 

9 TO 9:45 A.M. 
BREAKFAST

10 A.M.
TALKS AND VIDEO

Jay A. Perman, MD
No Money, No Mission

Jeff Johnson
Disruptive Communication: Killing the  
Echo Chamber to Save the Ecosystem

TED Talk Video by Derek Sivers
How to Start a Movement

Sarah Murthi, MD
Seeing into the Future: Augmented and Virtual 
Reality in Medicine

11 - 11:15 A.M.
BREAK

TALKS AND VIDEO

Russell McClain, JD ’95
Invisible Influences in Education: Implicit Bias,  
Stereotype Threat, and the Achievement Gap

TED Talk Video by Joseph Ravenell
How Barbershops Can Keep Men Healthy

Julie Gilliam, ScD, MS
Finding the Middle Ground in Gender

SCHEDULE

TEDx UNIVERSITY OF MARYLAND, BALTIMORE 5

JAY A. PERMAN, MD
No Money, No Mission

Jay A. Perman is president of the University 
of Maryland, Baltimore (UMB) — Maryland’s 
only public health, law, and human services 
university. A pediatric gastroenterologist, 
Perman continues to practice medicine 
through his weekly President’s Clinic, where he 
teaches team-based health care to students of 
medicine, nursing, dentistry, pharmacy, social 
work, and law. 

Deeply committed to UMB’s neighbors, Perman established a 
community engagement office to support scholarship and advocacy 
on behalf of West Baltimore residents. He inaugurated a mentoring 
program to inspire local students to pursue careers in the health 
sciences, and he opened a community center to provide direct services 
to residents and to partner with them in neighborhood-strengthening 
projects.
 Perman first came to UMB in 1999 as chair of the School of 
Medicine’s Department of Pediatrics. He left Baltimore in 2004 for the 
University of Kentucky College of Medicine, where he was dean and vice 
president for clinical affairs. Additionally, he has served on faculty and in 
leadership positions at the University of California, San Francisco; Johns 
Hopkins University; and Virginia Commonwealth University. 
 Perman received a Doctor of Medicine Degree with Distinction 
from Northwestern University. He completed a fellowship in pediatric 
gastroenterology at Harvard Medical School and at the Children’s 
Hospital Medical Center in Boston.

SPEAKERS

TEDx UNIVERSITY OF MARYLAND, BALTIMORE6 

LUANA COLLOCA, MD, PHD, MS
Are Placebos the Solution? Tackling the Opioid 
Epidemic in the Decades Ahead

Luana Colloca is an associate professor in 
the Department of Pain and Translational 
Symptom Science at the University of 
Maryland School of Nursing and the 
Department of Anesthesiology at the 
University of Maryland School of Medicine. She 
has conducted groundbreaking studies that 
have advanced scientific understanding of the 

brain bases for pain modulation in humans, and her approaches span 
from mechanisms of pain reduction to translational science. Colloca’s 
discoveries include the role of human pharmacological conditioning in 
tapering medication, how observation of clinical outcomes in others 
shapes firsthand pain experience, and the enhancement of expectancy-
induced analgesia via vasopressin activity. 

NADINE M. FINIGAN-CARR, PHD, MS
Child Prostitutes Don’t Exist

Nadine M. Finigan-Carr is a prevention 
research scientist focused on the application 
of behavioral and social science perspectives 
to research on contemporary health problems, 
especially those that disproportionately affect 
people of color. She is assistant director of 
the Ruth H. Young Center for Families and 
Children at the University of Maryland School 
of Social Work, where she leads the Prevention 

of Adolescent Risks Initiative. She also is the principal investigator 
of projects at the state and federal levels designed to intervene with 
system-involved youth — those in foster care or the juvenile justice 
system. Finigan-Carr edited the 2017 book, Linking Health and Education 
for African American Students’ Success, and was the guest editor for 
The Journal of Negro Education’s 2015 special issue, “Out-of-School 
Time and African American Students: Understanding the Health, 
Environmental, and Social Determinants of Academic Success.”

SPEAKERS

PROMOTIONAL EVENT SLIDE
Slide to be featured on the digital displays and overhead projector at the start and end of events.

tedxumbaltimore.com

NAMETAGS
Custom nametags designed for TEDx guests, 
Speakers, and Staff.NAMETAGS

TEDx, CONTINUED
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DIVERSITY ADVISORY COUNCIL (DAC) 

36

Affinity Groups

A DAC Affinity Group is an association of faculty and/or staff linked by a common purpose, 
ideology, or interest related to diversity, equity, and inclusion. DAC Affinity Groups play a vital role 
in ensuring an inclusive environment where all are valued, included, and empowered to succeed.

CPA ANNUAL REPORT FY19



COMMUNITY ENGAGEMENT 

The University, through the Office of Community Engagement, partners with local schools to 
strive for improved outcomes for students and families. Each UMB school provides its own 
complement of invaluable outreach services in communities across the state and beyond. 

37

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA ANNUAL REPORT FY19

Save the Date

UMB COMMUNITY ENGAGEMENT CENTER

GROUNDBREAKING
CEREMONY

OCT. 24
THURSDAY

9 TO 11 A.M.

Door Hangers Templates
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COMMUNITY ENGAGEMENT, CONTINUED
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UMB CURE SCHOLARS PROGRAM
UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

This is a STEM program beginning in middle school aimed at strengthening the pipeline that leads 
Baltimore’s children into well-paying, rewarding careers in cancer-related health care and research. CPA is 
working with the CURE Scholars team on its branding, marketing, and other communications. 
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Magnets E-boards Pull up banner

Recruitment postcard



UMB POLICE DEPARTMENT
UNIVERSITY INITIATIVES

Baltimore is a dynamic and vibrant city with a patchwork of neighborhoods that are as varied as 
anywhere in the country. The safety of areas also can vary widely and change within a block or 
two. The CPA team works with the UMB Police Department on all of its communications to the 
UMB community including crisis communication planning, the Police Athletic/Activities League, 
COASTAL outreach to the community, profiles of the police chief, Safe Walk/Safe Ride, brochures, 
web work, and more. 

40CPA ANNUAL REPORT FY19

Awards Program Report Flyer Flyer Template

Eboards

 
 

HEADLINE GOES HERE  
HEADLINE GOES HERE  
 
 
Date 
 
Time 
 
Place 
 
Refreshments to Follow 
 
CONTACT: 
Name: phone_# 
Name: phone_#  
 
RSVP: 
Email_1 
Email_2 
 

 
 

Poster
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Logo

Forms Updates

UMBPF FORM 18-038

Parking Citation
Violation  !Date !!!! Time 

/!!!/

YOU MUST PAY THE BELOW!!Month!Day!Year 
CHECKED VIOLATION BY!!!!!!/!! /

SEE REVERSE AND ATTACHED SHEET FOR  
ADDITIONAL INSTRUCTIONS AND TRIAL REQUEST

I, the undersigned, attest and certify under penalty  
of perjury that the above matters are true. 

Name  Badge Number  

Location of Violation 

Make of Car  License

!Number!!!!Year!!  State 

VIN:  

VIOLATION IS INDICATED BELOW
NO STOPPING/PARKING HANDICAP ZONE * 

$502.00

ABANDONED VEHICLE $302.00

NO STOPPING OR STANDING/PARKING/ 
CRUISING $102.00

OBSTRUCTING OR IMPEDING FREE FLOW  
TRAFFIC/BUS LANE $250.00

OBSTRUCTING OR IMPEDING MOVEMENT  
OF PEDESTRIAN TRAFFIC $77.00

FIRE LANE/FIRE HYDRANT $77.00

NO STOPPING/STANDING/PARKING  
TOW AWAY ZONE $52.00

PARKING PERMIT OR METER VIOLATION $52.00

ALL OTHER STOPPING OR PARKING  
VIOLATIONS SUCH AS RESERVED AREA  $52.00 
AND HINDERING ACCESS TO ADJACENT  $27.00 
SPACE ARE SUBJECT TO A FINE OF: 

*TOW AWAY ZONE

University of Maryland, Baltimore

POLICE FORCE
Police Vehicle Inspection Form
THIS FORM WILL BE FILLED OUT IN ITS ENTIRETY WHENEVER A POLICE OFFICER IS ASSIGNED TO OPERATE A DEPARTMENTAL VEHICLE OF THE 
UNIVERSITY OF MARYLAND, BALTIMORE POLICE FORCE. THE INSPECTION FORM WILL BE TURNED IN WITH THE POLICE OFFICER’S ACTIVITY SHEET 
AT THE END OF HIS/HER TOUR OF DUTY.

Officer: 

ID #: 

Current Shift: 

Post: 

Vehicle #: 

Gas Gals.:  

Oil Qts.:  

Mileage Ending:   

Mileage Starting: 

Total Mileage:   

1. Cleanliness
 Exterior Washed
 Interior Washed
 Trunk Cleaned
 Check for Leaks
 Windows Clean

2. Fluids – Levels
 Gasoline
 Motor Oil
 Radiator
 Windshield Washer
 Auto Trans.

3. Tires
 Air Pressure
 General Condition
 Spare tire and tools

4. Radio
 Transmitter
 Receiver
 PA Outside Speaker

5. Operating Performance
 Engine
 Transmission
 Steering
 A/C-Heater Def.
 Emergency Equip.
 Horn

6. Brake Adjustment
7. Windshield Wipers and Washers
8. Lights

 Headlights
 Tail & Stop
 Dome (360)

 Instr. Panel
 Dome Outside
 Hi & Lo Beams
 License

9. Other
 Shotgun
 AR 15
 AED
 MK/OC Decontamination Spray
 Fire Extinguisher
 Flight Vest
 Access Card 
 In-Car Computer
 In-Car Printer
 In-Car Scanner
 In-Car Camera
 Tourniquets

10. Indicate damage. Dents, broken glass, flat tires, etc. by marking an (X) on the drawing below.  
(This does not include minor or superficial damage.) 

Remarks: 

Form 95/email sent to Shift Supervisor  for corrective action  
(if applicable) on (date)  by (name) . 
The condition of the vehicle and accessories has been checked and found to be as stated above. 

Officer’s Signature . 

Reviewed by: Shift Supervisor .#Date: 

LEFTRIGHT

UMBPF Form 18-012 (R 08-18)

Eboard

Flyers

UMB POLICE DEPARTMENT, CONTINUED



PARKING & TRANSPORTATION
UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA provides daily communications support to the Parking and Transportation Services (PTS) 
team. A dedicated CPA team member attends its weekly 9 a.m. briefing meeting and coordinates 
its communications regarding garage closings, construction, and services. 

42CPA ANNUAL REPORT FY19

Eboards

Don’t Block the Box
Avoid blocking the box in an 
intersection.

Wait to enter an intersection until you are 
sure you can make it all the way through 
the intersection. Wait behind the stop bar, 
not in the crosswalk. (Offense incurs a 
driving fine and points.)

Stickers for Parking Booths

Poster with Pocket

Vehicle Branding (electric truck)



UM shuttle

43

UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA ANNUAL REPORT FY19

CPA provides daily communications support to the UM shuttle program. A dedicated CPA team 
member attends its weekly Manager’s Meeting and monthly briefing meeting, as well as 
coordinates its communications regarding shuttle messaging, route cancellations or updates, 
shuttle safety, and shuttle services.

Eboards

Shuttle version of the holiday card

umaryland.edu/shuttlebus umaryland.edu/shuttlebus

umaryland.edu/shuttlebus umaryland.edu/shuttlebus

In the coming weeks, the 70  
 Shuttle will not 

service Stop #  at 

Stop #  is being discontinued due to 

Stop #  (  streets) and 
Stop #  (  and 

) will be alternative options.

In the coming weeks, the 70
Shuttle will not 

service Stop #  at 

Stop #  is being discontinued due to 

Stop #  ( streets) and 
Stop #  ( and 

) will be alternative options.

In the coming weeks, the 70
Shuttle will not 

service Stop #  at 

Stop #  is being discontinued due to 

Stop #  ( streets) and 
Stop #  ( and 

) will be alternative options.

In the coming weeks, the 70
Shuttle will not 

service Stop #  at 

Stop #  is being discontinued due to 

Stop #  ( streets) and 
Stop #  ( and 

) will be alternative options.

� New shuttle hours are 6 a.m. to 11 a.m. and 
3 p.m. to 11 p.m.

� Route 701 is being discontinued effective Aug. 19

� Ride System is the new shuttle tracking system - 
download the app now 
(NextBus will be discontinued on Aug. 19) 

The UM shuttle will be 
changing Aug. 19. 

Visit umaryland.edu/shuttlebus 
for more details.

Flyer

In the coming weeks, the 702 Mount 
Vernon Shuttle will not service Stop #24 

at St. Paul and Saratoga streets.

Stop #24 is being discontinued due to a 
mandate by the City.

Stop #23 (St. Paul and Mulberry streets) 
and Stop #25 (St. Paul and Lexington 

streets) will be alternative options.

umaryland.edu/shuttlebus

702 Mount Vernon 
Discontinuing Stop #24

In the coming weeks, the 702 Mount 
Vernon Shuttle will not service Stop #24 

at St. Paul and Saratoga streets.

Stop #24 is being discontinued due to a 
mandate by the City.

Stop #23 (St. Paul and Mulberry streets) 
and Stop #25 (St. Paul and Lexington 

streets) will be alternative options.

umaryland.edu/shuttlebus

702 Mount Vernon  
Discontinuing Stop #24



HUMAN RESOURCE SERVICES
UNIVERSITY INITIATIVES

CPA’s relationship with Human Resource Services (HRS) has been long-lasting. We provide 
dedicated marketing resources to communicate time-sensitive information to UMB’s employees.
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LIVE NEAR YOUR WORK
UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

After helping to kick off the improved Live Near Your 
Work (LNYW) Program in 2018 with marketing efforts 
that included website creation, an awareness campaign, 
event promotions, and more for Human Resources’ 
Benefits Division, CPA provided updates on employees 
utilizing the program in 2019, winning a national award 
(PR News’ 2019 Nonprofit Award for Employee/Internal 
Communications) in the process.  

45CPA ANNUAL REPORT FY19
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EXTERNAL MARKETING & PR
ADVERTISING, SPONSORSHIPS, DIGITAL MARKETING, CONTENT MARKETING, 
AND SOCIAL MEDIA

Promoting the University to external audiences through traditional and digital media channels 
including display advertising, sponsorships, digital marketing, billboards, online content 
marketing, social media, TV and radio advertising, and more.



ADVERTISING- Print/National

Amatrack/The National Magazine, 
CHRONICLE OF HIGHER ED/Diversity Edition AMTRAK-The National 

Dec/Feb Magazine

Baltimore Destinations 
Feature Section 
Ad Placement

CPA ANNUAL REPORT FY19 47

Chronicle of Higher Ed 
Fall 2018

Diversity in Academe
Special Issue

Ad Placement
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ADVERTISING- Television-Regional

Maryland Terps
& College Basketball

2018 Ravens 
Season CBS TV Sponsor

FY 2019
Baltimore DMA 

Geo-Targeted TV 
Ad Campaigns

NCAA College 
Football 

& Basketball

2018 & 2019
Orioles Season Sponsor

State Circle Sponsorship

Weekly UMB sponsorship commercials
& MPT online pre-roll video commercials

March & April
during legislative session 



ADVERTISING SPONSORSHIPS

CPA ANNUAL REPORT FY19 49

Baltimore Business Journal -
2019 Book of Lists Sponsor, Part 1: Print Edition & Gala Event Sponsor

UMB logo on cover

Full Page ad adjacent to 
Professional Schools Listings 
Page

UMB Bio/Davidge image in Intro

Banner ad on the bottom of 
Professional Schools Listings 
Page

The University of Maryland, Baltimore
(UMB) is Maryland’s public health, law,
and human services university. UMB is a
leading U.S. institution for graduate and
professional education and a prominent
academic health center combining cutting-
edge biomedical research and exceptional
clinical care.

UMB improves the human condition
through leadership in education, research,
clinical care, and public service. It trains
the professionals who work to secure the
health, well-being, and just treatment of
Maryland’s citizens. It creates the
knowledge that cures disease and
strengthens communities locally and
globally.

The University enrolls 6,700 students in six
nationally ranked professional schools and
an interdisciplinary graduate school,
conferring most of the professional
practice doctoral degrees awarded in
Maryland each year.

UMB is a powerhouse economic engine
for Maryland, delivering care and services
that spur growth. With the University of
Maryland Medical Center and affiliated
physician practices, UMB stimulates $6
billion in economic activity each year. The
University alone generates 18,000 jobs
and returns $13 to Maryland for every
dollar of state support.

As one of Baltimore’s most powerful
anchor institutions, UMB uses its
influence, assets, and expertise to effect
real and lasting change in the city —
improving health, creating wealth, and
advancing social justice.

www.umaryland.edu

 

Baltimore Business Journal
2018-19 Book of Lists GALA

Thursday, January 24, 2019 
5:30 PM to 8:00 PM

Four Seasons Baltimore

University of Maryland, Baltimore 
Title Sponsor

&
University of Maryland Baltimore Foundation 

Signature Cocktail/Bar Sponsor

2019 BBJ BOOK OF LISTS GAALA



ADVERTISING SPONSORSHIPS
EVENT SPONSORSHIP

Bizwomen Mentoring Monday-
Baltimore Business Journal

A special women's event offering attendees the 
opportunity to meet with some of the 40 mentors who 
are the most influential women in the community for 
one-on-one coaching sessions!   #mentoringmonday

Monday, February 25, 2019
8:00 a.m. –10:30 a.m.

University of Maryland, Baltimore 
Westminster Hall

VENUE SPONSOR
The UMBrella Group

FEATURED MENTOR
University of Maryland, Baltimore (UMB) 
Cherita Fayton Adams 
Career Development Manager

BBJ Website Sponsor Bio:
More about our Venue Sponsor:

The UMBrella Group: UMB Roundtable on Empowerment in 
Leadership and Leveraging Aspirations. We work to support 
the success of women at UMB, advancing them into 
leadership roles and championing women at all levels of the 
organization.
Find more info here: https://www.umaryland.edu/umbrella/
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ADVERTISING- LOCAL
Baltimore Times -Story Submissions & Ad Campaign: UMB Supports the West Baltimore Community

UM School of Dentistry 
Mission of Mercy ad placement
Feb. 2019

Office of Community Engagement
Spring Festival Promotion, April 2019

UM School of Pharmacy
PATIENTS Day Ad & Story, July 2018

Your Health. 

Your Voice. 

 PATIENTS Day 2018 
Featured Panel Discussion 
Health 360: Baltimore Authors 

Discuss How to Create Health and   
Wellness in Every Area of Your Life 

Friday, July 20, 2:15 p.m. 

Health Fair and Free Lunch Begin at 11:30 a.m. 

What: Baltimore authors discuss  
how to achieve health and  
wellness in all areas of your life: 
physical, financial, spiritual, and 
community engagement and 
connections. 

Free book give-aways and    
signing for all attendees 

Where: University of Maryland, 
Baltimore, BioPark Building                
801 W. Baltimore Street  

When: Friday, July 20th 

Panel discussion begins at     
2:15 p.m., with Q&A and book     
signing  immediately following  

All PATIENTS Day 2018 activities 
are free and open to the public. 

The health fair and free lunch 
service for all attendees will 

begin at 11:30 a.m. 

 Facebook: @PATIENTSProgram    YouTube: PATIENTS Engaged in Research  patients@rx.umaryland.edu 

Learn more about the authors and register for this event at 
patients.umaryland.edu/PD2018 

International Entrepreneur and 
University Systems of Maryland  

Regent, Robert Wallace 

Special Guests 

Guinness Book of World Record 
holder, and Baltimore’s own         

Ernestine Shepherd 

Hosted by Technology and Social 
Entrepreneur, Dr. Randal Pinkett 

Additional Panelists 

Entrepreneur and               
Motivational Speaker       

Kelly Campbell 
Public Health Expert and 
PATIENTS Program Team 

Member, Olayinka Ladeji 
Poet and                    

Community Activist 
Kondwani Fidel 
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Community Engagement Center
Offers Youth & Adult Job Programs
March 2019
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Annapolis Capital 
End of Legislative, Session Feature 
April 2019

The Daily Record
Legislative Wrap-Up, MPower
April 2019

Greater Baltimore Committee
Directory 2019

Baltimore Business Journal
UMB Salon Event, June 2019

Baltimore Magazine
Higher Ed Feature, January 2019

Billboards

ADVERTISING- LOCAL, CONTINUED



ADVERTISING - PRINT & DIGITAL MARKETING
JMORE Magazine Advertorial
Submitted Opioid CARES Article and 
UMB Print Ad  2019 Jan/Feb Edition, 
Also an Online Story on Jmore website

Profiles of Jewish Leaders  of Higher Education
July 2018 Edition, President Jay A. Perman 
Featured In Print & Online

JMORELIVING.COM    69

For more than 200 years, the University of Maryland, Baltimore 
(UMB) has been dedicated to providing world-class higher edu-
cation in the fields of health care, law, and social justice. As part 
of its strategic planning process, UMB has also made it a goal, 
through its Council for the Arts & Culture, to both promote the 
history of the institution and surrounding neighborhoods and 
celebrate the creative talents of the University community.

 In addition to bringing performing artists to the UMB 
campus to provide a more enriching environment for students, 
faculty, and staff, this spring the council will also publish the 
inaugural issue of 1807: An Art and Literary Journal. Named for 
the year in which the University of Maryland School of Medi-
cine was founded, the journal will give members of UMB and 

neighboring communities the opportunity to express them-
selves creatively through art and the written word. The cover 
of the first issue will showcase a painting by Maryland First 
Lady Yumi Hogan, who is the arts council’s honorary chair.

 “The high-caliber original works that will be published in 
1807 will broadly and creatively relate to the council’s themes of 
social justice, health, healing, the mind, and the body,” says  
Jennifer Litchman, MA, senior vice president for external rela-
tions and special assistant to UMB President Jay A. Perman, MD.

 “For 212 years, the University of Maryland, Baltimore has 
been known as an institution of higher learning for the pro-
fessions,” says Litchman. “Today we want to add the arts and 
culture  to our day-to-day world. We continue to evolve!” 

umaryland.edu | 410-706-3100
University of Maryland, Baltimore | 620 W. Lexington St., Baltimore MD 21201

UMB Council for the 
Arts & Culture

1807: An Art 
and Literary Journal

BRINGING ARTS AND CULTURE TO THE COMMUNITY.
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JMORE Magazine Advertorial
Print & Online Feature Story & 
Print Ad  2019 March/April 
Edition promoting  1807 
Literary Journal

UMB  Community 
Initiatives Ad
July 2018 Edition

UMB  Champions of 
Excellence Ad
Aug 2018 Edition

Be a catalyst. Give today!
catalyst.umaryland.edu

Since 1807, the University of Maryland, Baltimore (UMB) has been a catalyst, promoting social justice, improving health, and serving the 
public good of Maryland and the region.

Launched in October 2017, UMB’s Catalyst Campaign, which seeks to raise $750 million, has already brought in over $400 million 
in support of student scholarships, faculty excellence, innovative research, and community engagement. We could not have achieved 
this impressive milestone without the support of our many generous donors and friends, some of whom are listed below. 

A person who causes action  |  An agent of change  |  A stimulus, spark, or incitementCATALYST YOU & UMB

Brian J. Gibbons, JD 
Chairman and Chief Executive Officer,
Greenberg Gibbons Commercial
Trustee, University of Maryland  
Baltimore Foundation, Inc.

Ellen H. Yankellow, PharmD
President and Chief Executive Officer,
Correct Rx Pharmacy Services, Inc.
Trustee, University of Maryland  
Baltimore Foundation, Inc.

CAMPAIGN CO-CHAIRSThank You

DENT ISTRY    I   LAW   I   MED IC INE    I   NURS ING   I   PHARMACY   I   SOC IAL  WORK   I   GRADUATE  STUDIES

Anthony Ashton, JD, MA, and Keisha Ashton

Phyllis L. and Leonard J. Attman

School of Social Work Dean Richard P. Barth, 
PhD, MSW, and Professor Nancy Dickinson, 
PhD, MSSW

Mary Catherine Bunting, MS, CRNP

W. P. Carey Foundation

Marco Chacon, PhD, and Debbie Chacon

Bill and Joanne Conway

Joseph Davidson, DDS, and Mrs. Davidson

Steve and Mim Dubin

School of Pharmacy Dean Natalie D. 
Eddington, PhD, FAAPS, FCP

Carolyn Frenkil

Barry Garber and Michele Lax

Brian Gibbons, JD, and Martha Gibbons

Gordon, Wolf & Carney, Chtd.

Mary Gregory

Joseph R. Hardiman

Sandra Hess, MSW, and Thomas Hess

Richard J. and Margaret Conn Himelfarb

Wally and Mary Jeanne Hoff 

Henry and Nancy Hopkins

Heddy Hubbard, PhD

Graduate School Dean Bruce Jarrell, MD, FACS 

School of Nursing Dean Jane M. Kirschling, 
PhD, RN, FAAN, and Bob Flick

Harry C. Knipp, MD, FACR, and Nora Knipp

The Erin Levitas Education Foundation

Earl and Darielle Linehan

Garry M. Miller, DDS

Jill R. Molofsky

Hamish Osborne, JD, and Christine Osborne

Todd Parchman, MBA, and Bryn Parchman, MBA

Barbara J. Parker, PhD

Venice K. Paterakis, DDS

Edward Perl, MD, and Susan Perl

President Jay A. Perman, MD, and  
Andrea M. Perman

School of Medicine Dean E. Albert Reece, 
MD, PhD, MBA, and Sharon Reece, MA, JD, 
LLM

Vernon Reid, MBA

Barbara Resnick, PhD, RN, and Howard 
Sollins, JD

School of Dentistry Dean Mark Reynolds, 
DDS, PhD, MA, and Mrs. Reynolds

Alison Richman, MSW, and Arnie Richman

Jeff Rivest, MS, and Mickie Rivest, MS

Stan Rodbell, JD, and Jane Baum Rodbell, MSW

Theo and Blanche Rodgers

Linda Rose, PhD, and William Smillie

Lisa Rowen, DNSc, RN, CENP, FAAN

Frederick G. Smith, DDS

Michael Stankus and Kelly Stankus

Edgar Sweren, DDS, and Mrs. Sweren

Richard L. Taylor, MD, FAAN, and  
Kathryn A. Taylor

Carey School of Law Dean Donald B. Tobin, JD

James P. Tristani

JC and Kathleen Weiss

Susan Wolman, MSW

William T. Wood, Esq., and Marie Wood

Meg Woodside, MSW, MBA, and  
Sam Woodside 

Ellen H. Yankellow, PharmD,   
and William E. Chapman

This list represents a random selection of donors to show the broad support 
for UMB. Every effort has been made to list donor names correctly. 

Philanthropy 
Thank you ad
Sept 2018 Edition



Baltimore Business Journal Special Publication- UMB supported this two-edition feature promoting Baltimore. 

Four ads highlighting UMB’s commitment to Baltimore showcased the UMB Cure Scholars, UMB’s Live Near Your 
Work Program, the UMB Community Engagement Center, and the Grid.

Located in the University of Maryland 
BioPark, the Grid (Graduate Research 
Innovation District) is UMB’s newest 
innovation hub. The Grid is a space 
where students, entrepreneurs, 
faculty, and staff connect to bring 
innovative health and social impact 
ideas to life. 

UMB GRID - GRADUATE RESEARCH INNOVATION DISTRICT
Changing the Future Today

FOLLOW US ON TWITTER @TheUMGrid         FIND US ON FACEBOOK @TheUMGrid  

The Master of Science in Health and Social Innovation is 
launching in fall 2019. It is the first of its kind and challenges 

students to examine systems of inequality and develop 
innovative initiatives that support the health of the region. 
Courses for the degree will be a combination of in-person 

and online, and students can select a concentration in: 

For more information, visit graduate.umaryland.edu/innovation 
or contact Jenny Owens, ScD, MS, faculty executive director of 
the Grid, at jowens@umaryland.edu or 410.706.4412.

Seeking the next  
generation of  

change-makers.

User Experience 

Biomedical Entrepreneurship 

Health Science
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umaryland.edu/live-near-your-work FOLLOW US ON TWITTER @UMBaltimoreLIKE US ON FACEBOOK @universityofmarylandbaltimore

LIVE NEAR YOUR WORK PROGRAM
Changing the Future Today

The University of Maryland, Baltimore’s Live Near Your Work (LNYW) Program 
encourages homeownership among University employees and supports community 
revitalization and stabilization in targeted West Baltimore neighborhoods. By providing 
affordable, nearby housing and rejuvenating distressed neighborhoods, the LNYW 
Program is good for UMB and good for West Baltimore.

THE UNIVERSITY WORKS WITH SEVERAL PARTNERS IN LNYW:

 Southwest Partnership  
Helps identify available 
properties through  
the Vacants to Value 
program and sponsors 
housing fairs.

Live Baltimore 
Facilitates homebuying education 
sessions with University employees and 
offers one-on-one homebuying and 
resource sessions at the UMB Community 
Engagement Center.

GO Northwest Housing  
Resource Center  
Offers workshops that touch  
on building credit, choosing  
a lender, buying homeowners  
insurance, and other issues.

Visit the UMB website for more information and updates  
on the LNYW program, resources, sessions and more. 
www.umaryland.edu/live-near-your-work 

OPENING THE DOOR TO HOMEOWNERSHIP IN WEST BALTIMORE

UMB Recruitment  
Open Houses 
at the CEC
Open houses with 
employers are held 
for specific jobs such 
as public safety and 
housekeeping.

Workforce  
Wednesdays  
One-on-one job 
readiness counseling 
is offered every 
Wednesday from  
2 to 6 p.m.

Career Training 
Programs
The CEC connects area 
residents to various 
job training programs 
throughout the city.

 

YouthWorks
UMB, through the 
Mayor’s Office 
of Employment 
Development, offers 
a five-week summer 
employment program 
for young people.

The Community Engagement Center (CEC) at the University of Maryland, Baltimore (UMB) works hard 
to offer our neighbors in West Baltimore the tools they need to get jobs — especially jobs at UMB and 
the University of Maryland Medical Center. Those efforts include:

UMB HELPS THE COMMUNITY GET JOBS

   UMB COMMUNITY ENGAGEMENT CENTER
Changing the Future Today

umaryland.edu/OCE           LIKE US ON FACEBOOK @UMBCommunityEngagement         FOLLOW US ON TWITTER @UMBCommunity

This year’s Maryland / DC Press Association 
recognized the BBJ with multiple  awards for their  
"Stop Apologizing, Baltimore" summer series. 

ADVERTISING - PRINT & DIGITAL MARKETING, CONTINUED 



ADVERTISING – SPONSORSHIP ADS
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United Way/Journey Home Greater Baltimore Urban League Port Discovery

GBC website banner ads Greater Baltimore Committee
Annual Meeting Sponsor
Print program ad

Downtown Partnership Print program ad

proudly supports
the Downtown Partnership of Baltimore.

We look forward to our continued partnership as we work together to enhance life, 
work, and play in Baltimore for its residential and business community members.

Jay A. Perman, MD, President

umaryland.edu
Changing the Future Today

UMB_downtownpartnershipAd_2018.indd   1 9/10/18   5:57 AM

the university of maryland, baltimoresupports the
Greater Baltimore Urban Leagueand congratulates all this year’s award recipients. 

umaryland.edu

Jay A. Perman, MD
President

MEDICINE I LAW I DENTISTRY I PHARMACY I NURSING I GRADUATE I SOCIAL WORK I BIOPARK

Downtown Partnership website banner ad

proudly supports
The Journey Home

and the City of Baltimore and the 
United Way of Central Maryland’s plan  
to make homelessness rare and brief.

Jay A. Perman, MD, President

umaryland.edu

ranked among the top five children’s museums
in the U.S. for its commitment to 

connecting purposeful play and learning to
children and their families.

PORT DISCOVERY
CHILDREN’S MUSEUM

congratulates and supports the

JAY A. PERMAN, MD, PRESIDENTumaryland.edu

MEDICINE  |  LAW  |  DENTISTRY  |  PHARMACY  |  NURSING  |  GRADUATE   |  SOCIAL WORK
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SPONSORSHIP ADS, CONTINUED 

Campus Compact 
Mid-Atlantic

Boy Scouts of America
Baltimore Area Council 

Ronald McDonald House 
Hamburg Gala

NASAA National Assembly of 
State Arts Agencies

Presidents Round Table
PRT Black Entrepreneurs
Scholarship Award Winners

Korean Society
Festival program

Live Baltimore 
Event Sponsor

Bruce Jarrell, MD, FACS

James Ficke, MD, FACS

Congratulations to

the Baltimore Area Council of the Boy Scouts of America
for its tireless work to support special needs 

scouting in Central Maryland.

and thank you to
and

umaryland.edu

JAY A. PERMAN, MD, PRESIDENT

and its mission to create,  
find and support programs  

that directly improve the health  
and well-being of children 

and their families.

umaryland.edu

proudly supports the

Jay A. Perman, MD, President

RONALD MCDONALD 
HOUSE



Sponsorship Ads – UMB Council for the Arts and Culture & UMBrella Group

Hippodrome, Hamilton Playbill 
Program Ad, Arts Council Core Values Ticket Contest, & winner

57

Everyman Theatre 
SWEAT Sponsorship Program insert

Everyman Theatre Salon Series Sponsorship

CPA ANNUAL REPORT FY19

SPONSORSHIP ADS, CONTINUED 



DIGITAL MARKETING  - Content Marketing
Baltimore Business Journal - Sponsored Content Campaign

Campaign Execution:
• 2/24/2019-7/31/2019
• Native Content Hub, Big Ideas Change The

World, on the BBJ site
• Top banner advertisements in BBJ’s morning

and afternoon edition newsletters
• Table of experts co-branded impressions

served on the BBJ site
*through 6/30

The next eight pages present this multi-channeled 
Digital Marketing & Sponsored Content Marketing Campaign
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Baltimore Business Journal - Sponsored Content Campaign Part 1: UMB hub landing page on BBJ website   
Feature Story Headlines – Links to story page

Banner Ads & Stories link to www.umaryland.edu

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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Baltimore Business Journal - Sponsored Content Campaign

Part 2: BBJ Homepage Promotion industry & Topics News Menu Placement Link to hub & story list, UMB hub title:  Big 
Ideas Change the World

News Feed Placement, Rotating story headlines 
from the hub, and Links to story

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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Baltimore Business Journal - Sponsored Content Campaign

Part 3: BBJ Paid Social Media Marketing UMB Sponsored Content Facebook & Twitter promotion

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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Baltimore Business Journal - Sponsored Content Campaign

Native Article Headline Performance Analysis

Dates Headline Promo 
Impressions Promo Clicks Promo 

CTR

5/9/2019-7/31/2019 Medical program puts Baltimore students on the fast track to medicine 152,794 242 0.16%

5/1/2019-7/31/2019 University of Maryland School of Nursing partners with 13th college in dual-admission program 195,122 291 0.15%

5/1/2019-7/31/2019 University of Maryland Center for Health and Homeland Security helps craft national cybersecurity curriculum 195,580 129 0.07%

5/1/2019-7/31/2019 University of Maryland Carey law professors contribute to NSA cybersecurity curriculum 194,566 104 0.05%

NATIVE HEADLINE PROMOTION TOTAL *as of 6/30 738,062 766 0.10%

BBJ  CTR Average/Range:  ROS Headline Promotional Unit:  0.08%
Native Content Performance Analysis

Dates Headline Page Views Active Page 
Dwell Time (s) Scroll % Scroll 

Depth

5/9/2019-7/31/2019 Medical program puts Baltimore students on the fast track to medicine 1,152 70.53 90.43% 69.90%

5/1/2019-7/31/2019 University of Maryland School of Nursing partners with 13th college in dual-admission 
program 1,102 56.8 87.11% 75.98%

5/1/2019-7/31/2019 University of Maryland Center for Health and Homeland Security helps craft national 
cybersecurity curriculum 506 62.35 74.11% 65.91%

NATIVE HEADLINE PROMOTION TOTAL *as of 6/30 2,760 63.23 83.88% 70.60%

Ø Active Page Dwell Time (s): Average length of time the user was on the 
page with the window in-focus

Ø Scroll %: Percentage of page views where the user scrolled

Ø Scroll Depth: Percentage of total page length to which the user scrolled

BBJ Native Averages & Ranges:
Pageviews: 552
Active Page Dwell Time (s): 65.49
Scroll Rate: 77.97%
Scroll Depth: 67.6%

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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Baltimore Business Journal – Email Campaign

BBJ newsletter banner sponsor - March/April 2019 – Daily Email News Sponsor

Morning Editions                    Afternoon Editions             

MORNING EDITION
April 5, 2019

'The model became a dinosaur': Baltimore's gay bars and club
reckon with changing business landscape 
FOOD & LIFESTYLE

Sapperstein reveals plans for 12-acre 'Collective at Canton'
COMMERCIAL REAL ESTATE

Here's a first look at the Perkins Homes redevelopment 
RESIDENTIAL REAL ESTATE

8 things you need to know this morning
SPORTS BUSINESS

25 Maryland cannabis businesses have until Sept. 30 to get up and
running 

AFTERNOON EDITION
March 29, 2019

Family-Owned Business Awards 2019: Get to know all
our honorees
CAREER & WORKPLACE

Scenes from the BBJ's inaugural Family-Owned Business
Awards (PHOTOS)
CAREER & WORKPLACE

TEDCO oversight bill passes Md. Senate, gets OK from wary
investors 
TECHNOLOGY

Former Police Commissioner De Sousa sentenced to 10 months
in federal prison
GOVERNMENT & REGULATIONS

Greenberg Gibbons turning Towson Armory into TU co-
working space
COMMERCIAL REAL ESTATE

AFTERNOON EDITION
March 25, 2019

Helping Up Mission partnering with GBMC to offer
primary care 
HEALTH CARE

'Don't take our market from us,' Mondawmin residents say of
Shoppers
COMMERCIAL REAL ESTATE

Unlike Amazon, some Greater Baltimore public companies paid
millions in federal taxes last year 
GOVERNMENT & REGULATIONS

Luminary at One Light apartments begin leasing
RESIDENTIAL REAL ESTATE

Dates Line Item Impressions Clicks CTR
2/24/2019 - 3/2/2019 Afternoon Edition 728x90 22,668 39 0.17%

3/24/2019 - 3/30/2019 Afternoon Edition| 728x90 34,044 50 0.15%
4/14/2019 - 4/20/2019 Afternoon Edition|728x90 38,272 37 0.10%

3/31/2019 - 4/6/2019 Morning Edition 728x90 39,011 62 0.16%

NEWSLETTER ANALYTICS 
GRAND TOTAL 133,995 188 0.14%

                                                  

Subject: Morning Edi*on: First look at new Perkins Homes; City gay bars adapt to changing scene
Date: Friday, April 5, 2019 at 8:22:37 AM Eastern Daylight Time
From: Rhonda Pringle, Publisher
To: McGuire, Kris*

s

HEALTH CARE

Subject: A"ernoon Edi+on: Tedco bill passes Md. Senate; DeSousa sentenced to federal prison
Date: Friday, March 29, 2019 at 3:13:51 PM Eastern Daylight Time
From: Rhonda Pringle, Publisher
To: McGuire, Kris+

View as Webpage

Subject: A"ernoon Edi+on: Unlike Amazon, some local companies paid millions in taxes last year
Date: Monday, March 25, 2019 at 3:12:20 PM Eastern Daylight Time
From: Rhonda Pringle, Publisher
To: McGuire, Kris+

View as Webpage

One Light developer to buy Boston firm, bring on CEO
COMMERCIAL REAL ESTATE

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 



Baltimore Business Journal - Sponsored Content Campaign

Part 1: Panel/Print Story/Print ad

BBJ Panel Discussion- UMB Representative Bill Joyner participates, BBJ Workforce Panel supplement section published 
in March 15th 2019 edition/UMB logo branded, UMB print dd insertion adjacent to story - Features CEC workforce 
development programs.

64CPA ANNUAL REPORT FY19

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 



Baltimore Business Journal - Sponsored Content Campaign BBJ Print Feature Story & BBJ Online Content 
Feature Part 2, Feature Story Inclusion, UMB Logo Branded, and Analytics

DIGITAL & PRINT

Dates Line Item Impressions Clicks CTR

3/15/2019-4/15/2019 300x250 Table of Experts
Baltimore-Building a Diverse Workforce

80,499 115 0.14%

65CPA ANNUAL REPORT FY19

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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Baltimore Business Journal - Sponsored Content Campaign

BBJ SPONSORED CONTENT DIGITAL CAMPAIGN SUMMARY

• Impressions Delivered: 960,996
Delivery • Total Clicks: 1,077

• Overall CTR: 0.11%
*As of 6/30

Takeaways • The University of Maryland, Baltimore’s Native Articles and Banner Ads have received almost 600 hours of 
exposure, as of 6/30/19

• Best performing Native Article to date is “Medical program puts Baltimore students on the fast track to 
medicine” with 1,152 pageviews as of 6/30/19 *more than double TBJ’s average pageviews (552)

DIGITAL MARKETING - CONTENT MARKETING, CONTINUED 
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DIDIGIGITATALL M MAARRKKEETITINNGG – SOCIAL MEDIA
UMB Social Media Highlights for FY19
• 21,618 followers across main UMB Facebook, Twitter, Instagram, and LinkedIn channels

• Gained 4,081 followers (23% increase) across those platforms in FY19

• Completed more than 40 social media projects for clients, including HR, Academic Affairs, Admin & Finance, Council for the 

Arts & Culture, Philanthropy, TEDx, Commencement, and more

• Developed and executed social media campaigns to promote TEDx, UMB Global Health Summit, Commencement, Jazz in 

the Streets, Philanthropy Day, CURE Scholars documentary, and more

• Amplified UMB news stories, media coverage, and Elm stories across UMB social channels
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UMB Social Media Highlights for FY19
• Reached 152,615 people with targeted paid FB posts to increase brand awareness

• Total # of engagements from paid posts: 8,499

• Total cost: $685.70

• Average cost per engagement: ~$0.08

• Nearly 700 Twitter followers for Dr. Perman in FY19

• Continued growth of University-wide Social Media Committee to 60 members

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 

UMB Social Media Committee
• Grew UMB-wide Social Media Committee to 60 members from across schools & departments to encourage increased collaboration 

and knowledge sharing

• Held six meetings in FY19 to discuss & share resources, best practices, etc. 

• Led to new and/or increased collaboration with a variety of schools & departments

• Worked with Philanthropy on development of Philanthropy Day social campaign 

• Met with Institute for Genome Sciences to advise on Twitter analytics

CPA Social Media Toolbox
Developed comprehensive suite of resources and tools for a CPA Social Media Toolbox

• Social Media Account Directory

• Social Media Tools and Resources

• Social Media Best Practices

• Social Media Guidelines

• University Hashtags

• UMB Social Media Committee Directory
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UMB Social Media Followers (Total), as of June 30, 2019

Facebook: 9,831 followers 

Twitter: 6,516 followers

Instagram: 1,155 followers

LinkedIn: 4,116 followers

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 

UMB Social Media Followers Gained in FY19

Facebook: 1,898 followers gained

Twitter: 963 followers gained

Instagram: 600 followers gained

LinkedIn: 620 followers gained 

UMB Social Media Followers Gained in FY19 – by Percentage

Facebook: 24% increase

Twitter: 17% increase

Instagram: 108% increase

LinkedIn: 18% increase
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Facebook Highlights
• The average engagement rate for a Facebook post in higher education is 0.19%, according to the 2018 benchmark report 

from Rival IQ. The median across all industries is 0.16%. 

• In FY19, UMB’s average Facebook engagement rate was well above that, with an average overall engagement rate of 8.3% 

and a median engagement rate of 3.6%. 

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

30,374 people reached

30,000 reached through paid promotion

1,005 engagements

86 reactions, comments, and shares (on original post + on 

shared posts)

765 link clicks

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

13,094 people reached

2,600 reached through paid promotion

847 reactions, comments, and shares (on original post + on shared posts)

2,258 post clicks

50 shares (49 on post, 1 on shared post)

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

10,365 people reached

2,247 engagements

401 reactions, comments, and shares (on original post + 

on shared posts)

1,069 link clicks

53 shares (on post & on shared posts)

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

3,482 people reached

2,300 reached through paid promotion

747 engagements

67 reactions, comments, and shares (on original post + on 

shared posts)

681 post clicks

4 shares

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

3,279 people reached; 775 through paid

243 engagements

136 reactions, comments, & shares 

107 post clicks & 16 shares

4,235 people reached

1,300 reached through paid promotion

1,400 engagements

595 reactions, comments, & shares

805 post clicks

17 shares

6,427 people reached

2,700 reached through paid promotion

732 engagements

454 reactions, comments, & shares

278 post clicks

38 shares

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

5,347 people reached

1,600 reached through paid promotion

256 engagements

139 reactions, comments, & shares 

2,500 views & 15 shares

4,025 people reached

971 reached through paid promotion

628 engagements

165 reactions, comments, & shares

463 post clicks

14 shares

4,991 people reached

902 engagements 

3,000 reached through paid promotion

112 reactions, comments, & shares

791 post clicks

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Facebook Posts

3,230 people reached

588 engagements

221 reactions, comments, & shares

367 post clicks

13 shares

3,678 people reached

544 engagements

228 reactions, comments, & shares 

316 post clicks

10 shares

4,275 people reached

743 engagements

185 reactions, comments, & shares

2,100 views

558 post clicks

14 shares

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Twitter Highlights

• The average engagement rate for a tweet in the higher education industry is 0.062%, according to the latest benchmark report 

from Rival IQ. The median across all industries is 0.046%. 

• Each month of FY19, UMB’s average Twitter engagement rate was well above that average, with an average monthly engagement 

rate of 0.8 - 1.2%. 

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 

Top Tweets

• Top tweets are the tweets that performed best either in terms of delivering the most impressions (the # of times the tweet was 

seen - awareness) or earning a high engagement rate (% of Twitter users who took an action on the tweet – liked, clicked, 

retweeted, etc. - action).

• Engagement isn’t always reflected in the numbers displayed below the tweet – clicks on photos, the Twitter profile, or the hashtag 

are not pictured, but serve as a strong indication of interest and participation. 

• Some of the top tweets from FY19 are featured on the following slides.
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Selection of Top Tweets

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Tweets

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Tweets

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Tweets

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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Selection of Top Twitter Mentions

Twitter mentions are tweets from other individuals or institutions that tag UMB’s Twitter account in the tweet(s). Mentions from

prominent & relevant users helps our target audiences find us on Twitter, which helps us grow our following and improve overall brand 

awareness. A selection of some of the top mentions from FY19 is below.

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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DIGITAL MARKETING
Social Media: Dr. Perman’s Twitter

Twitter Highlights: @JayPerman

• First tweet: Aug. 9, 2018

• 639 tweets published in FY19

• 694 followers gained in FY19

• Followed by elected officials, city and community leaders, media, including:

• Congressman Dutch Ruppersberger

• Baltimore Mayor Jack C. Young

• GBC. Downtown Partnership & Kirby Fowler

• Baltimore City Council President Brandon M. Scott, Councilmen Eric Costello & John Bullock

• Washington Post reporter Michelle Singletary

• Maryland Department of Commerce

• State Delegate Brooke Lierman

• Wes Moore, CEO of Robin Hood

• Mark Belles, COO of Inside Higher Ed

• Pastor Alvin Hathaway Sr. 

• USM and Chancellor Robert Caret

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 
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DIGITAL MARKETING
Social Media: Dr. Perman’s Twitter

Top Tweets: @JayPerman

VIRAL tweet: Feb. 14, 2019 – #HealthPolicyValentines

• Impressions: 24,797

• Total Engagements: 543

• Profile Clicks: 129

Replies, retweets, & likes à

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 



CPA ANNUAL REPORT FY19 86

Social Media: Dr. Perman’s Twitter

Top Tweets: @JayPerman

May 4, 2019 #MarchForScience 

ß Retweets & likes à

May 29, 2019 #UMBGlobalHealth Summit

DIGITAL MARKETING – SOCIAL MEDIA, CONTINUED 



CHAMPIONS OF EXCELLENCE CAMPAIGN



CHAMPIONS OF EXCELLENCE CAMPAIGN, CONTINUED 
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PUBLIC RELATIONS & MEDIA AWARDS
AWARD NOMINATIONS & RECOGNITIONS

PR News’ Nonprofit Awards 2019
Live Near Your Work Marketing Campaign

The Daily Record Icon Awards Honoree,
Recognizing Maryland leadersDr. Jay Perman, MD

Special Publication Bio & Ad Placement
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EVENT PROMOTION
JAZZ IN THE STREETS – AUG. 23 & SEPT. 20, UM BIOPARK
E-board Elm/Elm Weekly

Eblasts Social Media promotion News media photo & video coverage 
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BRAND STYLE GUIDE

 UMB BRAND   I   2

Our brand is our culture, our principles, what people think 
of us, and the stories we tell to influence their opinions. 
We all deliver a brand experience to our community 
through our interactions with others; through customer 
service, advertising, marketing, public relations, and our 
visual identity. By sharing our stories about the University 
with our community, we encourage quick recognition and 
build our reputation.

When our community hears or experiences great things 
about us, they support us, want to work and go to school 
here, seek care here, get advice from us, and see us as 
experts. Most importantly, they help us raise our profile 
on the indicators that matter most, and reinforce a brand 
founded on excellence and service.

INTRODUCTION

You are our brand.

What is branding?
When you say “brand,” you most immediately 
think about logos, colors, or fonts. But a brand of 
a university is much more – it’s an entire structure, 
the images, messaging, and way of thinking of 
the university community. It’s about style and 
consistency. Brand consistency among all schools 
and teams at UMB ensures a solid image and 
solidifies name recognition to our community.



STRATEGIC PLAN
2-Year Progress Report

The University of Maryland, Baltimore, in its 
effort to fulfill its core value of accountability, 
provides to the University community periodic 
updates on the implementation status of the 
2017-2021 Strategic Plan. These updates are 
intended to keep the community informed of 
the collective achievements, goals-in-progress, 
and the challenges that may limit or delay 
the University’s progress.
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EMERGENCY PREPAREDNESS
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STRATEGIC MARKETING
MEMBERS OF CPA SERVE ON THIS INITIATIVE

CPA works in tandem with UMB’s Emergency Management team 
to inform the University community of weather, crime, traffic, and 
other potential emergency situations. 

CPA ANNUAL REPORT FY19

Developed new look Forms

BOMB THREAT PROCEDURES
This quick reference checklist is designed to help employees 
and decision-makers of commercial facilities, schools, etc., 

respond to a bomb threat in an orderly and controlled 
manner with the first responders and other stakeholders.

Most bomb threats are received by phone. Bomb threats are serious 
until proven otherwise. Act quickly, but remain calm and obtain 
information with the checklist on the reverse of this card.

If a bomb threat is received by phone:

1. Remain calm. Keep the caller on the line for as long as possible.  
DO NOT HANG UP, even if the caller does.

2. Listen carefully. Be polite and show interest.

3. Try to keep the caller talking to learn more information.

4. If possible, write a note to a colleague to call the authorities or, as 
soon as the caller hangs up, immediately notify them yourself.

5. If your phone has a display, copy the number and/or letters on the 
window display.

6. Complete the Bomb Threat Checklist immediately. Write down as 
many details as you can remember. Try to get exact words.

7. Immediately upon termination of call, DO NOT HANG UP, but from 
a different phone, contact authorities immediately with information 
and await instructions.

If a bomb threat is received by handwritten note:

• Call  

• Handle note as minimally as possible.

If a bomb threat is received by email:

• Call  

• Do not delete the message.

Signs of a suspicious package:

• No return address 

• Excessive postage

• Stains

• Strange odor

• Strange sounds 

• Unexpected delivery

• Poorly handwritten 

• Misspelled words

• Incorrect titles 

• Foreign postage 

• Restrictive notes

*  Refer to your local bomb threat emergency response 
plan for evacuation criteria

DO NOT:
• Use two-way radios or cellphones. Radio signals have the potential 

to detonate a bomb.

• Touch or move a suspicious package.

CONTACT 911 FOR IMMEDIATE ASSISTANCE
For more information about this form, contact UMB Police Force or 
UMB Office of Emergency Management at umaryland.edu/emergency.

BOMB THREAT CHECKLIST
DATE:  !TIME:  

TIME CALLER HUNG UP:  

PHONE NUMBER WHERE CALL RECEIVED:  

Ask Caller:

• Where is the bomb located?  
(building, floor, room, etc.) 

• When will it go off?

• What does it look like?

• What kind of bomb is it?

• What will make it explode? 

• Did you place the bomb?#Yes No

• Why?

• What is your name?

Exact Words of Threat: 

Information About Caller:

• Where is the caller located? (background/level of noise)  

• Estimated age:

• Is voice familiar? If so, who does it sound like?  

• Other points:

Caller’s Voice 

❏ Female
❏ Male
❏ Accent
❏ Angry
❏ Calm
❏ Clearing throat 
❏ Coughing
❏ Cracking voice
❏ Crying
❏ Deep
❏ Deep breathing 
❏ Disguised
❏ Distinct
❏ Excited
❏ Laughter
❏ Lisp
❏ Loud
❏ Nasal
❏ Normal
❏ Ragged
❏ Rapid
❏ Raspy
❏ Slow
❏ Slurred
❏ Soft
❏ Stutter 

Background Sounds

❏ Animal noises
❏ House noises
❏ Kitchen noises
❏ Street noises 
❏ Booth
❏ PA system
❏ Conversation
❏ Music
❏ Motor
❏ Clear
❏ Static
❏ Office machinery 

 ❏ Factory machinery 
❏ Local
❏ Long distance

Threat Language

 ❏ Incoherent
❏ Message read 
❏ Taped message 
❏ Irrational
❏ Profane
❏ Well-spoken

Other Information: 

2018
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STRATEGIC MARKETING
Achieve your goals with our comprehensive portfolio of marketing and communication services. 

Your needs are unique. We focus on creating strategic, well-coordinated marketing plans and 
materials tailored to you. 

With your input, we’ll help you: 

Identify your vision  | Assess your needs & cut through the clutter | Create a plan  |  Leverage 
your assets  | Maximize your efforts 

Our integrated marketing team has a wide range of expertise, including brand development, 
design, editorial, event services, marketing, media relations, web development, and writing for 
print and digital applications.
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SCHOOL OF DENTISTRY
STRATEGIC MARKETING

CPA’s collaboration with the School of Dentistry  
includes Mdental magazine in addition to many 
other marketing materials.

103CPA ANNUAL REPORT FY19



SCHOOL OF NURSING

CPA’s collaboration with the School of Nursing includes 
projects for its nursing museum, strategic plan, speaker 
series, and alumni communications.
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STRATEGIC MARKETING
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SCHOOL OF PHARMACY
STRATEGIC MARKETING
CPA has had a long-standing relationship with the School of Pharmacy and works closely with its 
communications team on branding. One of the largest projects that CPA designs and edits is SOP’s award-
winning Capsule magazine.
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8    capsule    www.pharmacy.umaryland.edu  

In today’s competitive job market, a distinctive resume stands out. For many, a graduate 
degree can provide the edge to advance in a career or simply perform a job with the 
confidence born of knowledge. The University of Maryland School of Pharmacy has been 
committed to PhD-level education for decades, and in recent years has expanded its 
graduate programs with several master’s degrees.
 The master’s degree programs in particular meet an important need for professionals 
in industry who want to develop their skill set to stay relevant in an evolving workplace. 
“We hear from our colleagues in industry that they look for training and struggle to find 
it,” says Peter Swaan, PhD, associate dean for research and graduate education at the 
School of Pharmacy and a professor in the Department of Pharmaceutical Sciences. 
 Swaan explains that master’s degrees offered by the School are well-suited to 
meeting industry demand because the majority of the programs are flexible, with 
quality curriculum delivered online to students — busy professionals. The School’s 
graduate programs continue to expand, with three new master's degree programs 
being planned for the coming years, including a Master of Science in 
Pharmaceutical Sciences being launched in fall 2019. 
 With the addition of these three MS programs, the School’s 
graduate offerings will total seven MS degrees and two PhD degrees
— in pharmaceutical sciences and in pharmaceutical health services 
research.
 Here is a look at the current graduate landscape at the School 
of Pharmacy and its impact on students and alumni.

PhD and MS Programs 
Offer Something for

BY CHRISTIANNA MCCAUSLAND
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REDUCE OPIOID RISK. GET A PharmAssist.
Drug overdose is the leading cause of adult accidental death in the country.

Produced with a grant from the Maryland Department of Health and Centers for Disease Control and Prevention

WHAT IS AN OPIOID?
Opioids are powerful pain medications. Opioids 
can be prescription medications like morphine, 
oxycodone, and hydrocodone or illegal drugs 
synthesized on the streets like heroin or fentanyl.

WHAT IS NAXOLONE?
Naloxone is a life-saving medication that 
temporarily reverses opioid overdose. It works in 
2- 5 minutes and allows a person to breathe for 
30 - 90 minutes, just enough time for the person 
to get emergency care.

Naloxone only reverses overdoses from opioids, 
not alcohol or other drugs. Naloxone is safe, even 
for children and pregnant women. However, it will 
not harm an individual when given to someone 
who is not experiencing an opioid overdose. 
Naloxone can cause opioid withdrawal. Symptoms 
of opioid withdrawal include nausea, vomiting, 
irritability, anxiety, muscle aches, and sweating.

WHO SHOULD GET NALOXONE?
` Anyone who uses opioids with or without a   
 prescription.
` Family and friends of those who use opioids  

with or without a prescription

DON’T RUN. CALL 911.
If you seek help for someone having an overdose, 
you are protected under Maryland’s Good 
Samaritan Law. It says that the person who needs 
help and anyone giving help will not be arrested/
prosecuted for drug-related charges or violate 
parole/probation.

Ask your pharmacist about naloxone, 
treatment for opioid use disorder, and other 
strategies to save a life TODAY!

Naloxone is covered by most insurances.

REDUCE OPIOID RISK.
GET A PharmAssist.

Drug overdose is the leading cause of 
adult accidental death in the country.

Naloxone is a life-saving medication for 
patients on opioids.

Naloxone is available without a 
prescription in the pharmacy.

Your insurance could pay for naloxone.

Produced with a grant from the Maryland Department of 
Health and Centers for Disease Control and Prevention

Ask your pharmacist about naloxone, 
treatment for opioid use disorder, and 
other strategies to save a life TODAY!
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Online Master  
of Science  
and Graduate  
Certificates in 
Palliative Care

The online Master of Science and Graduate Certificates 
in Palliative Care meets the needs of people working 
in hospice and palliative care who want a deeper 
understanding of the physical, psychological, spiritual, 
and social needs of those affected by advanced illness, or 
professionals who wish to start working in this field.

 • Completely online! Flexible learning!

 • Affordable tuition – in-state and out-of-state

 • 30 credits for the Master of Science degree

 • 12 credits for each Graduate Certificate

 • Multiple elective opportunities

 • Interprofessional learners

 • 
 

 • Application deadline for Fall is July 15

visit graduate.umaryland.edu/palliative  
email palliative@umaryland.edu
or call 410-706-PALL (7255)

Faculty, practitioners, and graduate students
welcome to apply!

WHAT  IS PALLIATIVE CARE

“ Palliative care is an approach that 
improves the quality of life of patients  
and their families facing problems 
associated with life-threatening illness, 
through the prevention and relief of 
suffering by means of early identification 
and impeccable assessment and  
treatment of pain and other problems,  
physical, psychosocial, and spiritual.” 

 
(WORLD HEALTH ORGANIZATION)

ABOUT THE PROGRAM

The online Master of Science in Palliative Care 
degree has been designed to meet the educational 
needs of individuals who are currently working 
in hospice and palliative care and want to gain a 
deeper understanding of the physical, psychological, 
spiritual, and social needs of patients and families 
affected by advanced illness, or health care 
professionals who wish to start working in this field. 
As such, the program will be of interest to a wide 
range of health care professionals, including  
but not limited to:

MS
Palliative  
Care

“Live as if you were to die tomorrow.  
Learn as if you were to live forever.” 

——— 

Mahatma Gandhi 
INDIAN PHILOSOPHER, (1869-1948)

graduate.umaryland.edu/palliative

FEATURES INCLUDE

•  Master of Science degree and                      
Graduate Certificates

• Completely online – no need to travel

• Affordable tuition – in-state AND out-of-state

• Nationally recognized, interprofessional faculty

• Interprofessional learners

•  30 credit (10 courses) for Master of  
Science degree

• Five Graduate Certificate options (four courses each)

• International students welcome

•  Flexible learning – can complete in five semesters 
or work at your own pace

•  Four elective pathways – you choose what you 
want to learn (clinical, psychosocial/spiritual, 
administrative, thanatology)

EXECUTIVE PROGRAM DIRECTOR

Mary Lynn McPherson, PharmD, MA, MDE, BCPS, CPE
Professor of Pharmacy Practice and Science
University of Maryland School of Pharmacy
 Executive Director, Advanced Postgraduate        
 Education in Palliative Care
Executive Program Director, Online Master of  
     Science in Palliative Care & Graduate  
     Certificates in Palliative Care

 mmcphers@rx.umaryland.edu
410.706.3682

 @mlmcpherson

For more information, or to be contacted,  
email palliative@umaryland.edu
or call 410.706.PALL (7255)
  @UMPallCareMS

Interprofessional Online 
Master of Science in Palliative 
Care & Graduate Certificates 
in Palliative Care

• Physicians
• Pharmacists
• Nurses
•  Advanced  

Practice Nurses
• Physician Assistants
• Therapists
• Psychologists

• Administrators
• Social Workers
• Chaplains
• Counselors
• Bereavement Specialists
• Volunteer Coordinators
• Thanatologist

EXPERIENTIAL LEARNING PROGRAM

> Approximately 258 sites         > Approximately 709* preceptors

> More than 100 sites visited between June 2017 - May 2018

> More than 90% active affiliation agreements

FALL 2018 UPDATE

2018-2019 CLINICAL TRACK  
ROTATION SITES:
Baltimore Washington Medical Center 
Frederick Memorial 
Halethorpe Community Pharmacy 
Holy Cross Hospital – Germantown 
Johns Hopkins 
MedStar Georgetown University Hospital 
MedStar Union Memorial Hospital 
Meritus Health 
Shoppers 
Sinai Hospital 
University of Maryland Medical Center 
Western Maryland Health System 

Sites Added in 2018
Children’s National Medical Center 
Kaiser Permanente 
Shady Grove Adventist Hospital
Walgreens 

SITE VISITS  June 2017 - May 2018

STUDENT ROTATION PLACEMENTS | 2018-2019

*number fluctuates 
through the year

Out-of-State: 26
Out-of-Country: 13

The numbers represent the 
students that were placed on 
rotations in Maryland counties 
and Washington, D.C. for 
May 2018 - April 2019.

10 4

14

163

Prince
George’s

48

45

6

1

2

54

575

68

17

Washington, 
D.C.

34
INTERNATIONAL  
ROTATIONS  
& EXCHANGES

Queen
Anne’s
1

APPE ROTATION PLACEMENTS

SITE VISITS PER TYPE PER MONTH

Baltimore 
City

■ Community Pharmacy  

■ Health-System Pharmacy

■ Ambulatory Care

■ Other

> Australia - Royal Melbourne Hospital

> Egypt - Children’s Cancer Hospital

> Korea - Ewha Woman’s University  
 College of Pharmacy

> India - Sri Ramachandra University

> Italy - University of Camerino

> Peru - Global Awareness Institute

> Puerto Rico - University of Puerto Rico

> Thailand - Siam University

> Zambia - University Hospital

Cecil
9

Wicomico
1
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COLLECT
• Engage patient
• Subjective and objective data from patient, 

chart, history and physical
• Current medication list (prescription and  

OTC, herbals) and allergies 

ASSESS
• Develop problem list
• Assess each problem (etiology, severity,  

why now)
• Identify drug related problems and assess  

each medication for indication, appropriate-
ness, effectiveness, safety and adherence

• Assess immunization status and need 
 for preventative care
• Therapeutic objective(s)
• Identify treatment options and variables 

(agent, patient)

COLLECT              ASSESS                    PLA
N                 IMPLEMENT    

    
FO

LL
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Communicate  •  D
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  •

PATIENT-
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CARE
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EFFECTIVELY INTEGRATING THE CANS INTO THE WRAPAROUND PROCESS 1 

Effectively Integrating the CANS 
into the Wraparound Process
A joint statement from: Chapin Hall at the University of Chicago, The National Wraparound Initiative  
(NWI), The National Wraparound Implementation Center (NWIC), and The John Praed Foundation

INTRODUCTION

PERCEIVED PHILOSOPHICAL DIFFERENCES AND ‘OPERATIONAL FRICTIONS’

The Wraparound process is the most common practice 
model focused on coordination of services and supports 
for children and youth with complex behavioral health 
needs. Meanwhile, the Child and Adolescent Needs and 
Strengths (CANS) is now the most widely used assessment 
tool in public systems serving children and families. Given 
the increasing number of states and systems using both 
approaches, it is increasingly common for the CANS to be 
mandated for use within Wraparound programs around the 
country.

In states and systems that use both approaches, the 
CANS is typically used system-wide to determine service 
eligibility and monitor outcomes for a broad population 
of youth presenting with behavioral health needs, while 
Wraparound is reserved for youth with multi-system 
involvement and/or the most serious and persistent needs. 
Some states, systems, and provider organizations have 
determined how the Wraparound process and the CANS 

assessment — and its Transformational Collaborative 
Outcomes Management (TCOM) philosophy — can co-
exist and even enhance each other. However, others 
have struggled, undermining the positive impact of both 
implementation efforts.

It is our perspective that these tensions arise mostly from 
misunderstandings of how the two strategies should be 
implemented, both individually and collectively. As such, 
Chapin Hall and NWIC have teamed up to develop the 
current joint statement, which aims to provide guidance on 
how to effectively coordinate the CANS assessment within 
a well-implemented Wraparound process. The document 
begins with a brief summary of how subtle differences 
in the Wraparound and TCOM philosophies may raise 
“operational frictions” and problems in practice. We go on 
to describe potential ways to effectively coordinate the 
CANS assessment with Wraparound practice across the 
four phases of Wraparound.

The CANS aims to be more than an assessment tool. 
Its underlying theory of Transformational Collaborative 
Outcomes Management (TCOM) refers to continuously 
aligning the work of all persons with the identified 
strengths and needs of children and families at all levels of 
the system. In the TCOM philosophy, consensus ratings by 
multiple informants across a consistent and comprehensive 
set of items (“strengths” and “needs”) help achieve 
consensus-based assessment — a common language 
framework that aids system understanding of presenting 
issues, impact, and effectiveness across multiple levels 
(family, program, system). 

Somewhat contrasting, Wraparound’s core values 
include being family- and youth-driven, team-based, and 
individualized. 

These principles lead Wraparound practice to emphasize 
“idiographic” (rather than standardized) assessment that 

is individualized 
to the family. 
Examples include a 
recorded narrative 
of the family story 
(how, in its own 
words, the family 
came to be enrolled 
in an intensive 
Wraparound 
process); 
construction of a 
vision of the future that provides an often metaphorical 
statement describing what positive transformation will 
look like for the family; and a manageable number of needs 
statements (different from “needs items” on the CANS), 
which describe the longstanding underlying conditions 
that have led to the problematic events or behaviors and 
around which all planning and strategizing are focused. 

In the TCOM philosophy, 
consensus ratings by multiple 
informants across a consistent 
and comprehensive set of items 
help achieve consensus-based 
assessment — a common language 
framework that aids understanding 
across multiple levels (family, 
program, system).

 

 

Operationalizing and Funding  
Youth and Parent Peer Support Roles 
in Residential Treatment Settings 

While many programs in both child and adult systems of care recognize the intrinsic value of 
including broadly defined peer support services (https://www.ncbi.nlm.nih.gov/pubmed/28068538), 
there is often an on-going challenge to adequately fund and operationalize these non-traditional 
services in clinical settings. Full integration of peer voice and services at multiple levels in 
residential treatment settings requires commitment from leadership. In add ition to top-down 
commitment to empowering youth and family engagement, it takes creative financing in order to 
turn an innovative concept into reality.  

Peer support roles exist on a continuum. This continuum extends from natural supports developed 
through a shared relationship built on mutual experiences that may commonly occur in community, 
to the formal service of peer support that has defined criteria and is delivered by trained 
individuals with lived experience.  

In residential treatment facilities (RTFs), there are a number of potential roles for youth and 
families that extend beyond peer support. They include, for example, participation on advisory 
boards, voting boards or councils; participation on management teams; social marketing; 
involvement in quality review processes; co-facilitation of support groups; facilitation of staff hiring 
and trainings; liaisons with families to assist with communication and connection with the RTF; 
and collaborating with RTF staff to support successful admission and transition home. Potential 
roles can also include the integration of youth or parent peers as staff. This brief focuses 
principally on the operationalizing and funding of youth and parent peer suppo rt. 

 

 

Telehealth and Mobile Technology  
in Child, Youth, and Young Adult 
Behavioral Health 
By Melissa Schober, MPM and Shannon Robshaw, MSW, The Institute for Innovation and 
Implementation, School of Social Work, University of Maryland, Baltimore  

Sheila Pires, MPA, Human Service Collaborative  

This brief addresses policies and related issues regarding the use of communications technology such as 
telehealth and videoconferencing, and mobile technologies such as texting and mobile applications, to 
provide access to health/behavioral health assessment, diagnosis, intervention, consultation, supervision, 
education, care coordination, and peer support across distance for children, youth, and young adults with 
behavioral health challenges and their families. 

According to the Substance Abuse and Mental Health Services Administration (SAMHSA), in 2014, 
approximately 43 million American adults — one in every five — had a mental illness; 50 percent begin by 
age 14 and 75 percent before age 24. More than 40 percent of youth 13 to 17 experience a behavioral health 
problem by the time they reach seventh grade.1 

Despite the significant prevalence of behavioral health disorders, there is a significant shortage of mental 
health professionals across the United States. A 2013 report to Congress found that “55 percent of U.S. 
counties, all rural, have no practicing psychiatrists, psychologists, or social workers … [and] that 77 percent 
of counties had a severe shortage of mental health workers, both prescribers and non-prescribers, and 96 
percent of counties had some unmet need for mental health prescribers. … The two characteristics most 
associated with unmet need in counties were low per capita income and rural areas.”2 The shortages are 
especially acute for children and youth enrolled in Medicaid and the State Children’s Health Insurance 
Program (SCHIP) because many providers do not accept public insurance, and a recent U.S. Department 
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EXPANDING AND SUSTAINING SYSTEMS OF CARE FOR AND WITH CHILDREN, YOUTH, 
YOUNG ADULTS, AND THEIR FAMILIES

DEVELOPING ACCESSIBLE, EFFECTIVE, AND HIGH-QUALITY SERVICE SYSTEMS AND INTERVENTIONS

BUILDING A SKILLED, INFORMED, AND WELL-PREPARED WORKFORCE

Social Marketing for Sustainability Reflection
This worksheet is an optional tool for your own internal use and is intended to help you think through the 
sustainability of your social marketing efforts. 

Organization Name: 

Social Marketing Staff Person(s): 

Years Established and Funded: 

ORGANIZATION GOAL(S) 

Has social marketing supported your organization goal(s)? Describe how you have achieved these 
goals. 

SOCIAL MARKETING WORKGROUP/COMMITTEE

Do you have a social marketing workgroup? (Check one)

 Yes  No

Are youth and family involved? Who is in your workgroup?

How often do they meet? 

Will your social marketing workgroup continue to meet after your cooperative agreement has 
ended? (Check one)

 Yes  No

If not, how will you continue to plan and execute your social marketing efforts? 

Disclaimer: The views, opinions, and content expressed in this presentation do not necessarily reflect the 
views, opinions, or policies of the Center for Mental Health Services (CMHS), the Substance Abuse and Mental 
Health Services Administration (SAMHSA), or the U.S. Department of Health and Human Services (HHS). 

COMMUNICATING  
YOUR MAIN POINT

PIEC 
PARENT INFANT EARLY CHILDHOOD TEAM
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ISSUE BRIEF  

Relinquishing Custody for  
Mental Health Services:  
Progress and Challenges 
By Beth A. Stroul, MEd  

Custody relinquishment for mental health services refers to situations in which parents transfer legal and 
physical custody of their child to the state in order to access services that the child could not obtain 
otherwise. In these cases, no maltreatment (abuse or neglect) is alleged; rather, parents agree to give up 
custody of their children in order to receive mental health services, often residential interventions 
(Cannon, 2012; Friesen, Giliberti, Katz-Leavy, Osher, and Pullman, 2003; Giliberti, 2005). In their 
desperation, they are forced to “trade custody for care,” a practice that has been referred to as “tragic” 
and “inhumane” (Bazelon Center for Mental Health Law [Bazelon Center], 2000; 2003; Gruttadaro, 2005; 
Maryland Coalition of Families, 2002; Mental Health America, 2015; NAMI Ohio, 2005).1 

In the majority of cases, the child welfare agency assumes custody, although the juvenile justice 
system may assume custody if the child’s behavior is defined as “delinquent.” Some families reach a 
breaking point and, as a last resort, refuse to allow their children to come home from psychiatric 
hospitals or similar locations, hoping that the state will then take custody and their child will receive 
additional treatment — a practice that has become known as “psychiatric lockouts” (The Family 
 
                                              
1. Custody relinquishment occurs for other reasons, including the incarceration of a parent. Although devastating as well, those 
other reasons were not the focus of this project, which was limited to custody relinquishment for mental health services.  

SCHOOL OF SOCIAL WORK INSTITUTE, CONTINUED
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LET’S TAKE THE PLEDGE 
AND CHOOSE CIVILITY

Let’s start the conversation. 
Send us your thoughts and 
examples of what civility 
means to you. By sharing, we 
can commit to civility through 
awareness and participation. 
Let’s take the pledge and 
choose civility.

Go to our website and click on 
Staff Senate Civility Campaign, 
share your thoughts, and take 
the pledge.
www.umaryland.edu/ssenate
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COMMUNITY CAMPUS INITIATIVE

One Vision, One Community

CPA ANNUAL REPORT FY19

The University of Maryland, Baltimore (UMB) Community Campus is the 
centerpiece of UMB’s deep commitment to West Baltimore and to the 
collaboration – undertaken with our neighbors – that will strengthen it.

THE POWER OF PLACE
Pushing Transformation Forward in West Baltimore

As an anchor institution in West Baltimore, the University 
of Maryland, Baltimore (UMB) prides itself on establishing 
meaningful ways in which to integrate with and strengthen the 
neighborhoods that are west of our downtown campus and 
home to our many community engagement initiatives.

Planned renovations to landmark properties such as Hollins 
Market, Poe Homes, the Lion Brothers Building, and St. 
Peter Parochial School (housing UMB’s new Community 
Engagement Center) are not only bringing new life to old 
buildings, they’re also bringing new people, new ideas, and 
new services to historic problems of health, equity, and 
justice. Throughout the 20th century, these sites served 
as important community places of entrepreneurship, 
commerce, industry, education, worship, and family life. 

c

The neighborhoods immediately west of the UMB 
campus have experienced years of disfranchisement 
due to discriminatory public policies and private 
practices. Given this history of disinvestment, UMB 
is proud to leverage our resources to work with 
neighbors to renew vacant and neglected buildings. 
We also are proud to join our neighbors and partners 
in efforts to strengthen and improve the quality of 
life for all: residents, business owners, visitors, church 
members, and others.

C O M M U N I T Y  C A M P U S

INVESTING IN THE 
YOUNG PEOPLE OF 
WEST BALTIMORE 
Police Athletic/Activities League (PAL)

BREAKING BARRIERS

In February 2018, the University of Maryland, Baltimore 
(UMB) launched a Police Athletic/Activities League (PAL) 
chapter for young people in West Baltimore. UMBPAL is 
a collaboration between UMB’s Community Engagement 
Center (CEC) and Police Department (UMBPD), and is 
one of just two PAL programs based at a university in the 

A primary goal of UMBPAL is to nurture relationships 
between police officers and neighborhood girls 
and boys. After the inaugural year, two-thirds of the 
PAL children reported having greater respect for law 
enforcement officers and 80 percent said that they 
had an improved outlook on their future because of the 
mentoring program.  

“ It’s an innovative approach to not only connect law 
enforcement to the community, but also to stress the 
importance of higher education to these kids.”
–  JEFF HOOD  

National PAL Executive Director

C O M M U N I T Y  C A M P U S

A PLACE TO PARTNER
Graduate Research Innovation District (the Grid)

COMMUNITY SERVICES 

As an anchor institution in West Baltimore, the University 
of Maryland, Baltimore (UMB) prides itself on establishing 
meaningful ways in which to integrate with and strengthen 
the neighborhoods that are west of our downtown  
campus and that are home to our many community 
engagement initiatives. 

The Community Campus encompasses many UMB-
affiliated programs and buildings, including the Graduate 
Research Innovation District (the Grid). Opened in 2017, 
the Grid occupies a portion of the historic Lion Brothers 
building, located across the street from the new UMB 
Community Engagement Center. 

“ This is truly a space where students, faculty, staff, 
alumni, and entrepreneurs – inside and outside the 
University – can work shoulder to shoulder on the next 
big thing or the next small thing that can make a big 
difference.”
–  JAY A. PERMAN, MD,  

president of the University of Maryland, Baltimore

C O M M U N I T Y  C A M P U S

A PLACE TO INNOVATE
University of Maryland BioPark

As an anchor institution in West Baltimore, the University 
of Maryland, Baltimore (UMB) prides itself on establishing 
meaningful ways in which to integrate with and strengthen 
the neighborhoods that are west of our downtown campus 
and home to our many community engagement initiatives. 
Located just across Martin Luther King Jr. Boulevard, 
the University of Maryland (UM) BioPark extends the 
University’s economic development activities to West 
Baltimore. Tenants provide strategic workforce training, 
degree programs, and financial and business development 
services to neighborhood residents.

“ The BioPark has been creating tangible benefits for the 
University and the community for 15 years. The project is 
where UMB’s discoveries come to market and where private 
companies are working to find treatments and cures to 
improve the human condition.”
–  JAY A. PERMAN, MD,  

president of the University of Maryland, Baltimore

GROWING BALTIMORE’S ECONOMY

UMB has long been one of the state’s most powerful 
economic drivers, stimulating $3 billion in economic activity 
in 2018, up from $2.8 billion in 2016. A significant factor 
in that growth is the UM BioPark, Baltimore’s biggest 
biotechnology cluster and a thriving entrepreneurial 
community. The 14-acre park is home to more than 40 health 
science companies that employ over 1,000 people working 
in areas such as oncology, autism, cardiovascular disease, 
and new vaccine and drug development.

STRENGTHENING WEST BALTIMORE  
THROUGH POWERFUL PARTNERSHIPS
The University of Maryland, Baltimore’s (UMB) Community Campus will touch 
many lives in West Baltimore by strengthening UMB’s capacity to provide 
programs and services to people who need them. The University has a  
compelling vision for the Community Campus and its potential, along with a 
genuine commitment to pursuing its aspirational vision.

UMB students, faculty, staff, and friends have long engaged meaningfully  
with our neighbors, and the University has deployed its assets, expertise, and 
influence to make a significant and sustained difference in West Baltimore.  
We now seek philanthropic partners who share the desire to create a lasting 
positive impact on our common community.

The Community Campus will benefit from substantial partners already  
working — and investing — in this neighborhood:

For more information, please contact Thomas J. Sullivan, CFRE, MS, 
UMB chief philanthropy officer and vice president, at  

410-706-8489 or thomas.sullivan@umaryland.edu.

Real Estate and  
Community Developers
Cross Street Partners

La Cité 

Ventas

War Horse Cities

Wexford

Major Employers
Hussman Institute for Autism

Maryland Proton Treatment Center

Paragon

Pharmaron

Workforce Training
Baltimore City Community College

BioTechnical Institute of Maryland

NPower

Foundations and Government 
Agencies
Abell Foundation

France-Merrick Foundation

Goldseker Foundation

Harry and Jeanette Weinberg 
Foundation

U.S. Department of Housing and 
Urban Development

U.S. Department of Justice

Others including: the city and state 
housing departments

Coalitions
Southwest Partnership

Corporations
Under Armour

* As of April 2019

CHARITABLE INVESTMENT 
DRIVES PROGRESS
As our Community Campus 
continues to blossom, UMB invites 
thoughtful philanthropy to support 
the human capital, initiatives, and 
facilities necessary to develop and 
expand vital services. In addition 
to generating gift support to help 
fund programs and services, we aim 
to sustain and undergird the UMB 
Community Engagement Center 
for the long-term. Additionally, we 
invite the collaboration of donors and 
funders with an interest in supporting 
UMB’s partnership with the United 
Way and other area nonprofits to 
provide family-focused programs and 
services on the Community Campus.

We earnestly encourage your 
partnership in and commitment to 
this meaningful venture, and sincerely 
hope you will join the growing 
number of UMB Community Campus 
benefactors deeply committed to 
transforming the lives of children and 
families in one of Baltimore’s most 
challenged, yet resilient communities.

COMMUNITY CAMPUS 
PARTNERS

W E  I N V I T E  Y O U  T O  L E A R N  M O R E

PRODUCED BY THE UMB OFFICE OF COMMUNICATIONS AND PUBLIC AFFAIRS, 2019
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Center for Addiction, Research, Education, and Service (CARES) and UMB Cure Scholars Program



Philanthropy
STRATEGIC MARKETING

University of Maryland Center to Advance Chronic Pain Research (CACPR) Case Statement and UMB Confronts 
Chronic Pain Baltimore Business Journal ad
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Philanthropy
PUBLICATIONS

UMB Spotlight Magazine
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Philanthropy
PUBLICATIONS
Campaign Newsletters: Spotlight and Catalyst 

These newsletters illustrate the leadership and excellence that distinguishes UMB, and 
demonstrates how these qualities benefit our 6,500 students and many more thousands of 
people we serve each year in the state, in the region, and beyond.
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Philanthropy
PLANNED GIVING CAMPAIGN

IRA Charitable Distributions Postcard and The Savvy Donor Newsletter
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Philanthropy
THE UNIVERSITY OF MARYLAND BALTIMORE FOUNDATION, INC. (UMBF)

2019 Endowment Report
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Philanthropy
STRATEGIC EVENT MARKETING
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UMBF Entrepreneurship and Business Forum UMB’s Golf at Caves Outing

UMB BUSINESS and 
ENTREPRENEURSHIP FORUM
The Future of Business:  
Where Will We Be in 2020 and Beyond?

Join us for a presentation and conversation with  

top-tier Baltimore entrepreneurs and business experts.  

This first-ever forum is designed to connect professionals  

with significant business and/or entrepreneurial expertise  

with students who have similar interests.

Wednesday 

APRIL 10

6 to 8 p.m. 
The Grid 

875 Hollins St. 
Baltimore, MD

Moderator:

  JOHN C. WEISS III, MBA 
Director and President, BioTechnical Institute of Maryland, Inc. 
Senior Lecturer, Executive-in-Residence 
Merrick School of Business 
University of Baltimore

Presenters will include:

  STEVE CONLY  
VP/GM, Microbiology, BD Life Sciences

  LUKE COOPER, JD, MBA 
CEO of startup Fixt

  NNEKA RIMMER, JD, MBA 
Senior VP, McCormick & Co.

A question-and-answer session will follow.  
Refreshments will be included. 

REGISTER TODAY 
Please RSVP at umaryland.edu/umbf/forum

Space is 
limited

The UMB Business and Entrepreneurship Forum is 
sponsored by the UMB Foundation, in cooperation with 
the UMB Graduate School and the UM BioPark.



Philanthropy
UNDER ARMOUR PROPOSAL

CPA ANNUAL REPORT FY19 125



GLOBAL HEALTH SUMMIT
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STRATEGIC MARKETING
The Inaugural UMB Global Health Summit highlighted the University’s commitment to 
improving the human condition through collaborative health and human services globally.

CPA ANNUAL REPORT FY19

Lord Baltimore Hotel:
20 W. Baltimore St.

410-539-8400

General Summit Assistance: 
Malinda Hughes 
410-446-0433

In the event of a real  
emergency, CALL 9-1-1



COMMEMORATIVE EVENTS
In January or February, the University celebrates Black History Month and the work of Dr. 
Martin Luther King Jr. with an annual event that includes noteworthy speakers and MLK 
Diversity Recognition Awards for faculty, students, and staff. 

Each March, the University celebrates Women’s History Month with an event that 
celebrates contributions made by women. 

CPA also plans and promotes UMB Night/Day at Camden Yards for an Orioles game.
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UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP
Empowering Women to Succeed

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH
UMBrella Symposium 
and Workshops:
Be a Catalyst for Change  
in Your Life and Your Career

WEDNESDAY, MARCH 13
SMC Campus Center
8 a.m. - 3 p.m.

This year’s event features a daylong symposium and workshops  
designed to give participants tools and strategies to be a 
catalyst for change in their lives and careers. The day will 
include two keynote addresses, breakout sessions, and an 
experiential workshop to integrate the day’s learnings into 
simple mind-body practices.

MORNING 
KEYNOTE
Mei Xu, MA 
CEO, Founder
Chesapeake Bay 
Candle  

AFTERNOON  
KEYNOTE
Duilia de Mello,  
PhD, MS
Vice Provost, Dean 
of Assessment, and 
Professor of Physics  
Catholic University  
of America

BREAKOUT SESSIONS

How to be Authentic 
F. Emelia Sam, DDS 
Associate Professor 
Howard University  
College of Dentistry

How to Recognize 
and Respond to  
Gender-Based 
Violence 
Leigh Goodmark, JD
Professor
Carey School of Law  

How to Recognize  
Implicit Bias  
Kristin Reavis, MD ’09, 
MBS
Assistant Professor
School of Medicine

How to Craft Your 
Narrative  
Laura Wexler
Co-founder
The Stoop  
Storytelling Series

How to Negotiate  
Stacy Smith, JD  
Director, Special Projects, 
Center for Dispute 
Resolution
Carey School of Law 

WORKSHOP
Taking Care of  
YOU: Self-Care  
Strategies for  
Mind-Body & Heart  
Kathy Flaminio, LGSW, 
MSW
Founder and President 
1000 Petals

UMB NIGHT
at theBallpark

Orioles vs. Chicago White Sox
Friday, Sept. 14 | 7:05 p.m.



COMMEMORATIVE EVENTS, CONTINUED
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11TH ANNUAL

HOLIDAY
11TH ANNUAL

Craft Fair

SECOND FLOOR

HOLIDAYCraft Fair

11TH ANNUAL

Friday, November 30, 2018  |  11 a.m. - 2 p.m.
SMC Campus Center, 621 W. Lombard St.



MEDIA RELATIONS
The media relations team successfully brought the expertise and accomplishments of University 
leaders into the public spotlight by generating earned media coverage, creating and promoting 
UMB News coverage, providing coverage of Presidential Initiatives, and supporting major UMB 
events.

Earned Media Coverage

The UMB Media Relations team works closely with local and national media, bringing University 
programs and accomplishments to the attention of reporters, and helping them locate faculty 
experts to include in their stories. Here are a few highlights from 2018-2019: 
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How A Free Public Library Is Becoming A Beacon Of Hope In 
Baltimore | ABC News Good Morning America, Oct. 9, 2018
This expanded look at the Enoch Pratt Free Library included the School of Social 
Work’s Social Worker in the Library Program, which helps residents facing personal 
and family challenges.

Mission Of Mercy Brings Free Dental Care To Baltimore | WBAL-TV, 
March 1, 2019
WBAL-TV provided morning and evening news coverage of the School of 
Dentistry’s Mission of Mercy clinic in Pigtown, where hundreds received free care. 
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MEDIA RELATIONS, CONT
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UMB Professor Working On Non-Addictive Painkiller | WMAR-TV, 
Dec. 20, 2018
In this series of reports, School of Pharmacy Professor Andy Coop explains the 
development of experimental drug UMB 425, a powerful painkiller that may be less 
likely to lead to addiction.

CareFirst To Fund $2.1 Million Grant Program For Addiction Services In 
Maryland | The Baltimore Sun, Oct. 24, 2018
Health insurer CareFirst provided grant support for the School of Medicine’s 
telemedicine addition treatment program on the Eastern Shore.

Professor Argues ‘Originalism,’ ‘Common Sense’ Can Butt Heads In 
Court Of Law | WBAL Radio, July 10, 2018
In one of many interviews, Carey Law professor Mark Graber helped audiences 
understand the legal issues surrounding the confirmation hearings of Supreme 
Court Justice Brett Kavanaugh.

Baltimore Students To Put On Puppet Show With UMB Police, 
Nursing Students | WJZ-TV, May 1, 2019
UMB’s community engagement efforts were showcased in this coverage of UMB’s 
PAL Program and its partnership with a local theater group.



MEDIA RELATIONS, CONT

UMB Media Team News Coverage

The UMB Media Relations team seeks stories from across the University to share with internal and 
external audiences, including policymakers, alumni, and journalists who may wish to cover the 
stories themselves. During the 2018-2019 period, the media team produced 156 individual web 
stories with accompanying photos and often, video segments. A few examples include: 
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Social Work’s Promise Heights Receives $30M Grant
This five-year grant enables the program to continue to improve the lives of children 
and families in the West Baltimore neighborhood of Upton/Druid Heights.

UM Scholars Make Research A Team Sport
University of Maryland Scholars prove that collaboration is key to the future of 
health science, after a summer of research comes to a culminating end with the 
annual Student Research Forum.

New Support In Fight Against Human Trafficking
Maryland Governor Larry Hogan is joined by SAFE Center Director Susan Esserman 
to announce new efforts to fight human trafficking in the state.



MEDIA RELATIONS, CONT
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Seed Grant Kick-Starts Innovative Research
The University of Maryland, Baltimore (UMB) and the University of Maryland, College 
Park (UMCP) showcase each other’s strengths at the 11th annual UMB-UMCP Seed 
Grant Symposium.

UM Scholars Make Research A Team Sport
University of Maryland Scholars prove that collaboration is key to the future of 
health science, after a summer of research comes to a culminating end with the 
annual Student Research Forum.

New Support In Fight Against Human Trafficking
Maryland Gov. Larry Hogan is joined by SAFE Center Director Susan Esserman to 
announce new efforts to fight human trafficking in the state.



MEDIA RELATIONS, CONT
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Students To Paint Their Own Futures
With the stroke of a dozen paintbrushes, students from Renaissance Academy High 
School along with First Lady Yumi Hogan put the finishing touches on a brand new 
mural.

Grid Pitch ’19 Celebrates Student Entrepreneurs
Aspiring student entrepreneurs pitched their ideas to peers and industry leaders at 
Grid Pitch ’19 at the Graduate Research Innovation District at the UM BioPark.

Support and Coverage of Presidential Initiatives

The media team supports the priorities and initiatives of the President’s Office in many ways:

• Creating web stories and videos promoting presidential initiatives, such as the  President’s Symposium and 
White Paper Project, the President’s Panel on Politics and Policy, UMBrella, and the Core Values Speaker series

• Highlighting leadership in economic development, as chair of the Downtown Partnership of Baltimore, as a 
biotech industry thought leader, and as a global relationship builder

• Showcasing efforts to improve the quality of life of West Baltimore residents

• Sharing the fruits of the University of Maryland Strategic Partnership: MPowering the State

Here are some salient examples:



MEDIA RELATIONS, CONT
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UMB Launches Community Campus Initiative
The University’s community engagement efforts leap forward with the 
establishment of a Community Campus. The Media Relations team created a 13-
minute video to support fundraising.

Promoting the Promise Heights Initiative
The media team also supported efforts to broaden awareness of the Promise 
Heights Initiative and to raise funds for continuing work to improve the lives of 
Upton/Druid Heights residents.

Perman Touts UMB Innovation At Biotech Conference
UMB’s leadership in research and innovation is the subject of Dr. Perman’s 
presentation at the Bio+Tech 18 Conference.

UMB Leaders' Asia Tour Yields New Opportunities
A UMB team led by President Perman traveled to China, South Korea, and Japan to 
establish new educational, research, and economic development opportunities and 
strengthen existing ties.



MEDIA RELATIONS, CONT
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Midday On Higher Education With Dr. Jay Perman
Host Tom Hall led an hour-long live discussion with Dr. Perman in which they talked 
about the president’s goals for the University and efforts to work in partnership with 
the West Baltimore community. 

A White Coat Welcome For New UMB CURE Scholars The UMB CURE 
Scholars Program welcomed its fourth cohort of sixth-graders with the traditional 
White Coat Ceremony. CURE’s unique education and mentoring program provides a 
pathway to STEM careers for West Baltimore youth. 

Haberman Talks Trump, Tweets, Fake News
The 2018-2019 series of the President’s Panel On Politics And Policy kicked off with 
New York Times White House correspondent Maggie Haberman. Topics included her 
coverage of the presidential campaign, and the insights she gained in one-on-one 
interviews. 

Downtown Success Proves Baltimore's Potential
In his role as chair of the Downtown Partnership of Baltimore, President Perman asks 
Baltimore business and civic leaders to apply the same effort used to transform 
Baltimore's downtown to improving its Westside community. 

 



MEDIA RELATIONS, CONTINUED
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President’s Symposium Takes On Gun Violence
An interprofessional group of students aims to tackle the pervasive and 
controversial issue of gun violence through a yearlong conversation and the 
ultimate completion of a white paper.

'Jmore' Profiles Perman, Peers In Issue On Leaders
President Perman was featured on the cover of this issue of Jmore magazine, and 
was among five Jewish university and college presidents who share lessons and life 
stories with its readers. 

University Event Coverage
The Media Relations team provided support for numerous UMB events and initiatives, including:

Town Hall Discussions On The Opioid Crisis
The Media Relations team provided multi-camera video production of a three-part 
series of town hall discussions featuring UMB academic and clinical leaders, as well 
as local stakeholders in Montgomery, Howard, and Baltimore counties.



MEDIA RELATIONS, CONTINUED
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TEDx Amplifies UMB’s Cutting-Edge Innovations
UMB’s inaugural TEDx event was spearheaded by CPA and the Media Relations 
team. Speakers from the UMB community shared innovative ideas across a wide 
scope of subjects surrounding the theme of Improving the Human Condition.

UMB Holds Inaugural Global Health Summit
The University of Maryland, Baltimore welcomes researchers, practitioners and 
educators from nine nations to a summit sponsored by UMB’s Center for Global 
Education Initiatives.

Collaboration Comes To Life At MPower Day In Annapolis
The Media Relations team promoted this celebration of the achievements of the 
seven-year partnership, and provided web, social media, photographic, and video 
support. 

4th Annual Ag Law Conference Offers Service To Farmers
Farmers, landowners, environmentalists, and other agricultural stakeholders 
benefited from the daylong Agricultural and Environmental Law Conference on Nov. 
8, 2018. The Media Relations team promoted and publicized the event with web 
stories and daylong photographic and video production support.



MEDIA RELATIONS, CONTINUED
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IPE Day Imparts Teamwork Across Disciplines
The Center for Interprofessional Education held the seventh annual IPE Day at the 
University of Maryland, Baltimore, which provided training for students of all UMB 
schools on how to effectively work with professionals from other disciplines.

At Commencement, UMB’s Mission Takes Center Stage
University of Maryland, Baltimore showcases its mission statement during the 
Universitywide commencement ceremony, during which Barbara Pierce Bush gave 
the keynote speech. 

UMB, Neighbors Unite During Annual Spring Festival
The University of Maryland, Baltimore holds its fourth annual neighborhood health 
and arts festival for West Baltimore residents.

Alsobrooks Urges MLK Event Crowd: ‘Redeem the Dream’
Prince George's County Executive Angela Alsobrooks returned to her alma mater to 
provide an inspirational keynote address at the University’s annual event celebrating 
the legacy of Dr. Martin Luther King Jr.
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CRISIS COMMUNICATIONS / UMB ALERTS
The Media Relations team supported Public Safety, Environmental Health and Safety, and 
Facilities and Operations by drafting and distributing emergency messages, participating in 
training exercises, and improving the communications infrastructure.

Messaging: The Media Relations team provided critical messages creation and distribution support during:

• Inclement weather – 5 messages

• Responses to criminal activity – 10 messages
• Responses to severe traffic situations – 5 messages

• In support of other critical situations – 10 messages

Training Exercises: The Media Relations team participated in emergency management exercises involving:

• Response to an active shooter situation

• Issues surrounding storm water management and flooding

• Managing safety and communications following the release of a select agent

Infrastructure Improvements: The Media Relations team also helped improve communications capabilities by 
playing a leading role in the transition from the Omnilert (E2Campus) emergency messaging system to Everbridge, 
a newer system with upgraded messaging and monitoring capabilities. 
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WEB COMMUNICATIONS
OVERVIEW AND WEB ACCESSIBILITY

CPA builds and engages community through a variety of UMB web communications services. 

Our services include Web Design and Development, User Experience Design, Web Content 
Strategy, Web Content Management, and Website Maintenance. 

In addition, our web communications group manages umaryland.edu, The Elm, Elm Weekly, and 
the University’s mobile app. Use these community-building tools to discover all the news, events, 
resources UMB has to offer, and Website accessibility.

Website accessibility means that users with disabilities have equal access and equal opportunity 
to browse the UMB website. The University web policy requires web pages and websites to be 
accessible. CPA worked with CITS to establish a web accessibility policy for the University and 
trained and assisted administrative units to address their website accessibility issues.
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WEB COMMUNICATIONS
MOBILE APP UPDATES

Incorporated new features such as a redesigned home screen, updated emergency module, integration 
with Everbridge app, URecFit is changed to Fitness and directly integrates with fitness group exercises 
schedule, Dining module incorporates CulinArt Cafe, Nook Cafe, and Crema Coffee Co. menus and a 
map of campus dining locations, New volunteer module.
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WEB COMMUNICATIONS
UMBRELLA AND FOUNDERS WEEK 2019
The UMBrella website was redesigned to improve user experience and give it a more aesthetic 
appeal. The Founders Week 2019 website was redesigned to improve user experience and give 
it a more aesthetic appeal.
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WEB COMMUNICATIONS
COUNCIL ARTS AND CULTURE
The Council for the Arts and Culture website was redesigned to make more of an artsy statement. The user 
experience was updated as well as vendors and making the website incorporate the look of 1807 as well as 
what the community has created though UMB.
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WEB COMMUNICATIONS
COMMENCEMENT 2019
The Commencement website was redesigned for user experience and to improve the aesthetic to celebrate 
students graduating. It needed to be more enticing and easy to navigate for upcoming graduating students, 
parents of those students, and others joining in the celebration. It also needed to highlight the speaker that 
year, who was Barbara Pierce Bush.
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WEB COMMUNICATIONS
VISITOR SERVICES AND PHILANTHROPY

Visitor Services website was created as a central hub of resources for visitors coming outside of Baltimore through 
UMB and serves as a resource for navigating the UMB community and beyond. 

The Philanthropy website was updated to highlight the UMB Business and Entrepreneurship forum, revamp The 
Proud To Work Here. Proud To Give Here. campaign,  and create a Thank You Donors Page to thank all the donors 
and campaign co-chairs.
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WEB COMMUNICATIONS
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ELM AND ELM WEEKLY

The overhauled Elm website was rebuilt from the ground up to add new features to increase audience 
engagement and address user needs. The new Elm Weekly template was engineered to greatly streamline 
the weekly production process and to tie the newsletter more closely with the Elm website.



ELM AND ELM WEEKLY, CONTINUED 
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ELM AND ELM WEEKLY, CONTINUED
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ELM AND ELM WEEKLY, CONTINUED
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WEB COMMUNICATIONS
MISCELLANEOUS

CMS trainings
Our trainings empower website owners from other schools and departments to make updates to their own web content in the CMS.

ICTR newsletter
Developed a newsletter for the Institute for Clinical & Translational Research (ICTR).

CURE quarterly newsletter
Developed a quarterly newsletter for UMB CURE.

CACPR website and newsletter
Redesigned the UM Center to Advance Chronic Pain Research (CACPR) website and created a newsletter.

Implementation of new UMB Alerts web system with Everbridge
When Emergency Management switched to a different alert management system, we worked to seamlessly integrate it with our 
existing web templates.
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WEB COMMUNICATIONS
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SSW Institute



WEB COMMUNICATIONS
UMB HOLIDAY CARD 2018
We developed an animated video card with a friendly paper-cut-out style
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WEB COMMUNICATIONS
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1807 WEBSITE AND ONLINE SUBMISSIONS
The web team managed the online submissions to the new arts journal as well as the review 
process, and also built and maintained its website.
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